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in  Humperdinck 
paternity  case 

310  companies 
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Public  , 

service  isnt 
eaw. 


Sometimes  being  a  good  neighbor 
isn’t  easy. 

Telling  a  community  that  became  fa¬ 
mous  as  the  honeymoon  capital  of  the 
nation  that  it  has  a  chemical  nightmare 
in  its  backyard  is  not  easy. 

Serving  the  public  with  hard  facts, 
tough  editorials  and  frightening  possi¬ 
bilities  is  not  easy. 

Hammering  away  for  two  years  at  a 
story  that  many  in  positions  of  influence 
wished  would  go  away  is  not  easy,  either. 

Telling  the  Love  Canal  story  was  not 
easy  for  the  30,000-circulation  Niagara 
Gazette,  but  it  did  its  job  as  a  good  news¬ 
paper,  as  a  good  public  servant,  as  a 
good  citizen. 

For  two  years  the  Gazette  pursued  the 
story  of  the  toxic  chemicals  leaching 
from  the  filled-in  waterway  into  the  base¬ 
ments  of  nearby  homes  and  into  the  lives 
of  families  who  lived  in 
them. 

When,  after  two 
years,  the  state  finally 
took  action,  the  Ga¬ 
zette  stepped  in  with 
emergency  aid  and  a 


clearinghouse  of  long-term  assistance 
for  the  residents  of  Love  Canal. 

The  New  York  State  Health  Commis¬ 
sioner  said  of  the  Gazette’s  role:  “Never 
have  I  seen  a  newspaper  react  to  a  crisis 
in  a  community  in  such  a  responsible 
and  compassionate  manner.’’ 

Today  the  Gazette’s  public  service  is 
reaching  far  beyond  the  Love  Canal 
neighborhood.  Americans  all  over  this 
country  are  asking  important  questions 
about  chemical  dumps. 

How  many  more  time  bombs  are  tick¬ 
ing  away  underground? 

Where  are  they? 

What  can  be  done  about  defusing 
them? 

Who  will  pay? 

When  will  America  stop  poisoning  its 
environment? 

Americans  are  asking.  And  now  their 
leaders  are  listening. 

The  Niagara  Gazette 
has  served  its  commu¬ 
nity  and  its  nation  well. 


Gannett 


Voted  best* 

in  the  state 
for  the  second 
consecutive 


(There  mustbea  reason.) 

SAN  FRANCISCO 
EXAMINER 


♦By  the  California  Newspaper  Publishers  Association 


A  GREAT 

NEWSPAPER  SHOULD 
DO  MORE  THAN 
REPORT  THE  NEWS. 


IT  SHOULD 
MAKE  SOME. 


■pA  r'C  pV/^year,we  work  a  little 
L-j  V  I  harder  to  bring  the 

news  to  our  readers.  And  in  the  pro¬ 
cess,  we  sometimes  make  a  little  news 
ourselves.  1978  was  an  exceptional  year 
in  that  regard.  And  we’d  like  to  share 
some  of  our  news  with  you. 

A  great  deal  of  it  has  to  do  with 
editorial  changes. 

For  one,  our  editorial  reputation 
continued  to  attract  outstanding  writers 
from  around  the  country.  Their  addi¬ 
tion  strengthened  our  coverage  and 
analysis  of  events  here,  in  Washington, 
and  around  the  world. 

We  cleared  the  page  opposite  our 
editorials  to  provide  additional  space 
for  provocative  writers  and  for  in- 
depth  analysis  of  controversial  issues. 

We  added  whole  new  sections  to 
the  paper  to  keep  up  with  our  readers’ 
changing  lifestyles.  They  included 
Sportsweek  on  Fridays  to  cover  all  the 
sports,  including  the  ones  you’re  in¬ 
volved  in.  Style  on  Sunday  to  increase 
our  coverage  of  fashion  in  our  part  of 
,  the  world.  And  a  new  Saturday  Real 
Estate  section  because  our  readers  shop 
for  homes  all  weekend,  not  just  Sun¬ 
days. 

And  our  Texas  Edition,  available 
weekdays  from  6:30  a.m.,  continued  to 


D4LMS  TIMES  HER4LD 

We  are  the  pages  more  people  are  turning  to. 


grow  as  more  people  turned  to  it  for 
the  latest  news.  Responding  to  reader 
demand,  we  have  begun  home  delivery 
in  selected  areas. 

We  even  gave  the  paper  a  more 
exciting  look  this  year.  By  dramatically 
increasing  our  use  of  editorial  color  to 
make  the  news  really  come  to  life. 

Some  things  didn’t  change  in 
1978.  The  Times  Herald  continued  to 
be  the  most  honored  paper  in  Texas, 
garnering  more  journalism  awards 
than  any  other  newspaper  in  the  state. 
Most  recently  the  prestigious  George  L. 
Polk  award  for  local  news  reporting 
and  our  Style  section  received  the  Lulu 
award  for  men’s  fashions  presented  by 
the  National  Retail  Menswear  Associa¬ 
tion. 

In  terms  of  advertising,  1978  was 
an  excellent  year,  too.  Advertisers  re¬ 
warded  us  with  a  record  gain  of  over  7 
million  lines  of  advertising  over  1977— 
a  1,500,000  line  gain  over  competition. 
Thus  we  continued  our  display  adver¬ 
tising  leadership  over  all  other  Texas 
newspapers.  And  we  continued  to  out- 
gain  the  competition  at  an  accelerated 
pace  in  classified  advertising  as  more 
and  more  people  achieved  the  results 
they  wanted  from  our  classified  market 
place. 


We  increased  our  circulation  lead 
in  Dallas  County.  Both  during  the 
week  and  on  Sunday.  And  we  contin¬ 
ued  to  attract  eight  out  of  ten  of  the 
new  subscribers  in  the  area.  Which 
goes  to  prove  we  really  are  the  pages 
more  people  are  turning  to. 

Of  course,  some  of  the  most  grat¬ 
ifying  things  we  did  last  year  may  not 
be  news  to  you  at  all.  They’re  the  com¬ 
munity  projects  we’ve  been  involved  in 
for  some  time— The  Newspaper  in  Edu¬ 
cation,  Journalism  Day,  the  Woman’s 
Forum  and  the  many  other  cultural 
and  social  activities  we’re  glad  to  share 
in. 

And  that’s  the  news  from  the  Dal¬ 
las  Times  Herald.  It  all  grew  out  of  our 
desire  to  bring  you  the  best  daily  news¬ 
paper  we  possibly  can.  And  the  dedica¬ 
tion  of  all  our  Times  Herald  people. 

But  of  course,  a  great  newspaper 
can’t  afford  to  rest  on  past  achieve¬ 
ments.  We  will  continue  to  do  an  even 
better  job  this  coming  year.  By  report¬ 
ing  everything  you’re  interested  in. 

Including  the  news  we  keep  mak¬ 
ing  here  at  the  paper. 


Announcing  the  1978 
Editor  &  Publisher 
NEWSPAPER 
PROMOTION 
AWARDS 
COMPETITION 

F'or  the  44th  year,  Editoi-  &  Pul)- 
lisher,  in  cooperation  with  the  In¬ 
ternational  Newspaper  Promotion 
Association  is  presenting'  awards  for 
the  best  newspaper  promotion,  I'e- 
search,  public  I'elations  and  related 
activities.  The  awai'ds  will  he  pre¬ 
sented  in  l.‘l  classifications  and  five 
circulation  {’•roups.  The  deadline  foi' 
entries  is  March  lo,  1979,  with  jud{>- 
in{’‘  held  in  Los  ••\n{»’eles,  Califoi’iiia. 

For  rules  and  entry  blanks,  write; 

E&P  Promotion  Contest,  c/o  Editor  &  Publisher, 
575  Lexington  Ave.,  New  York,  N.Y.  10022 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


MARCH 

APRIL 

AAAY 

SMIWTfS  SMTWTJS  .SMTWTFS 

1  2  3 

1  2  3  4  5  6  7 

12  3  4  5 

4  5  6  7  8  9  10 

8  9  10  11  12  13  14 

6  7  8  9  1»  11  12 

11  12  13  14  15  16  17 

15  16  17  18  19  20  21 

13  14  15  16  17  18  19 

18  19  20  21  22  23  24 

22  23  24  25  26  27  28 

20  21  22  23  24  25  26 

25  26  27  28  29  30  31 

29  30 

27  28  29  30  31 

MARCH 

9-11 — Society  of  Professional  Journalists.  Sigma  Delta  Chi,  Region  2 
conference,  Washington,  D.C. 

11-13 — Texas  Daily  Newspaper  Association,  annual  meeting,  St.  Anthony 
Hotel,  San  Antonio. 

11-17— Black  Press  Week. 

14-16 — International  Circulation  Managers  Association,  Circulation 
seminar,  Texas  Christian  University.  Fort  Worth. 

14- 17 — National  Newspaper  Association,  Governmental  Affairs  confer¬ 

ence,  Hyatt  Regency  Hotel,  Washington,  D.C. 

19- 22 — Inter-American  Press  Association,  mid-winter  board  of  directors, 

Hilton  Hotel,  Port-of-Spain,  Trinidad. 

21- 23— America  East  Newspaper  Production  Conference,  Hershey  Motor 

Lodge,  Hershey,  Pa. 

22- 23 — Georgia  Press  Association,  advertising  seminar.  Century  Center 

Hotel,  Atlanta. 

25-27 — Central  States  Circulation  Managers  Association,  Sheraton  Ritz 
Hotel.  Minneapolis,  Minnesota. 

29-30 — Illinois  Press  Association,  in  conjunction  with  Northern  Illinois 
Newspaper  Association.  Continental  Regency  Hotel,  Peoria.  III. 
29-30 — Pacific  Northwest  Newspaper  Association,  annual  meeting,  Be¬ 
nson  Hotel,  Portland,  Oregon 

29- April.  1 — Mid  Atlantic  newspaper  advertising  executives.  Cascades 

Motel,  Williamsburg,  Va. 

30- 31 — Society  of  Professional  Journalists.  Sigma  Delta  Chi,  Region  4 

conference.  Commodore  Perry  Motor  Inn,  Toledo,  Ohio. 

30-31 — Society  of  Professional  Journalists.  Region  12  conference.  Shera¬ 
ton  Hotel,  Nashville. 

30-Apr.  1 — Society  of  Professional  Journalists.  Region  5  conference.  Cen¬ 
tury  Center,  South  Bend,  Ind. 

APRIL 

4-6 — Tennessee  Press  Association,  spring  meeting,  Fairfield  Glade,  Tenn. 
4-7 — Pacific  Area  Newspaper  Production  Association,  annual  conference, 
Windsor  Hotel.  Melbourne,  Australia. 

7-10 — Inter-State  Circulation  Managers  Association  convention.  Sheraton 
Inn,  Gettysburg,  Pa. 

9- 11— Newspaper  Research  Council,  Sheraton  Sand  Key  Hotel,  St. 

Petersburg,  Fla. 

18-20 — PNPA/IAMA  Advertising  conference,  Penn  Harris  Motor  Inn,  Har¬ 
risburg,  Pa. 

23- 25 — American  Newspaper  Publishers  Association  convention, 

Waldorf-Astoria,  New  York  City. 

25-28 — Catholic  Press  Association,  Bahia  Mar.  Fort  Lauderdale.  Florida. 
29-May  2— American  Society  of  Newspaper  Editors,  New  York  Hilton, 
New  York  City. 

MAY 

6-8 — Ohio  Circulation  Manager's  Assoc.,  Stouffer's  Inn,  Dayton.  Ohio. 
6-9 — New  York  State  Circulation  Management  Association,  Hilton  Inn. 
Niagara  Falls.  N.Y. 

10- 13— Florida  Newspaper  Advertising  Executives,  50th  anniversary  sales 

conference,  Marriott,  Orlando. 

13-16 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Canyon 
Hotel.  Palm  Springs,  Calif. 

1 5- 18 — Suburban  Newspapers  of  America  Annual  Convention.  St.  Francis 

Hotel,  San  Francisco,  California. 

20- 23 — International  Newspaper  Promotion  Association.  Canyon  Hotel, 

Palm  Springs,  Calif. 

20-24 — Newspaper  Purchasing  Management  Association.  Minneapolis. 

JUNE 

2- 7 — American  Newspaper  Publishers  Association-Research  Institute. 

Production  Management  Conference.  Las  Vegas  Convention 
Center,  Las  Vegas.  Nev. 

3- 6 — Associated  Press  Sports  Editors  Association,  Marquette  Inn.  Min¬ 

neapolis.  Minn. 

16- 19 — National  Newspaper  Publishers  Association.  Tulsa.  Oklahoma. 
16-21 — International  Circulation  Managers  Association.  Adams  Hotel. 

Phoenix.  Ariz. 
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Order  this  book  today! 
It  tells  how  to  win 


Newsbriefs 


346  AWARDS  FOR 

JOURNALISM  .  .  . 

. . .  complete  with  deadlines 
and  entry  requirements 


Hundreds  of  awards — cash  prizes,  scholarships, 
fellowships  and  grants — are  presented  to  writers, 
reporters,  cartoonists,  photographers  and  journal¬ 
ism  students.  E&P’s  1979  Awards  Directory  lists 
over  300  of  those  available  now,  with  addresses, 
deadlines  and  requirements.  Subjects  are  as  di¬ 
verse  as  the  news:  Everything  from  arthritis  to  water 
supply — foreign  relations  to  horse  racing,  and  one 
of  them  may  be  right  up  your  alley! 

$3  per  copy.  Send  for  yours  today! 


Editor  &  Publisher 

575  Lexington  Ave.,  New  York,  N.Y.  10022 

Enclosed  is  my  check  for  $3.00.  Please  send  me  my  copy 
of  the  Editor  &  Publisher  1979  Journalism  Awards  Directory. 

Name  _ 

Address 


I  City  .  State  Zip  .  i 

I  (New  York  State  residents  add  8%  sales  tax.)  J 

k.. .._.j 


Free  papers  survey  readers 

An  independent  research  firm.  Selection  Research  Inc., 
recently  conducted  tests  in  30  markets  to  measure  readership 
of  free  circulation  papers.  The  results,  released  by  National 
Association  of  Advertising  Publishers,  indicate  88%  of  those 
receiving  the  papers  read  them. 

The  readership  finding  smacks  against  a  survey  made  for 
the  Newspaper  Advertising  Bureau,  “How  the  Public  Gets  Its 
News.” 

The  NAB,  which  represents  paid  newspapers,  said  it  found 
that  57%  of  all  adults  in  the  U.S.  have  access  to  a  free  paper. 
Of  this  group,  59% — or  34%  of  ail  adults — read  a  free  paper  as 
compared  to  84%  who  said  they  read  a  paid  daily  at  least  once 
in  the  last  five  days. 

♦  *  * 

Sears  charges  for  camera-ready  ads 

The  Sears  stores  in  Southern  California  are  now  charging 
newspapers  $10  per  ROP  ads  when  camera-ready  material  is 
provided. 

According  to  the  Washington  Newspaper  Publishers  As¬ 
sociation,  if  newspapers  are  charged  by  the  advertiser  for 
providing  camera-ready  material  for  ROP  insertions,  the 
paper  which  allows  an  advertising-space  discount  will  be 
facing  another  type  of  discount  by  paying  $10  extra  for  ROP 
camera-ready  material. 

The  association  argues  that  granting  a  discount  for  space  to 
large  advertisers  is  not  uncommon,  but  charging  the  newspa¬ 
per  for  camera-ready  material  is.  If  the  idea  spreads,  then 
national  advertisers  may  want  to  do  the  same  thing. 

♦  ♦  * 

Fasi  may  sue  newspaper  agency 

Honolulu  Mayor  Frank  F.  Fasi  is  making  plans  to  file  an 
antitrust  suit  to  break  the  joint  operating  agreement  which 
allows  the  Honolulu  Star-Bulletin  and  the  Honolulu  Adver¬ 
tiser  to  share  advertising,  production  and  circulation  depart¬ 
ments. 

In  an  8-1  vote  the  City  Council  has  approved  the  hiring  of 
Josef  D.  Cooper,  a  San  Francisco  attorney,  to  represent  the 
City  and  County  of  Honolulu  in  the  class-action  lawsuit  on 
behalf  of  people  who  advertise  in  the  two  papers. 

The  councilmen  would  say  little  about  the  possible  suit,  but 
apparently  it  will  be  filed  against  the  Hawaii  Newspaper 
Agency,  which  handles  advertising,  production  and  circula¬ 
tion  for  the  two  newspapers. 

In  1975  Cooper  represented  the  San  Francisco  Bay  Guard¬ 
ian  in  a  suit  against  the  San  Francisco  E.xaininer  and  San 
Francisco  Chronicle,  which  operate  in  a  similar  Joint  agree¬ 
ment.  The  case  was  settled  out  of  court. 

Fasi.  who  recently  lost  in  an  election  for  governor  of 
Hawaii,  has  been  outspoken  in  his  charges  that  the  newspa¬ 
pers  have  a  “monopoly”  in  Honolulu  because  of  their  agree¬ 
ment. 

it  pays  to  advertise 

Even  during  the  nation's  worst  recession  in  30  years,  in 
1974-75.  advertising  paid  off.  a  research  study  commissioned 
by  American  Business  Press.  Inc.  shows. 

“Companies  which  did  not  cut  advertising  expenditures 
during  the  recession  (1974-75)."  concluded  the  study,  “ex¬ 
perienced  higher  sales  and  net  income  during  those  two  years 
and  the  two  years  following  than  those  companies  which  cut 
(ad  budgets)  in  either  or  both  years." 

The  study  was  conducted  by  J.  Wesley  Rosberg  of  Mel- 
drum  and  Fewsmith.  Inc. 
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Gistomer  call  to  invoke. 


Digitals  CMS -11  is  the  only  total 
classified  system  from  ad  entry 
through  pagination  and  billing. 

CMS-ll  is  unique.  It  is  the  only  man¬ 
agement  and  control  system  designed  for 
classified  advertising.  Ad  input,  verifica¬ 
tion,  scheduling  and  pricing  are  done  at 
on-line,  interactive  terminals.  Routing 
and  ad  flow  to  credit  and  copy  control  are 
automatic.  Ads  are  sorted  within  classifi¬ 
cations  automatically  and  are  ready  for 
pagination  and  typesetting. 

CMS-ll  manages  commercial 
accounts  by  providing  on-line  contract 
verification.  Display  ads  may  be  entered 
into  the  data  base  by  CMS  terminals  or 
from  on-line  terminals.  An  optional  Clas¬ 
sified  Page  Makeup  System  (CPMS),  with 
a  fully  interactive  graphic  display  termi¬ 
nal,  paginates  and  outputs  full  pages  or 
segments. 

CMS-ll  provides  the  most  compre¬ 
hensive  ad  retrieval  capabilities  and  ad 
audit  trail  information  available.  In  addi¬ 
tion,  billing  and  accounts  receivable  data 
are  provided  for  Digital's  business  pro¬ 
grams  or  for  input  to  your  existing  busi¬ 
ness  system. 


CMS-ll  gives  you  all  the  features  you 
need  to  increase  productivity  and  sell 
more  advertising.  It  helps  you  control 
credit,  cut  production  costs  and  reduce 
bad  debts. 

And  since  Digital  is  the  largest  man¬ 
ufacturer  of  newspaper  systems  in  the 
world,  we  have  the  resources  to  keep 
your  system  running  and  to  add  new 
features  as  your  needs  grow  and  change. 

If  you'd  like  to  learn  more,  attach 
your  business  card  to  the  coupon  or  write 
to  Digital  Equipment  Corporation, 
Graphic  Arts  Group,  Merrimack,  New 
Hampshire  03054. 

Digital  Equipment  Corporation,  EP339 

Graphic  Arts  Group, 

Merrimack,  New  Hampshire  03054. 

Please  send  me  additional  information  on: 

□  CMS-ll  Classified  Advertising  System 

□  CPMS-11  Classified  Page  Makeup  System 

□  TMS-11  Text  Management  System 

□  TABS-11  Circulation,  Business  and 
Accounting  System 
My  business  card  is  attached. 

European  headquarters:  12.  av.  des  Morgines.  1213  Petit-Lancy/Geneva. 

In  Canada:  Digital  Equipment  of  Canada.  Ltd. 

Visit  Digital's  booth,  Section  I,  American  East  Newspaper  Production 
Conference,  Mar.  21-23. 
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Soft  or  hard  news 

An  important  advertising  agency  executive  has  warned 
newspapers  to  be  careful  of  publishing  too  much  “soft  news” 
in  the  form  of  special  interest  sections  and  feature  stories  to 
the  detriment  of  “hard  news”  (E&P  Feb.  24,  page  11).  He 
discounts  circulation  increases  the  special  interest  sections 
may  bring. 

We’re  a  little  confused. 

He  says  those  circulation  increases  won’t  hold  up  five  to 
ten  years  from  now  when  magazines  and  television  meet 
newspapers  head-on  with  similar  treatment. 

We  thought  it  w’as  the  newspapers  which  are  adopting 
these  techniques  now  to  meet  present  magazine  and  televi¬ 
sion  competition  head  on — and  being  successful  with  it  judg¬ 
ing  by  circulation  gains. 

The  point  this  adman  intended  to  make,  we  believe — and,  j 
if  he  did,  we  agree — is  that  newspapers  must  continue  to  be 
the  primary  medium  of  hard  news  and  superimpose  the  spe¬ 
cial  interest  sections  and  feature  material  on  top  of  it.  Don’t 
produce  the  latter  and  sacrifice  the  former,  in  other  words. 
Circulation  gains  will  be  solid  if  these  rules  are  followed,  we  j 

both  believe.  j 

I 

Legal  and  medical  ads 

Most  professionals  agreed  with  the  logic  of  permitting 
doctors  and  lawyers  to  advertise  their  services,  obviously,  or 
they  never  would  have  changed  the  rules  to  permit  it. 

However,  we  fear,  the  type  of  advertising  by  some  of  these 
doctors  and  lawyers  now  being  accepted  by  some  newspa¬ 
pers  may  produce  a  backlash  against  it  by  both  professionals 
and  public. 

We  refer  to  the  three  and  four-line  classified  ads  carrying 
only  a  brief  description  of  services  offered  with  only  a  tele¬ 
phone  number  to  call — no  name  or  address  provided.  It  is 
what  we  would  call  “come  on”  advertising.  The  practice  is 
subject  to  abuse  by  unprincipled  people. 

The  unsuspecting  public  is  entitled  to  more  information  in 
this  sensitive  area.  Only  the  newspapers  by  establishing 
some  copy  rules  can  see  that  they  get  it. 

7.1%  real  ad  growth 

Noting  Media  Records’  report  that  its  measurements  in  64 
cities  showed  an  increase  of  16.6%  in  dollars  invested  in 
newspaper  advertising  for  the  year  1978,  E&P  said  (Feb.  17, 
page  8)  the  newspaper  industry  should  know  what  the  real 
growth  in  advertising  lines  or  pages  had  been  to  see  if  it  was 
actually  attracting  more  advertising  or  just  spinning  its 
wheels  by  selling  the  same  space  at  higher  rates. 

At  our  request.  Media  Records  turned  on  its  computors 
again  and  tells  us  the  total  linage  gain  for  63  cities  (New 
York  City  was  omitted  because  of  the  lengthy  strike  last  fall) 
was  7.1%  for  1978. 

That  is  real  gain. 
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A  policy  of  disclosure  advocated 


By  Jerry  Chaney 

Assistant  Professor  of  Journalism, 

Ball  State  University 

As  a  newsman  for  some  16  years  and  a  teacher  of  journalism 
for  the  past  five,  I  am  going  to  be  a  heretic  and  suggest  we 
journalists  should  disown  the  long-held  tenet  of  some  news¬ 
people  that  the  press  corps  has  an  absolute  right  to  keep 
sources  confidential. 

I  know  this  suggestion  is  going  to  send  quivers  of  nervous 
revulsion  through  many  of  my  colleagues  in  the  news  busi¬ 
ness,  but  the  concept  is  past  its  day  and  was  never  a  very 
sound  idea  in  the  first  place. 

The  strengths  of  the  principle  fall,  I  believe,  both  in  the  face 
of  logic  and  what  is  actually  taking  place  in  the  news  media. 
First,  let’s  consider  the  logic  of  the  position. 

The  tenet’s  chief  defense  is  that  it  insures  the  anonymity  of 
sources  who  do  not  wish  to  be  identified.  Therefore,  these 
sources  feel  free  to  speak,  and  the  interest  of  the  public  in 
getting  information  is  thereby  served.  In  short,  an  absolute 
guarantee  of  confidentiality  abets  the  public’s  right  to  know. 

A  logical  inference  from  this  argument  is  that  the  public’s 
right  to  know  does  not  include  the  right  to  know  sources.  For 
if  newspeople  have  an  absolute  right  to  not  reveal  sources,  the 
public  is  necessarily  barred  from  having  this  information. 

This  is  a  rather  difficult  posture  to  justify .  It  takes  no  mental 
giant  to  figure  out  that  being  told  who  supplied  the  information 
could  be  as  important  as  what  the  informant  had  to  say. 
Knowing  the  source  affects  credibility,  both  as  to  the  source’s 
qualifications  for  giving  the  information  and  as  to  possible 
bias. 

Indeed,  the  addition  of  a  source’s  identity  to  a  story  could 
cast  the  story  in  an  entirely  different  light,  perhaps  causing  the 
public  to  make  an  assessment  exactly  opposite  what  it  other¬ 
wise  would  have  made.  As  a  former  student  of  mine  once 
commented,  "I  guess  knowing  whether  the  president  of  the 
company  or  the  janitor  said  it  could  make  a  lot  of  difference .  ’  ’ 

Carrying  the  logic  a  step  further,  the  tenet  therefore  raises 
the  proposition  that  journalists  feel  the  public  should  believe 
that  they  (journalists)  have  too  much  integrity  to  use  sources 
in  a  way  that  is  deceptive.  In  other  words,  journalists  are 
saying  to  the  public,  “Trust  me.’’ 

And  that,  1  submit,  is  asking  the  public  to  swallow  an  awfuly 
large  dose  of  simplicity. 

There  are  some  other  troubles  with  the  logic  of  the  absolute 
confidentiality  theory,  but  let’s  get  on,  at  this  point,  with 
considering  how  the  principle  is  being  applied  in  today’s  news 
media.  In  looking  at  the  following  examples,  the  aim  is  not  to 
single  out  particular  news  media  for  possible  embarrassment. 
The  search  for  examples  was  random:  they  could  very  well 


have  been  found  in  other  media.  All  the  examples  are  from 
newspaper  issues  of  the  past  year. 

— A  story  in  the  Christian  Science  Monitor,  concerning  the 
meeting  of  President  Sadat  and  Prime  Minister  Begin  at  Camp 
David,  used  “expert”  five  times  as  the  source  of  information. 
In  fact,  nowhere  in  the  story  was  a  source  identified  by  name. 
Other  sources  were  identified  as  “administration  officials,” 
“key  Arab  parties,”  and  “senior  Arab  diplomats.” 

— A  copyrighted  story  by  Anthony  Marro  of  the  Washing¬ 
ton  Star  on  the  pending  trial  of  William  P.  Kampiles.  who  was 
accused  and  subsequently  convicted  of  turning  over  a  top 
secret  manual  to  a  Soviet  agent,  contained  at  least  six  refer¬ 
ences  to  unnamed  sources.  They  were  “one  intelligence 
officer.”  one  former  CIA  officer,”  “one  defense  systems 
expert,”  “a  number  of  sources,”  “several  Justice  Depart¬ 
ment  sources,”  and  “one  government  source.”  The  article 
also  used  the  expression  “is  said”  without  telling  who  did 
the  saying. 

— An  Associated  Press  story  on  how  the  leftist-ruled  coun¬ 
try  of  Iraq  appeared  to  be  emerging  from  a  period  of  isolation 
from  the  West  contained  key  information  attributed  to  the 
following:  “Some  knowledgeable  Iraqis,”  “longtime  foreign 
residents,”  “most  observers,”  and  “analysts.” 

— A  United  Press  International  story  on  the  politics  and 
policy  of  China  contained  such  attribution  as,  “knowledge¬ 
able  U.S.  officials,”  “independent  China  scholars,”  and 
“China  experts.” 

— A  New  York  Times  News  Service  story  on  whether  the 
Soviets  were  involved  in  the  attempt  to  overthrow  the  Shah  of 
Iran  attributed  information  to  such  indefinite  or  veiled 
sources  as  “a  senior  intelligence  officer,”  “a  Western  en¬ 
voy,”  “a  moderate  opposition  figure,”  “a  British  expa¬ 
triate,”  “a  European  intelligence  source,”  and  the  ever- 
popular  “informed  source.” 

— A  copyrighted  Los  Angeles  Times  story  by  George 
McArthur,  in  reporting  on  corruption  in  Vietnam,  attributed 
information  to  such  indefinites  as  “some  responsible  au¬ 
thorities  outside  Vietnam,”  “refugee  officials,”  “refugees,” 
and  another  favorite  standby,  “a  senior  American  official.” 

— Finally,  a  Washington  Post  News  Service  story  by 
Jonathon  C.  Randal,  on  how  Iran’s  military  was  wresting 
power  from  the  Shah,  attributed  information  to  “insiders,” 
“a  diplomat,”  “pessimists,”  and  “specialists.” 

From  this  random  selection,  one  might  get  the  impression 
that  the  public  is  often  left  in  the  dark  as  to  who  supplied  the 
press  with  its  information.  Thus,  the  inference  that  journalists 
feel  the  public’s  right  to  know  does  not  include  the  right  to 
know  sources  appears  substantiated. 

{Continued  on  page  30) 


SHORT  TAKES 

The  Press  will  send  a  photographer  to 
take  a  picture  of  the  new  president  only  if 
one  is  available. — Atlantic  City  (N.J.) 
Press. 

*  *  * 

Born  in  Pottsville,  Father  Otterbein 
was  a  graduate  of  St.  Charles  Borromeo 
Cemetery. —  Philadelphia  Inquirer. 

*  ♦  ♦ 

Somebody  placed  a  dead  rat  in  his  ear 
and  put  a  pile  of  garbage  in  his  parking 
space  another  officer  said. — Washington 
(D.C.)  Post. 


EDITOR'S  COMMENT  I 

Dan  Hayes 
Managing  Editor 
The  ^ad-City  Times 
Davenport,  Iowa 

“The  features  supplied  by  your  wire  service  are 
particularly  useful.  We-and  our  readers-find  them 
consistently  interesting,  well  written  and  reliable. 
The  fact  that  they’re  not  always  ‘predictable’  is 
another  important  advantage...” 


She  }|ork  Sinter 
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ROY  WILKE: 

THE  MIDWEST’S  MOST  SEDUCTIVE 

NEWSPAPER  REE 


If  you  want  to 

communicate  with  the  Detroit 
market,  you'v^ot  to  use  The 
Detroit  News.  Tnat,  in  so 
many  words,  is  what  Roy  tells 
prospective  advertisers. 

He  tells  them,  for 
example,  that  The  News  is  the 
sixth  largest  newspaper  in  the 
country.  And,  that  ir  s  Detroit's 
only  locally  owned. 


metropolitan  newspaper.  He 
tells  them  that  it  offers  the 
highest  household  penetration 
of  the  first  five  markets  in  the 
country.  That  over  65%  of 
Detroit's  newspaper 
advertising  dollars  are  spent 
with  The  News.  And  that  in 
1978,  The  Detroit  News  carried 
71%  of  classified,  61%  of  retail 
and  58%  of  general. 

But  the  most 

important  thing  Roy  tells  them 
is  tnat  The  News  has  the 


respect  and  trust  of  the 
community.  And,  a  newspaper 
that's  important  to  its  readers 
will  be  important  to  its 
advertisers,  too.  It's  facts  like 
that,  which  make  Roy 
absolutely . . .  well . . . 
irresistible. 


The  Detroil  News 

Largest  evening  newspaper  circulation  in  America. 


Member  Million  Market  Newspapers,  Inc.  Represented  by  The  Leonard  Company 
in  Florida,  Hawaii  and  Mexico.  American  Publishers'  Rep.  Ltd,  in  Canada. 


March  3,  1979 


E&P 


IRE  leader  feels  reporters 
should  surrender  notes 


Newsday  assistant  managing  editor 
Bob  Greene,  who  also  serves  as  chair¬ 
man  of  the  executive  committee  of  In¬ 
vestigative  Reporters  and  Editors,  last 
week  openly  broke  ranks  with  reporters 
who  refuse  to  turn  their  notes  over  to  law 
enforcement  officials. 

In  a  speech  to  some  250  students  and 
reporters  at  an  IRE  regional  conference 
at  the  University  of  Missouri,  Greene 
warned  reporters  and  newspapers 
against  fighting  for  their  Constitutional 
rights  while  “ignoring  societal  respon¬ 
sibilities.” 

“I  want  to  make  this  distinction  very 
clear,”  he  said.  “There  are  no  logical 
grounds  on  which  to  withhold  our  notes 
or  information,  but  Ell  cheerfully  go  to 
jail  rather  than  disclose  a  confidential 
source.  There’s  a  vast  difference  be¬ 
tween  the  two.” 

Greene  said  judicial  attacks  on  the 
press  “are  troublesome  not  only  be¬ 
cause  of  their  frequency,  but  also  be¬ 
cause  we  ourselves  haven’t  gotten  our 
act  together.”  He  said  journalists  “seem 
to  have  a  fuzzy  idea  about  what  press 
freedom  means  and  what  it  does  not 
mean.” 

As  a  result,  Greene  said,  the  press 
gives  “Pavlovian  support  to  those  rash 
adventures  in  our  ranks  who  maintain 
that  the  press  has  no  societal  respon¬ 
sibilities  and  illogically  lead  us  into  con¬ 
frontations  that  we  do  not  need  and  can¬ 
not  afford.” 

Greene  took  aim  at  the  arguments  used 
in  the  Stanford  Daily  and  Myron 
Farber-New  York  Times  cases,  and  said 
they  boiled  down  to  a  position  that  the 
press  is  somehow  exempt  from  societal 
responsibility  and  from  cooperating  with 
“legitimate  government  agencies.” 

“I  am  concerned  about  the  growing 
number  of  reporters  who  write  stories 
alleging  evil-doing  and  who  then  refuse 
to  discuss  their  information  or  provide 
their  notes  to  those  agencies  charged 
under  the  Constitution  with  apprehend¬ 
ing  those  evil-doers  or  to  the  attorneys 
charged  with  their  defense,”  Greene 
said. 

“1  submit  that  this  position  is  not  sup¬ 
ported  by  public  opinion,  is  legally  inde¬ 
fensible  and — because  the  two  issues  get 
so  hopelessly  and  unnecessarily 
intertwined — rapidly  eroding  our  public 
support  on  the  real  issue:  our  right  to 
protect  confidential  sources  of  informa¬ 
tion,”  he  said. 

Greene  said  those  worried  that  notes 


could  reveal  sources  should  “sanitize” 
or  code  them. 

Greene  said  in  his  30  years  of  report¬ 
ing,  most  of  which  were  spent  as  an  inves¬ 
tigative  reporter,  he  has  frequently 
cooperated  with  law  enforcement  but  has 
never  lost  an  underworld  source. 

“I  have  testified  before  numerous 
Congressional  and  Legislative  commit¬ 
tees,  yet  I  have  never  encountered  a 
source  who  avoided  me  because  1  did 
so,”  Greene  said.  “1  have  been  called  as 
a  witness  at  more  than  60  criminal  or 
civil  trials  .  .  .  when  asked,  1  have  al¬ 
ways  produced  my  notes. 

“I  did  this  because  I  believe  that  the 
press  must  act  as  an  integral  part  of  our 
society,”  he  said.  “I  also  did  this  be¬ 
cause  I  believe  that  my  craft  calls  upon 
me  to  be  a  reporter  of  the  facts,  not  a 
keeper  of  them.” 

Greene  also  hinted  that  one  reason  the 
press  won’t  win  public  support  is  be¬ 
cause  of  its  feeble  performance  in  inves¬ 
tigative  reporting,  depth  reporting  and 
“just  hard  nosed,  everyday  reporting.” 
This  makes  the  press,  he  said,  “no  more 
deserving  of  the  First  Amendment 
privilege  than  any  other  profit-making 
corporation  such  as  General  Foods  or 
the  Ideal  Toy  Company.” 

Reaction  to  Greene’s  speech  was 
mixed  among  reporters  at  the  IRE  con¬ 
ference,  which  included  5  Pulitzer  prize 
winners  and  an  assortment  of  prestigious 
investigators.  Many  said  the  problem  of 
when  to  turn  over  notes  to  legal  au¬ 
thorities  should  be  handled  on  a  case- 
by-case  basis,  with  newspapers — not 


Every  Saturday  since  1884 


judges — deciding  the  issue. 

“As  in  all  of  these  things,  1  don’t  think 
there’s  a  pat  answer,”  said  Norm 
Udevitz  of  the  Denver  Post.  “Everyone 
of  these  investigations  is  different  .  .  . 
and  you  have  to  measure  your  ethics 
and  your  integrity  against  each  individual 
case.” 

Others  gave  the  now-familiar  argu¬ 
ment  why  notes  and  information,  as  well 
as  sources,  must  be  protected:  reporters 
will  become  an  arm  of  law  enforcement, 
doing  the  job  of  police. 

Les  Whitten  of  the  Jack  Anderson  col¬ 
umn,  said  Greene  “opened  a  Pandora’s 
box”  with  the  speech.  Whitten  said  stu¬ 
dents  and  reporters  may  now  feel, 
“Yeah,  we’ll  give  them  the  documents.” 

“1  say  if  you  want  to  give  them  the 
documents  because  it  will  help  the  story 
and  because  it  will  help  the  people, 
give,”  Whitten  said.  “But  if  they  want 
the  documents  and  you  don’t  want  to 
give  it  to  them,  you  should  fight  ’em.” 

Among  Greene’s  warmest  supporters 
was  Clark  Mollenhoff,  former  iHilitzer 
prize  winner  who  is  now  at  Washington 
and  Lee  University. 

“I  don’t  have  any  problem  with  chit¬ 
ling  of  sources,”  Mollenhoff  said.  He 
added  that  more  damage  is  done  when 
reporters  betray  sources  by  publishing 
“off  the  record”  information  by  design 
or  by  misunderstanding. 

Greene  urged  that  reporters  obtain  a 
copy  of  Mollenhoff  s  9-point  code  for 
dealing  with  confidential  sources  (E&P, 
January  20).  It  tells  how  reporters  can 
keep  their  notes  “in  proper  form”  in 
order  to  protect  sources. 

Greene  said  his  stance  on  notes  and 
sources  is  well  known  to  those  who  have 
discussed  it  with  him.  but  this  was  the 
first  time  he  had  aired  the  conflict  before 
a  sizable  audience. 


ABC  board  allows  data  bank 
to  continue  on  low  key  basis 


The  Audit  Bureau  of  Circulations  last 
week  called  a  halt  to  any  future  promo¬ 
tion  of  its  research  Data  Bank  and  vetoed 
a  proposed  rule  amendment  which  would 
have  allowed  evening  papers  with  morn¬ 
ing  editions  to  list  only  combined  circula¬ 
tion  figures. 

The  decisions  came  during  ABC’s  an¬ 
nual  board  of  directors  meeting  in  Boca 
Raton,  Fla. 

A  spokesman  for  the  ABC  said  the 
board’s  recent  action  does  not  mean  the 
Data  Bank,  while  close  to  death,  has  ac¬ 
tually  been  buried. 

“We  will  continue  to  accept  standard 


ized  audience  research  from  participat¬ 
ing  newspapers  and  to  answer  requests 
for  such  information  from  advertisers 
and  agencies,”  Charles  O.  Bennett, 
vicepresident  of  public  relations  for 
ABC,  explained.  “What  we’re  not  going 
to  do  anymore  is  actively  solicit  the  re¬ 
search  or  promote  the  data  bank  con¬ 
cept.” 

The  board  blamed  its  decision  on  the 
disappointingly  low  participation  by  pub¬ 
lishers.  The  three-year-old  Data  Bank 
currently  includes  106  dailies  in  54  U.S. 
markets. 

Bennett  blamed  the  low  participation 
(Continued  on  page  16) 
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President  Carter  will 
address  AN  PA  meeting 


President  Jimmy  Carter  will  address 
the  93rd  annual  convention  of  the 
American  Newspaper  Publishers  Associ¬ 
ation  at  a  luncheon  at  the  Waldorf- 
Astoria  Hotel  in  New  York  on  April  25. 

Allen  H.  Neuharth,  chairman  and  pres¬ 
ident  of  ANPA,  announced  that  the 
White  House  had  confirmed  Carter  would 
address  about  1,500  publishers,  editors 
and  newspaper  executives  at  the  April 
meeting. 

“The  President  appearance  is  a  tribute 
to  the  special  place  newspapers,  and  free 
press,  have  played  in  our  country’s 
history,”  Neutharth  said. 

“Our  visit  with  the  President  will 

Union  decertification 
to  be  discussed 

Master  Printers  of  America  will  spon¬ 
sor  two  decertification  workshops  at 
which  attendees  will  be  told  how  to  go 
about  terminating  union  representation. 

The  first  workshop  will  be  held  on 
April  25  in  Chicago  and  the  second  on 
September  12  in  Denver.  Registration  fee 
is  $75  for  members  and  $125  for  non¬ 
members. 

Francis  Coleman  and  John  Doesburg, 
Jr.,  legal  counsels  for  Master  Printers, 
will  discuss  such  topics  as;  What  is  a 
decertification  petition?;  What  is  a  de¬ 
authorization  petition?;  Who  can  file 
these  petitions?;  How  involved  may  an 
employer  be  in  the  filing?;  National 
Labor  Relations  Board  procedures  after 
filing;  action  the  company  may  take  dur¬ 
ing  an  election  and  its  rights  after  a  peti¬ 
tion  is  filed;  pitfalls  to  avoid;  how  and 
when  an  employer  may  file  his  own  peti¬ 
tion;  NLRB  time  limitations;  and  the  ex¬ 
tent  to  which  employers  may  legally  as¬ 
sist  employes  in  filing. 

City  magazine  sold 
to  daily  publisher 

An  agreement  has  been  reached  to 
sell  Washington  magazine  to  Philip  Mer¬ 
rill,  publisher  of  Annapolis  (Md.)  Capital. 

The  reported  price  for  the  magazine, 
founded  by  Laughlin  Phillips  in  1965, 
was  $3.6  million.  The  monthly  has  an 
average  circulation  of  95,000  and  is 
expected  to  make  a  profit  in  1978. 

Merrill,  who  owns  a  controlling  inter¬ 
est  in  Capital  Gazette  Newspapers  Inc., 
purchased  Baltimore  magazine  in  1977. 
Landmark  Communications  of  Norfolk, 
Va.  holds  shares  of  stock  in  Capital 
Gazette  Newspapers,  which  also  publish¬ 
es  three  weekly  newspapers,  Crofton 
(Md.)  News  Crier,  Maryland  Gazette 
and  Brooklyn  (Md.)  News. 
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be  a  fitting  highlight  on  the  convention 
focus,  which  is  on  the  First  Amendment 
Right  of  all  Americans,”  Neuharth  said. 

“The  convention  program  will  examine 
the  danger  which  lies  in  court  decisions 
which  have  restrained  the  press  in  some 
cases,”  Neuharth  said.  “Those  restraints 
could  lead  more  widespread  curtailment 
of  all  of  the  First  Amendment  freedoms — 
the  right  to  free  speech,  assembly  and 
religion,  as  well  as  the  free  press.” 

During  the  week  other  newspaper- 
related  organizations  like  the  AP  and  UPI 
and  the  Newspaper  Advertising  Bureau 
will  also  hold  meetings. 


SUNDAYS  WILL  NEVER  BE  THE 
SAME — Beginning  February  25,  Sunday 
editions  of  the  Van  Nuys  (Calif.)  Valley 
News  will  have  a  new  look. 

Scripps  may  buy 
weekly  group 

The  E.  W.  Scripps  Company,  parent 
company  of  Scripps-Howard  Newspa¬ 
pers,  has  signed  a  letter  of  intent  to 
acquire  the  assets  of  the  Jefferson  Pub¬ 
lishing  Company  of  St.  Matthews,  Ky. 
The  announcement  was  made  by  Edward 
W.  Estlow,  president  of  The  E.  W. 
Scripps  Company. 

The  Jefferson  Publishing  Company 
publishes  four  weekly  newspapers  in 
eastern  Jefferson  County  with  a  total 
circulation  in  excess  of  55,000.  These 
papers  are;  the  Voice,  the  Jeffersonian, 
the  Jefferson  Reporter,  and  the  Pros¬ 
pect  News. 

Present  Scripps-Howard  Newspapers 
in  Kentucky  are  the  Kentucky  Post, 
Grant  County  News,  Boone  County  Lead¬ 
er,  and  the  Campbell  County  News. 
In  December,  Scripps-Howard  purchased 
Associated  Web  Press,  a  commercial 
offset  printing  firm,  in  Louisville. 


Seminar  to  discuss 
iegal  threats 

A  “First  Amendment  Survival  Semi¬ 
nar”,  an  intensive  one-day  workshop, 
has  been  organized  by  several  journalis¬ 
tic  groups  concerned  about  legal  threats 
to  the  working  press.  It  will  be  held  on 
March  10,  at  the  National  Press  Club  in 
Washington. 

The  all-day  sessions  will  include  three 
two-hour  panel  discussions.  The  morn¬ 
ing  panel,  on  libel  and  privacy,  will  be 
chaired  by  Richard  M.  Schmidt,  Jr., 
counsel  of  the  American  Society  of 
Newspaper  Editors,  and  will  include 
panelists  Jim  Spaniola,  of  the  American 
Newspaper  Publishers  Association;  Ron 
Plesser,  former  general  counsel  of  the 
Privacy  Study.  Commission;  and  former 
Assistant  Attorney  General  Herbert  J. 
Miller,  who  argued  the  Nixon  case 
against  media  use  of  the  White  House 
tapes. 

The  first  afternoon  panel  will  feature 
Jack  Landau,  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press;  Bill 
Lake,  who  wrote  the  press  organization 
brief  in  the  Stanford  Daily  case;  and 
Chris  Little,  general  counsel  of  the 
Washington  Post.  The  subject  will  be 
search  warrants,  shield  laws,  and  confi¬ 
dentiality. 

The  final  session  will  cover  gag  orders, 
secrecy  and  court  restrictions,  including 
courtroom  access,  and  participants  will 
include  E.  Barrett  Prettyman,  Washing¬ 
ton  lawyer;  and  Larry  Scharff,  counsel 
of  the  Radio-Televisions  News  Directors 
Association. 

Sponsors  of  the  seminars  are  the 
American  Society  of  Newspaper 
Editors,  the  Reporters  Committee  for 
Freedom  of  the  Press,  Sigma  Delta  Chi, 
the  RTNDA,  the  National  Press  Club, 
the  National  Press  Club  Foundation  and 
the  Washington  Press  Club. 

The  Eastern  Regional  Conference  of 
Sigma  Delta  Chi,  scheduled  for  March 
9-11  in  Washington,  is  arranging  for 
those  attending  to  attend  the  afternoon 
sessions  of  the  First  Amendment  semi¬ 
nar. 

The  $10  registration  fee  for  the  semi¬ 
nar  will  pay  for  a  box  lunch,  and  a  kit  of 
appropriate  documents  and  booklets.  A 
speaker  for  the  luncheon  is  being  ar¬ 
ranged. 


Byrne  wins  nomination 

Jane  Byrne  44,  defeated  Mayor  Mich¬ 
ael  A.  Bilandic  to  gain  the  Democratic 
nomination  for  mayor  in  Chicago.  The 
former  schoolteacher  is  married  to  Jay 
McMullen,  a  real  estate  reporter  for  the 
Chicago  Sun-Times  who  covered  City 
Hall  for  the  Chicago  Daily  News  for  23 
years.  The  Sun-Times  had  endorsed 
Bilandic's  candidacy. 
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Gannett  and  Knight-Ridder 
to  have  women  on  the  board 


Stockholders 
approve  merger 
of  Gannett-CCC 

By  Bob  Hausman 

Shareholders  of  Gannett  Co.,  Inc.  ap¬ 
proved  the  company’s  proposed  merger 
with  Combined  Communications  Corpo¬ 
ration,  by  a  vote  of  21,769,217  to 
428,464,  in  a  special  meeting  of 
shareholders  held  February  27,  in 
Rochester,  New  York. 

The  merger  calls  for  Gannett  to  ex¬ 
change  .8  (eight-tenths)  of  a  share  of 
Gannett  common  stock  for  each  share  of 
Combined,  chairman  and  president  A1 
Neuharth  said  and  added  that  “at  the 
current  value  of  Gannett  stock  (about  40) 
this  represents  a  $338  million  transac¬ 
tion.” 

Combined  Communications  Corp. 
shareholders  approved  the  proposed 
merger  by  a  vote  of  7,965,471  to  20,275  in 
a  special  meeting  held  in  Phoenix  on 
February  26. 

“In  1978  Combined  earned  $29.3  mil¬ 
lion  dollars  on  revenues  of  $290  million. 
If  you  add  those  figures  to  the  $690  mil¬ 
lion  that  Gannett  earned  last  year,  you 
can  readily  see  that  the  two  companies 
together  would  have  been  nearly  a  billion 
dollar  company  last  year,”  Neuharth 
said.  “When  the  merger  is  completed  the 
company  will  be  doing  business  in  33 
states  and  the  company’s  80  daily  news¬ 
papers  will  make  up  75%  of  their  busi¬ 
ness.  The  remainder  of  the  company’s 
business  will  come  from  broadcasting, 
outdoor  advertising,  weekly  newspapers 
and  related  services,”  Neuharth  said, 
and  mentioned  that  final  government  ap¬ 
proval  of  the  merger  is  expected  within 
the  next  several  weeks. 

Karl  Eller,  president  of  Combined 
Communications  said  at  the  Gannett 
meeting,  that  “the  merger  will  help  to 
strengthen  the  company  against  reces¬ 
sion  and  other  hard  times  we  have  had  in 
the  past.  With  the  financial  stability  of 
Gannett  and  the  marketing  expertise  of 
Combined  we  will  have  one  fine  media 
company.” 

H.  Everest  “Hi”  Clements,  grandson 
of  the  founder  of  the  company  which 
eventually  became  Mobil  Oil  Co.,  said 
there  are  currently  between  1 10  and  120 
libel  cases  pending  against  Gannett 
newspapers,  and  about  20  libel  cases 
pending  against  Combined  Communica¬ 
tions.  Clements  asked  what  reserves  are 
set  up  to  cover  the  possible  libel  claims, 
which  he  said  could  involve  settlements 
of  tens  of  millions  of  dollars. 

In  answer  to  Clements  query,  Douglas 
H.  McCorkindale,  senior  vicepresident 
finance  and  law,  responded;  “If  all  the 
libel  claims  against  us  were  added  up,  I 
think  the  total  would  be  in  excess  of  1 
billion  dollars.  Since  1970,  total  libel 
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For  the  first  time,  Knight-Ridder 
Newspapers  Inc.  and  Gannett  Co.  Inc. 
will  have  women  on  their  respective 
board  of  directors. 

Barbara  Barnes  Hauptfuhrer,  a  direc¬ 
tor  of  several  companies,  has  been 
nominated  for  election  to  Knight- 
Ridder’s  board.  Her  election  will  take 
place  at  the  annual  meeting  April  17. 

Dolores  D.  Wharton,  a  writer,  lec¬ 
turer,  educator  and  advocate  of  the  arts, 
was  elected  to  the  board  of  Gannett  on 
March  I.  She  is  the  first  black  and  the 
only  woman  to  serve  on  Gannett’s 
board,  the  company  said. 

A  native  of  North  Carolina  and  a 
graduate  of  Wellesley  College,  Mrs. 
Hauptfuhrer  is  a  director  of  the  Van¬ 
guard  Group  of  Investment  Companies, 
the  Great  Atlantic  and  Pacific  Tea  Com¬ 
pany,  General  Public  Utilities  Corp.,  and 
J.  Walter  Thompson  Company.  She  is  a 
trustee  and  member  of  the  executive 
committee  of  Wellesley  College.  She  is 
also  a  trustee  of  the  Philadelphia  Saving 
Fund  Society  and  she  serves  as  a  direc¬ 
tor  of  the  Markle  Foundation. 


payments  for  claims  made  against  the 
company  have  been  $53,000.  Based  on 
this  we  have  adequate  reserves  and  be¬ 
lieve  that  we  have  adequate  insurance  to 
cover  any  libel  claims,”  McCorkindale 
said. 

Clements  responded  by  adding  that  he 
hoped  the  billboard  operations  of  Com¬ 
bined  are  a  “disaster”  and  said  that  he 
hoped  this  would  make  America  more 
beautiful. 

Clements  currently  has  a  $3  million 
libel  suit  pending  against  Gannett  for  a 
story  on  local  eccentrics  that  appeared  in 
the  Upstate  New  York  Sunday  magazine 
of  the  Rochester  (N.Y.)  Democrat  and 
Chronicle  in  which  Clements  is  referred 
to  as  a  “kook”. 

Neuharth  in  summation,  said  that  1978 
was  another  good  year  for  Gannett. 
“Gross  revenues  rose  to  $690  million. 
Earnings  per  share  increased  20%  to 
$3.10,  the  eleventh  consecutive  year  of 
uninterrupted  gains.  The  final  quarter  of 
1978  marked  our  45th  consecutive  quar¬ 
ter  of  earnings  gains”  Neuharth  said. 
“Advertising  linage  was  up  1 1%,  our 
strongest  improvement  in  many  years. 
Sunday  circulation  was  up  4%  and  daily 
circulation  was  just  slightly  better  than 
even,”  Neuharth  added. 

Commenting  on  the  new  Westchester 
Rockland  New  York  division  morning 
newspaper  Today,  Neuharth  said  that  it 
has  established  a  solid  post  strike  circu¬ 
lation  base  of  30,000,  and  said  that  they 
are  looking  forward  to  its  future  growth. 
Neuharth  also  mentioned  that  several 
Gannett  publications  are  studying  and  or 


Lee  Hills,  chairman  of  Knight-Ridder, 
said,  “Mrs.  Hauptfuhrer  would  be  our 
first  woman  director  and  one  of  the  first 
independent  woman  directors  in  the  in¬ 
dustry.  Because  of  her  demonstrated 
commitment  to  excellence  in  her  many 
community,  educational  and  corporate 
activities,  we  believe  she  will  be  a  posi¬ 
tive  force  in  our  company.” 

Mrs.  Hauptfuhrer  is  married  to  George 
J.  Hauptfuhrer,  Jr.  He  is  a  partner  in  the 
Philadelphia  law  firm  of  Dechert  Price 
and  Rhoads.  They  have  two  sons, 
George  J.  Ill,  26,  and  William  Barnes, 
24. 

Neuharth  called  the  Wharton  election 
“a  significant  milestone  in  our  determi¬ 
nation  that  the  leadership  of  Gannett  at 
all  levels  shall  reflect  the  varied  audi¬ 
ences  we  serve.” 

Mrs.  Wharton  also  serves  on  the 
boards  of  directors  of  the  Kellogg  Com¬ 
pany,  the  New  York  Telephone  Com¬ 
pany  and  the  Phillips  Petroleum  Com¬ 
pany.  She  is  a  member  of  the  National 
Council  of  the  Arts  and  the  China  Medi¬ 
cal  Board. 


making  detailed  plans  for  additional 
Sunday  publications  and  one  or  two  are 
expected  to  be  implemented  this  year. 

The  “stockholders  meeting  lasted  for 
less  than  a  half  hour.  Afterwards,  a 
board  of  directors  meeting  was  held  in 
which  a  26%  increase  in  the  Gannett 
stock  dividend  was  declared.  A  rise  from 
35?  to  44?  quarterly  was  declared  for  an 
annual  rate  of  $1.76  per  share.  The  new 
dividend  is  payable  April  2,  to  owners  of 
record  March  16  and  is  the  1  Ith  dividend 
increase  in  the  1 1  years  since  the  com¬ 
pany  went  public,  the  board  announced. 

Combined  Communications  Corpora¬ 
tion  properties  consist  of  5  VHF  and  two 
UHF  television  stations,  6  AM  and  6  FM 
radio  stations  in  various  cities  in  the 
United  States.  It  sells  advertising  space 
on  billboards  and  manufactures  on¬ 
premise  electric  identification  signs. 
Combined  also  owns  the  Cincinnati  En¬ 
quirer  and  the  Oakland  (Calif.)  Tribune. 

Gannett  publishes  78  daily  newspapers 
in  30  states  and  two  island  territories. 
Latest  Audit  Bureau  of  Circulation  re¬ 
ports  have  shown  that  Gannett’s  news¬ 
papers  have  an  average  circulation  of 
2,961,851  daily  and  2,490,831  Sunday.  In 
1977,  approximately  96%  of  the  consoli¬ 
dated  operating  revenues  of  Gannett 
were  derived  from  publication  of  news¬ 
papers.  Gannett,  also  owns  Louis  Harris 
and  Associates,  Inc.  a  national  survey 
firm.  Gannett  also  owns  a  VHF  televi¬ 
sion  station  in  Rochester,  New  York  and 
an  AM  radio  station  in  Marietta,  Ohio, 
both  of  which  will  be  sold  upon  the  com¬ 
pletion  of  the  merger  with  C.C.C. 
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Jarvis  says  press  holds 
key  to  economic  future 


By  Celeste  Huenergard 

The  godfather  of  California’s  Proposi¬ 
tion  13  grated  the  lectern  with  his  fist  and 
placed  the  economic  future  of  the  United 
States  in  the  hands  of  the  press. 

“The  press  is  the  most  important  tool 
we  have  for  saving  this  country”,  How¬ 
ard  Jarvis  thundered.  “You  have  to  get 
out  the  tax  message.” 

The  76-year-old  Californian  addressed 
a  luncheon  audience  during  the  Inland 
Daily  Press  Association’s  annual  winter 
meeting  in  Chicago  last  week. 

Throughout  his  fiery  speech,  Jarvis  in¬ 
sisted  that  a  balanced  budget  would  only 
increase  inflation  and  would  not  guaran¬ 
tee  tax  cuts. 

“If  they  have  to  balance  the  budget, 
where  are  they  going  to  get  the  money?” 
he  demanded.  “They’re  going  to  print  it. 
And  each  time  that  press  turns  over, 
every  buck  in  your  pocket  buys  less 
bread.” 

Once  a  newspaper  publisher  himself, 
Jarvis  is  lobbying  for  a  $50  billion  tax 
cut.  Spurred  on  by  his  success  with 
California’s  recent  tax  reform.  Proposi¬ 
tion  13,  he  started  the  American  Tax  Re¬ 
duction  Movement  to  encourage  similar 
initiatives  in  all  50  states  and  Congress. 
He  is  also  after  $25  million  in  funds  to 
support  Congressional  candidates  who 
agree  with  his  position. 

“The  key  is  whether  or  not  we’re 
going  to  be  able  to  get  radio,  tv  and  the 
press  to  support  us,”  he  said.  “If  they 
don’t,  they’ll  lose  their  ears.” 

Jarvis  maintained  that  California’s 
personal  income  will  increase  $110  bil¬ 
lion  during  the  next  ten  years  thanks  to 
the  state’s  new  tax  measures. 

“So  there’s  going  to  be  more  busi¬ 
ness,”  he  added,  “and  more  advertising. 
You’re  in  business  to  make  money. 
That’s  what  the  newspaper  business  is  all 
about.  But  merchants  can’t  buy  ads  until 
somebody  buys  his  merchandise.” 

Jarvis  said  he  began  his  own  newspa¬ 
per  career  as  a  publisher  of  a  Utah 
weekly  during  the  days  when  an  inch  of 
advertising  cost  250. 

“One  morning  I  found  that  something 
called  national  advertising  was  600  an 
inch.  So  I  got  on  a  train  to  New  York.” 
he  recalled. 

Once  in  New  York  he  found  that  ad¬ 
vertising  agencies  were  reluctant  to  do 
business  with  weeklies  because  of  their 
negligence  in  providing  tear  sheets,  in¬ 
voices,  and  confirmation  dates. 

Undaunted  by  the  complaints.  Jarvis 
had  special  data  forms  made  for  each  of 
the  agencies  and  guaranteed  them  he 
would  live  up  to  his  promises. 

Back  in  Utah  he  watched  his  page 
count  climb  from  6  pages  to  42  pages, 
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bought  several  additional  weeklies,  and 
eventually  sold  his  initial  $15,000  in¬ 
vestment  for  $205,000. 

“1  was  successful  in  newspapers  be¬ 
cause  1  was  stupid,”  he  chuckled.  “I 
didn’t  know  it  was  impossible.” 

His  concluding  remarks  succeeded  in 
leaving  his  listeners  laughing:  “A  billion 
seconds  ago  was  Pearl  Harbor.  A  billion 
minutes  ago,  Jesus  walked  the  earth.  A 
billion  hours  ago,  man  had  not  evolved. 
But  a  billion  dollars  ago  was  yesterday 
afternoon  in  Washington,  D.C.” 

One  publisher  was  so  moved  by  Jar¬ 
vis’s  remarks  he  suggested  afterwards 
that  the  tax  reformist  put  together  a 
story,  “get  it  on  a  mat  and  send  it  to 
every  publisher  in  the  country.  They’d 
print  it.” 

Other  topics  on  the  Inland  two-day 
agenca  included  everything  from  inserts 
to  First  Amendment  rights. 
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How  do  female  newspaper  executives 
measure  up  to  their  male  counterparts 
demographically? 

Very  similarly,  according  to  a  study 
conducted  by  Indiana  University’s 
School  of  Journalism  and  presented  dur¬ 
ing  a  panel  discussion  by  Christine  Ogan, 
an  instructor  at  the  school. 

The  biggest  gap  between  the  two 
groups  is  salary:  an  average  $33,600  a 
year  for  the  male  executive  vs  $19,100 
for  the  female. 

The  survey  indicated  that  women  in 
newspaper  management  tended  to  be:  42 
years  old,  married  with  no  children. 
Democrat,  Protestant,  white,  and  work 
an  average  45  hour  week. 

Men  in  the  same  category  are  47  years 
old,  married  with  two  children.  Republi¬ 
can,  Protestant,  white  and  work  an  av¬ 
erage  47  hour  week. 

While  90%  of  the  men  were  married, 
50%  of  the  women  were  not.  Over  50% 
of  the  men  claimed  offspring;  84%  of  the 
women  did  not. 

Even  with  the  $14,500  salary  differ¬ 
ence,  the  women  surveyed  said  they  are 
satisfied  in  their  jobs. 

Ogan  reported  there  appeared  to  be  a 
token  increase  in  the  number  of  newspa¬ 
per  women  holding  down  managerial  po¬ 
sitions.  In  1977  women  made  up  1.1%  of 
the  executive  work  force  at  dailies.  In 
1978  that  figure  rose  to  1.3%. 

Jean  Otto,  op-ed  page  editor  of  the 
Milwaukee  Journal,  declared  she  had 
“lived  her  professional  life  as  a  person. 

“I’ve  never  felt  that  being  a  woman 
got  in  my  way  of  being  a  journalist,  or 
that  being  a  journalist  got  in  my  way  of 
being  a  woman,”  she  told  her  audience. 

Otto  said  one  of  the  main  obstacles 
blocking  women  on  the  executive  ladder 


Nevada  (Mo.)  Mail 
wins  Inland  award 

The  Nevada  (Mo.)  Mail,  with  a  collec¬ 
tion  of  editorials  addressing  themselves 
with  force  and  humor  to  local  issues, 
won  the  sweepstakes  award  in  the  1979 
Editorial  Excellence  contest  sponsored 
for  the  Inland  Daily  Press  Association  by 
the  William  Allen  White  Foundation, 
University  of  Kansas. 

It  was  the  first  time  in  the  history  of 
the  contest  that  a  newspaper  in  the 
“under  10,000  circulation”  category  had 
won  the  award.  The  Daily  Mail,  which 
has  an  evening  circulation  of  5,681  and 
5,652  on  Sunday,  also  was  named  best 
among  newspapers  in  its  circulation 
class. 

The  other  winners,  by  categories,  in 
the  seventh  annual  competition  were: 

Detroit  Free  Press,  over  50,000  circu¬ 
lation. 

Lincoln  (Neb.)  Journal ,  25,001-50,000 
circulation. 

Barlinf’ton  (la.)  Hawk  Eye,  10,000- 
25,000  circulation. 

is  their  reluctance  to  let  superiors  know 
they’re  interested  in  advancement. 

“Managers  making  decisions  often 
don’t  know  if  their  female  employees 
have  any  ambitions  for  manager  posts,” 
she  said.  The  answer  is  .  .  .  communica¬ 
tions.” 

Mary  Schurz,  editor  and  publisher  of 
the  Danville  (Ky.)  Advocate  reminisced 
about  a  job  interview  with  the  Wall 
Street  Journal  14  years  ago. 

“The  paper  hired  only  men  report¬ 
ers,”  she  recalled.  “As  the  publisher 
told  me,  men  preferred  to  discuss  finance 
with  other  men.” 

Schurz  agreed  that  hard  work  and  a 
job  well  done  do  not  necessarily  mean 
promotion.  Women  must  make  their  job 
objectives  known,  she  said. 

The  Advocate  currently  employs  29 
women  and  28  men.  Six  of  the  women 
are  managers — including  the  composing 
room  superintendent;  4  of  the  men  hold 
executive  jobs. 

“This  isn’t  reversed  discrimination,” 
she  said.  “These  people  are  just  qualified 
at  the  moment.” 

^  9k  ^ 

One  of  the  bigger  headaches  with  in¬ 
serts  today  is  that  you  can’t  find  out 
whether  or  not  the  newspapers  want  the 
business,  James  H.  Hollis,  vicepresident 
of  mass  merchandising  sales  for  the 
Newspaper  Advertising  Bureau,  com¬ 
plained. 

Hollis  said  he  is  still  trying  to  pay  out 
$68,000  to  papers  who  failed  to  send  in 
invoices  for  a  $2.6  million  insert  that  the 
Ford  Motor  Co.  ran  last  October. 

“We’ve  sent  out  four  requests  to  these 
papers  so  far,”  he  said. 

A  similar  situation  last  spring  pro- 
(Continned  on  pafte  13) 
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AP  faces  EEOC  discrimination  suit 


Public  access  bill 
heard  in  Kansas 

Kansas  journalists  have  asked  the 
Legislature  to  broaden  public  access  to 
government  records. 

Davis  Merritt  Jr.,  executive  editor  of 
the  Wichita  Eagle  and  Beacon,  de¬ 
veloped  the  bill  with  Rep.  Woody 
Thompson,  D-Wichita. 

Merritt  said  reporters  sometimes  en¬ 
counter  "bureaucratic  arrogance”  when 
they  attempt  to  obtain  the  records. 

“The  present  Kansas  law  is  simply  not 
one  of  open  records  at  all.  It’s  ambigu¬ 
ous,  and  it  doesn’t  allow  us  information 
on  an  open  basis  on  almost  anything,” 
Merritt  told  E&P. 

Merritt  was  one  of  five  persons  who 
spoke  in  favor  of  the  public  access  bill  in 
the  hearing  February  19  before  the 
House  Federal  and  State  Affairs  Com¬ 
mittee  in  Topeka,  Kan.  No  one  spoke  in 
opposition.  The  following  week,  Merritt 
said  he  has  received  word  there  are  some 
reservations  about  the  bill. 

The  Wichita  newspapers,  Merritt  told 
E&P,  get  delays  and  refusals  on  every¬ 
thing  from  traffic  reports  to  government 
reports  written  by  committee  or  commis¬ 
sion  .  .  .  "dozens  over  the  years.” 

The  sheriff  of  Sedgwick  County  drove 
a  car  that  collided  into  the  rear  of  another 
vehicle,  and  the  newspapers  wanted  a 
copy  of  the  sheriff s  accident  report. 
Merritt  said  they  were  denied  access  6-8 
weeks  ago.  The  papers  took  issue,  and 
the  attorney  general  of  the  state  issued 
an  opinion  several  weeks  ago  saying  traf¬ 
fic  reports  are  public  opinion.  They  got 
the  accident  report  finally. 

Kansas  Journalists,  according  to  Mer¬ 
ritt  wish  to  serve  notice  that  the  govern¬ 
ment  works  for  the  people,  not  for  itself. 
They  aim  to  close  what  is  claimed  as  a 
loophole  in  the  state’s  open-records  law. 
Under  the  law,  only  records  specifically 
required  by  statute  must  be  disclosed  to 
the  public.  The  bill  being  considered 
would  open  most  records,  including 
memos,  preliminary  studies,  opinions 
and  evaluations. 

The  bill  is  expected  in  committee  until 
early  March.  Speaking  with  Merritt  were 
Bill  Redlin,  president  of  the  Association 


Employment  advertising  in  the  clas¬ 
sified  sections  of  daily  newspapers 
amounted  to  $961  million  in  1978,  up  539f 
over  the  previous  year,  according  to  the 
Newspaper  Advertising  Bureau,  Inc.  In 
December,  classified  employment  adver¬ 
tising  increased  549?. 

Other  categories  of  classified  gained  as 
follows  during  1978:  Automotive,  up 
199?  to  more  than  $1  billion,  real  estate, 
up  99?  to  more  than  $1.1  billion,  and  all 
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The  Equal  Employment  Opportunity 
Commission  filed  suit  last  week  against 
The  Associated  Press,  accusing  the  news 
cooperative  of  discriminating  against 
women,  blacks  and  Hispanics  in  its 
employment  practices. 

The  suit,  filed  in  U.S.  District  Court  in 
Manhattan,  asked  that  the  AP  be  ordered 
to  institute  affirmative-action  programs 
to  provide  equal  opportunities  for  wo¬ 
men,  blacks  and  Hispanics. 

The  EEOC  also  asked  the  court  to 
order  the  AP  to  provide  back  pay,  with 
interest,  to  those  people  adversely  af¬ 
fected  by  its  prior  employment  practices. 
The  commission  said  the  amount  of  back 
pay  should  be  determined  at  trial. 

A  separate  suit  accusing  the  AP  of  dis- 

of  News  Broadcasters  of  Kansas:  John 
Hopkins,  lobbyist  for  the  Kansas  Press 
Association,  and  Roger  Wilson,  tv  report¬ 
er  for  WBW-Topeka. 

Maryland  politicians 
try  to  regulate  press 

Bills  have  been  introduced  in  the  cur¬ 
rent  session  of  the  Maryland  legislature 
that  have  been  described  as  “anti¬ 
freedom  of  the  press”  by  newspaper  rep¬ 
resentatives. 

Sen.  Joseph  S.  Bonvegna,  from  east 
Baltimore’s  46th  district,  is  sponsor  of  a 
bill  that  would  prevent  newspapers  and 
political  literature  from  showing  pictures 
of  candidates  that  were  taken  more  than 
two  years  before  they  were  used. 

Bonvenga  complained  that  a  photo¬ 
graph  of  an  opposing  woman  candidate 
made  her  appear  more  beautiful  and 
younger  than  she  actually  looked  in  per¬ 
son. 

Michael  H.  Weir,  delegate  from  Balti¬ 
more  County,  has  a  bill  that  would  re¬ 
quire  newspapers  to  publish  100-word 
explanations  for  every  political  candi¬ 
date  they  endorse. 

A  third  bill  under  consideration  would 
require  newspapers  to  publish  correc¬ 
tions  the  day  after  they  print  something 
inaccurate  and  in  the  same  place  as  the 
original  error  appeared. 


other  classified  up  \Wc  to  $8(K)  million. 

December  gains  came  to  17*^  in  au¬ 
tomotive.  209?  in  real  estate  and  7.59?  in 
all  other  categories. 

Total  classified  advertising  in  daily 
newspapers  exceeded  $3.9  billion  last 
year,  up  2\7c  over  1977. 

The  Bureau  bases  its  estimates  of  clas¬ 
sified  advertising  on  measurements  by 
Media  Records,  Inc.  in  its  index  cities 
plus  reports  from  member  newspapers. 


crimination  was  filed  last  September  by 
the  Wire  Service  Guild,  which  has  a  col¬ 
lective  bargaining  agreement  with  the 
cooperative,  and  by  eight  former  and 
present  women  employees. 

Keith  Fuller,  AP  president  and  general 
manager,  said  at  the  time  of  the  Sep¬ 
tember  suit:  “The  allegations  are  five 
years  old  and  no  more  represent  the 
personnel  policies  of  the  AP  today  than 
they  did  when  they  were  made.  We  be¬ 
lieve  now,  as  then,  that  we  operate  fairly 
and  evenhandedly  with  all  employees.” 

The  EEOC  said  in  its  suit  filed  yester¬ 
day  that  the  action  was  based  on  a  com¬ 
plaint  from  "a  person  alleging  to  be  ag¬ 
grieved”  who  claimed  violations  of  Title 
VII  of  the  1964  Civil  Rights  Act. 


Jarvis 

(Continued  from  page  12) 


duced  $47,000  in  unclaimed  charges 
which  Hollis  simply  handed  back  to  the 
car  manufacturer  after  sending  out  five 
written  requests. 

Another  problem  is  rate  structures  or 
the  lack  of  them,  he  said.  The  executive 
cited  a  paper  that  when  called  on  the 
spur  of  the  moment  by  the  Ad  Bureau, 
quoted  an  insert  rate  of  $150  per 
thousand.  When  the  paper  discovered 
that  the  going  rate  for  a  paper  its  size  was 
between  $48  and  $52,  it  settled  on  $50. 

“We’re  normally  dealing  with  people 
who  are  used  to  buying  radio,  tv  and 
magazine  from  people  who  can  snap  a 
price  out  of  the  air  and  live  with  it,” 
Hollis  said. 

He  advised  his  audience  to  start  shop¬ 
pers  or  total  market  coverage  programs 
to  meet  their  competition. 

“The  advertiser  is  looking  at  the  circu¬ 
lation  of  newspapers  where  their  stores 
are.  he  said.  “I  couldn’t  find  a  K-Mart 
within  ten  miles  of  here  (downtown 
Chicago).  They’ve  got  to  have  a  concen¬ 
trated  circulation.” 

*  *  * 

“None  of  us  lack  problems  over  which 
to  say  grace,”  Louis  D.  Boccardi,  vice- 
president  and  executive  editor  of  As¬ 
sociated  Press,  told  his  listeners. 

There  were  24  confidentiality  cases 
alone  last  summer,  Boccardi  said,  and 
even  journalists  tend  to  be  divided  on 
their  stand. 

The  news  executive  urged  his  audi¬ 
ence  to  do  a  bigger  and  better  job  of 
bringing  press-bar  cases  to  the  public:  to 
consider  the  possible  legal  ramifications 
of  a  story  beforehand  and  come  up  with  a 
possible  plan  of  action  in  case  of  a  sub¬ 
poena:  to  pray  for  better  judges  more 
sensitive  to  the  First  Amendment:  and  to 
be  wary  of  voluntary  guidelines  which 
with  a  snap  of  a  finger  can  become  ob¬ 
ligatory. 


Employment  ads  led  gains  as  1978 
classified  exceeded  $3.9  billion 
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California  papers  chaiienge 
obscure  secret  hearing  iaw 


A  California  law  that  permits  closed 
sessions  of  courts  at  the  preliminary 
hearing  level  is  being  challenged  by  the 
San  Diego  Union,  the  Oakland  Tribune, 
and  the  East  Bay  (Oakland)  Press 
Club — so  far.  without  success. 

The  State  Penal  Code  section  868, 
which  has  been  described  by  Dr.  Gilbert 
L.  Geis,  UCLA  legal  authority,  as  a 
“historical  oddity”,  enables  a  judge  to 
ban  press  and  public  from  witnessing  a 
preliminary  hearing  of  charges  filed  by  a 
District  Attorney,  if  the  defendant  de¬ 
mands  secrecy. 

Geis,  who  researched  the  origins  of 
Section  868,  said  David  Dudley  Field 
is  the  author  of  the  little-known  provi¬ 
sion  that  was  enacted  107  years  ago. 
Field,  viewed  as  the  father  of  the  U.S. 
legal  reform,  is  the  author  of  a  code  of 
civil  procedure  first  adopted  in  New 
York  and  which  today  is  the  backbone  of 
California’s  court  procedures. 

In  the  preliminary  hearing  phase,  the 
Municipal  Court  judge  hears  evidence 
and  decides  if  there  is  sufficient  cause  to 
hold  the  accused  for  trial,  open  to  the 
public,  in  Superior  Court. 

The  State  Supreme  Court,  in  1960  and 
1962,  upheld  defendants'  rights  to 
exclude  the  public.  But  the  rulings  were 
not  made  on  First  Amendment  grounds. 
In  the  current  cases,  the  plaintiffs  are 
alleging,  for  the  first  time,  that  the  law  is 
an  unconstitutional  interference  with 
freedom  of  the  press  and  the  public's 
right  to  know. 

When  Municipal  Court  Judge  Judith 
McConnell  denied  (February  1)  a  Union 
reporter’s  request  for  admittance  to  the 
preliminary  hearing  of  charges  against  a 
U.S.  Border  Patrol  agent  in  a  shooting 
incident,  the  newspaper  appealed  to 
Superior  Court  Judge  Edward  T.  Butler. 
Although  he  expressed  a  personal  opin¬ 
ion  that  the  hearing  should  be  open,  he 
deferred  to  the  appellate  or  State  Su¬ 
preme  Court  for  a  ruling.  The  appellate 
court  rebuffed  the  Union,  whose  attor¬ 
ney,  Edward  J.  McIntyre,  is  now  consid¬ 
ering  further  action  to  seek  a  declaration 
that  the  law  is  unconsitutional. 

In  Oakland,  a  preliminary  hearing  for 
two  brothers  charged  with  multiple  mur¬ 
der  and  rape  was  closed  in  the  Municipal 
Court.  Superior  Court  Judge  Winton 
McKibben  (January  31)  opened  the  hear¬ 
ing,  but  retracted  his  order,  staying  it 
after  the  attorney  for  the  accused  filed 
notice  of  appeal.  Pending  is  a  ruling  on  a 
new  writ  of  mandate  filed  (February  13) 
in  the  Court  of  Appeal  by  the  Oakland 
Tribune  and  the  East  Bay  Press  Club 
asking  that  the  criminal  proceedings  be 
held  up  until  the  freedom  of  the  press 
issue  is  resolved. 

The  California  Court  of  Appeal,  by  a 


2-1  vote,  denied  (on  February  14)  the 
writ  of  mandate  sought  by  the  Oakland 
Tribune  and  East  Bay  Press  Club  to 
open  the  preliminary  hearing,  or  to  stay 
the  proceedings  until  the  free  press  issue 
is  settled. 

Defense  Attorney  Spencer  Strellis  ar¬ 
gued  that  pretrial  publicity  could  be  prej¬ 
udicial  to  his  clients,  two  brothers  ac¬ 
cused  of  murdering  two  Oakland  women, 
and  committing  eight  sexual  assaults, 
burglaries  and  robberies. 

Edwin  A.  Heafy  Jr.,  plaintiffs’  attor¬ 
ney  in  the  Oakland  case,  pointed  out  that 
nearly  90%  of  all  criminal  proceedings 


A  60-day  jail  sentence  on  a  contempt 
of  court  charge  assessed  Joe  Pennington, 
award-winning  television  newsman,  will 
be  served  in  Topeka  beginning  April  I . 

The  Supreme  Court  (February  21)  re¬ 
fused  again  to  consider  protecting  the 
secrecy  of  a  reporter’s  news  sources. 

The  justices  turned  down  an  appeal  by 
Pennington  from  his  contempt  convic¬ 
tion  and  60-day  jail  sentence.  Only  two 
justices — half  the  number  needed — voted 
to  hear  Pennington’s  appeal. 

The  Pennington  case  had  been  consid¬ 
ered  a  stronger  test  of  reporters'  rights 
than  that  of  New  York  Times  reporter 
Myron  A.  Farber,  whose  appeal  was  re¬ 
jected  by  the  Supreme  Court  last 
November.  It  appears,  with  the  Pen¬ 
nington  action,  that  the  court  is  not  in¬ 
terested  in  dealing  with  reporters’  claims 
that  they  must  keep  their  sources  secret 
in  order  to  function. 

In  the  Pennington  case,  information 
about  his  sources  was  not  considered 


Newark  (N .].)  Star-Ledger  will  build  a 
satellite  printing  plant  in  the  Rutgers  In¬ 
dustrial  Park  located  on  Interstate  287  in 
Piscataway,  N.J. 

The  Star-Ledger,  a  member  of  the 
Newhouse  Newspapers  group,  will  in¬ 
stall  16  double-width  offset  press  units 
from  the  Japanese  firm,  TKS.  The  single 
press  line  will  have  two  3:2  and  one  2:1 
folders  with  rheel  stands  and  pasters  also 
from  TKS. 

The  facility  will  not  replace  any  of  the 
operations  at  the  Newark  headquarters. 
The  editorial  office  is  now  completing  an 
expansion  program. 

At  the  Newark  plant  there  are  30  press 
units  printing  letterpress  direct  with  a 


are  settled  before  Superior  Court  trial, 
through  rulings  of  inadmissible  evidence, 
plea  bargaining,  or  outright  dismissal  by 
the  Municipal  Court  judge.  He  cited  a 
U.S.  Supreme  Court  decision  (U.S.  vs. 
Cianfrani),  that  stated:  “Secret 
hearings — though  they  be  scrupulously 
fair  in  reality — are  suspect  by  nature. 
Public  confidence  cannot  long  be  main¬ 
tained  where  important  judicial  decisions 
are  made  behind  closed  doors  and  they 
announced  to  the  public,  with  the  record 
supporting  the  court’s  decision  sealed 
from  public  view.” 

Heafy  commented  that  “if  the  public  is 
denied  access  to  pretrial  hearings,  no 
evaluation  can  be  made  as  to  whether 
defendants  are  being  charged  with  unwar¬ 
ranted  crimes,  or  whether  they  are  being 
improperly  set  free.” 


crucial  to  the  murder  case  he  was  cover¬ 
ing,  in  contrast  to  the  Farber  case,  where 
Farber’s  sources  were  considered  vital 
by  defense  lawyers  to  help  them  protect 
their  client. 

Unlike  Farber,  Pennington  made  no 
use  of  the  information  he  obtained  from 
his  source,  and  he  did  share  the  informa¬ 
tion  with  both  the  prosecution  and  the 
defense.  The  only  thing  Pennington 
would  not  reveal  was  the  name  of  his 
source.  Even  so,  he  was  found  in  con¬ 
tempt  by  a  county  judge  in  Topeka  in 
1977. 

At  the  time,  Pennington  was  a  reporter 
for  KAKE  a  Wichita  tv  station  doing 
stories  about  the  murder  of  Thad 
Sandstrom,  a  Stauffer  Publications 
broadcasting  executive.  Pennington  is 
presently  a  reporter  for  KPlX-tv  in  San 
Francisco.  He  said  he  would  return  to 
Kansas  to  serve  his  jail  term  if  he  lost  his 
Supreme  Court  appeal. 


NAPP  system.  All  type  will  continue  to 
be  set  in  Newark  and  at  a  later  date  man¬ 
agement  will  decide  on  a  system  to  trans¬ 
fer  made-up  pages  to  the  Piscataway 
plant. 

A  spokesman  for  the  paper  said  the 
size  of  the  new  facility  that  will  include  a 
mailroom  operation  was  still  in  the  de¬ 
sign  stage. 

The  satellite  location  will  permit  ac¬ 
cess  to  highways  which  are  main  arteries 
to  other  parts  of  the  state.  The  new  print¬ 
ing  plant  is  expected  to  be  operational  by 
September,  1980.  First  delivery  of  press 
units  is  targeted  for  early  1980. 

Cost  of  the  new  press  and  facility  was 
not  disclosed. 


Supreme  Court  upholds  contempt 
conviction  against  tv  reporter 


Newark  Star-Ledger  to  construct 
satellite  plant  in  central  N.J. 
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Delinquent 
name  ban 
briefs  filed 

In  an  amicus  brief  filed  with  the  U.S. 
Supreme  Court,  1 1  journalistic  organiza¬ 
tions  have  rallied  to  the  support  of  the 
Charleston  (W.  Va.)  Gazette  and  Daily 
Mail,  newspapers  which  have  been  in¬ 
dicted  for  publishing  the  name  of  a 
juvenile  accused  of  a  homicide. 

A  similar  brief  also  has  been  filed  by 
the  American  Newspaper  Publishers  As¬ 
sociation. 

The  two  newspapers  were  indicted  for 
publishing  the  name  of  a  14-year-old  al¬ 
leged  to  have  shot  and  killed  a  classmate 
in  a  junior  high  school  corridor  before  at 
least  seven  eyewitnesses. 

Along  with  a  page-one  story,  the 
Gazette  published  an  editorial  explaining 
why  it  published  the  name  and  question¬ 
ing  the  validity  of  a  West  Virginia  law 
prohibiting  any  newspaper  from  publish¬ 
ing,  without  judicial  permission,  the 
name  of  a  juvenile  under  18  in  connec¬ 
tion  with  any  juvenile  proceeding.  After 
the  indictment,  the  newspapers  appealed 
to  the  West  Virginia  Supreme  Court  of 
Appeals,  seeking  to  block  prosecution 
under  the  statute  they  claimed  was  un¬ 
constitutional. 

Last  June  27,  the  appellate  court  held 
the  statute  was  unconstitutional  because 
it  violated  the  First  Amendment  by  im¬ 
posing  an  impermissible  prior  restraint  on 
the  press.  On  November  13,  the 
Supreme  Court,  after  petitioning  by  the 
prosecutor,  granted  review. 

In  the  brief  filed  by  the  press  group, 
attorneys  Richard  M.  Schmidt,  Jr.,  Ian 
D.  Volner,  and  David  M.  Rickless  said 
that  the  West  Virginia  statute  “acutely 
undermines  the  ability  of  the  press  to 
serve  the  functions  in  a  free  society”  that 
the  Supreme  Court  has  held  it  to  be  vital. 
The  brief  went  on  to  say  a  high  court 
ruling  “upholding  the  West  Virginia  sta¬ 
tute  will  encourage  local  jurisdictions  to 
try  to  shield  various  parts  of  their  opera¬ 
tions  from  disclosure  by  imposing 
punishment  on  the  press  for  publishing 
confidential  information.” 

In  holding  the  West  Virginia  law  to 
constitute  prior  restraint,  the  brief  ar¬ 
gued  that  “the  only  distinction  between 
the  statute  in  question  and  the  more 
usual  form  of  prior  restraint  is  that  a 
judge  rather  than  an  executive  official 
administers  the  restraint  .  .  .  The  effect 
upon  speech  is  identical:  sanctions  are 
imposed  not  because  the  message  is  il¬ 
legal  but  because  the  message  is  pub¬ 
lished  without  permission.” 

The  brief  then  argued  that  “the  First 
Amendment  creates  a  constitutional  rule 
of  privilege  under  which  respondents 
may  not  be  subject  to  prior  restraint.”  In 
this  connection,  it  was  pointed  out  that 
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Publication  of  names 
deters  juvenile  crime 

The  local  juvenile  department  and  the 
Cleveland  (Tenn.)  Daily  Banner  are  con¬ 
tinuing  with  an  experiment  that  started 
last  February  when  the  newspaper  began 
publishing  the  names  of  juvenile  offen¬ 
ders  in  felony  and  misdemeanor  cases. 

Banner  editor  Beecher  Hunter  said  the 
experimental  project  has  been  successful 
in  proving  that  publication  of  names  of 
juvenile  lawbreakers  does  have  a  deter- 
ent  effect  on  the  crime  rate.  For  that 
reason,  Hunter  said  the  Banner  will  con¬ 
tinue  the  policy  of  publishing  juvenile 
names  in  jail  dockets  and  police  stories. 

Bradley  County  Juvenile  Director  Dan 
Gilley  said  there  were  955  juvenile  ar¬ 
rests  in  1978,  compared  to  991  for  the 
same  period  in  1977. 

Gilley  said  many  of  the  young  people 
said  they  feared  public  embarrassment  in 
having  their  names  published  after  get¬ 
ting  arrested.  “I  have  had  a  lot  of  them 
tell  me  that’s  exactly  why  they  don’t  plan 
on  causing  any  problems  again  .  .  .” 

the  juvenile  justice  system  is  clearly  both 
a  governmental  affair  and  a  matter  of 
public  concern  and  importance,  discus¬ 
sions  of  which  the  Supreme  Court  has 
protected  in  the  past.  It  also  was  brought 
out  that  publication  serves  a  society 
which  has  only  a  limited  time  to  observe 
for  itself. 

The  publication  in  question,  the  brief 
said,  were  “beyond  dispute,  truthful  and 
accurate  descriptions  of  the  events 
which  transpired”  and,  since  the  Court 
has  in  the  past  protected  even  false 
statements  concerning  government  offi¬ 
cials  and  public  figures,  it  “would  be  the 
height  of  irony  for  the  Court  to  deny 
protection  to  publishers  of  truthful 
statements  of  governmental  affairs.” 

The  fact  the  newspapers  got  the  delin¬ 
quent’s  name  from  public  officials  also 
was  cited  as  bringing  them  under  protec¬ 
tion  of  the  First  Amendment. 

The  organizations  joining  in  the  brief 
were  the  American  Society  of  Newspa¬ 
per  Editors,  the  Radio-Television  News 
Directors  Association,  the  National 
Newspapers  Association,  the  National 
Association  of  Broadcasters,  Sigma 
Delta  Chi,  the  Reporters  Committee  for 
Freedom  of  the  Press,  the  National  Press 
Club,  the  Associated  Press  Managing 
Editors  Association,  the  West  Virginia 
Press  Association,  the  Illinois  Press  As¬ 
sociation,  and  the  Clarksburg  Publishing 
Company. 

Elected  FPA  president 

Alfred  von  Krusentiern,  chief  of 
Springer  Foreign  News  Service  in  N.Y., 
was  elected  president  of  the  Foreign 
Press  Association  for  1979. 


Chris  Johns  wins 
top  photographer 
of  year  award 

Winners  in  the  36th  Pictures  of  the 
Year  Competition  were  announced 
(February  12)  by  Dean  Roy  M.  Fisher  of 
the  School  of  Journalism  at  the  Univer¬ 
sity  of  Missouri-Columbia. 

Chris  Johns,  Topeka  Capital  Journal, 
won  the  Newspaper  Photographer  of  the 
Year  Award.  Richard  Derk,  Chicago 
Sun-Times  is  runner-up  and  John  H. 
White,  also  of  the  Chicago  Sun-Times 
took  third  place.  All  three  photographers 
placed  or  won  honorable  mentions  in  two 
or  more  categories. 

James  A.  Sugar,  National  Geo¬ 
graphic,  is  Magazine  Photographer  of 
the  Year  and  James  Amos,  National 
Geographic,  is  runner-up  for  that  title.  In 
other  categories.  Sugar  had  six  winning 
entries;  Amos  took  five. 

George  Wedding,  Palm  Beach  Post, 
won  the  World  Understanding  Award 
and  First  in  Feature  Picture  Story  with 
an  entry  that  examined  the  last  days  in 
the  life  of  a  young  girl  suffering  the  ef¬ 
fects  of  a  malignant  brain  tumor. 

Bill  Marr,  Columbia  (Mo.)  Daily 
Tribune,  won  the  Newspaper  Picture 
Editor’s  award.  The  judges  gave  special 
recognition  to  Brian  Lanker,  Eugene 
(Ore.)  Register-Guard  for  picture  edit¬ 
ing.  The  award  for  Best  Use  of  Pictures 
by  a  Newspaper  was  given  to  the  Co¬ 
lumbia  Daily  Tribune  and  the  Philadel¬ 
phia  Inquirer  received  judges  special 
recognition. 

American  Photographer  won  the 
award  for  Best  Use  of  Photographs  by  a 
magazine,  and  Sean  Callahan  and  Will 
Hopkins  received  the  Magazine  Picture 
Editor’s  Award. 

Maurice  Tillman,  Louisville  Courier- 
Journal,  won  the  Newspaper  Magazine 
Picture  Editor’s  award. 

The  competition,  sponsored  jointly  by 
the  University  of  Missouri  School  of 
Journalism  and  the  National  Press 
Photographers  Association  under  an 
educational  grant  from  Nikon,  Inc., 
awards  $10,000  in  cash,  cameras  and 
trophies  annually.  This  year,  984  photog¬ 
raphers  and  editors  participated,  the 
largest  number  in  36  years. 

Awards  for  the  winning  entries  will  be 
presented  on  Photojournalism  Day,  April 
18. 

Contest  judges  were: 

Dane  Bath,  photo  editor  of  the  New 
York  Times. 

Lee  Battaglia,  editorial  division,  the 
International  Communications  Agency; 

Rich  Clarkson,  director  of  photogra¬ 
phy,  Topeka  Capital-Journal; 

Robert  Chandler,  editor.  Bend  (Ore.) 
Bulletin  and; 

Clyde  (Red)  Hare,  a  magazine  free¬ 
lancer  from  Pittsburgh,  Pa. 
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Press  gagged  in  case 
involving  Humperdinck 


By  Carla  Marie  Rupp 

The  sex  life  of  Engelbert  Humperdinck 
in  relations  to  a  23-year-old  Queens, 
N.Y.,  Sunday  school  teacher  has  been  a 
closed  book  in  Family  Court  this  week 
regarding  a  $1  million  paternity  case 
heard  against  the  singing  star. 

“The  press  will  not  be  given  access  to 
the  proceedings,”  Manhattan  Family 
Court  Judge  Bruce  Kaplan  ruled  Feb¬ 
ruary  21. 

As  of  February  28,  newspaper  report¬ 
ers  interested  in  this  sensational  case 
have  not  been  able  to  learn  much  of  any¬ 
thing  about  the  hearing.  So  far  each  day 
the  woman,  Kathy  Jetter,  and  her  attor¬ 
neys  were  presenting  their  case. 

it  is  the  judge's  discretion  to  open  or 
close  the  Family  Court,  and  in  this  case 
Kaplan  explained  to  the  eight  reporters 
scrambling  for  coverage,  “There  is  a 
person  of  tender  years.  Her  name  is  Jen¬ 
nifer.” 

The  reporters  and  New  York  Daily 
News  attorney  Harry  Wise  had  re¬ 
quested  a  hearing  because  they  felt  the 
case  of  sufficient  news  value  for  public 
consumption. 

Jennifer  is  the  two-year-old  daughter 
of  Jetter,  who  claims  Humperdinck 
fathered  the  little  girl.  Jetter  says  she  met 
Humperdinck  when  she  attended  the 
singer's  concert  at  the  Westchester  Pre¬ 
mier  Theatre.  He  supposedly  invited  her 
to  his  next  concert  in  Pennsylvania  and 
six  or  seven  meetings  followed. 

Stewart  Ain,  the  New  York  Daily 
News  reporter,  told  E&P,  “The  gag 
order  has  been  very  effective,  and  1  have 
found  out  virtually  nothing.  I  stood  out¬ 
side  the  courtroom  three  hours  trying  to 
see  who  was  going  in  and  out.  No  one 
would  even  give  me  their  names. 

“When  we  asked  if  there  was  a  gag 
order,  the  Judge  said  the  parties  involved 
don't  want  to  talk.  We  can't  appeal  any¬ 
thing  because  there  is  not  an  official  gag 
order.”  Normally,  Ain  said.  Family 
Court  doesn't  prevent  the  witnesses 
from  talking.  But  in  the  Humperdinck 
case,  Kaplan  and  the  attorneys  put  the 
word  out. 

Ain  even  found  attempts  to  find  out 
what  time  the  case  was  coming  up  each 
day  futile.  When  the  court's  calendar 
clerk  was  contacted,  the  clerk  laughed, 
Ain  said,  and  replied,  “Are  you  kid¬ 
ding?”  when  Ain  claims  “this  should  all 
be  public  document.”  When  witnesses 
are  contacted,  they  refuse  to  give  their 
names  and  say  they  are  under  restric¬ 
tions  from  the  court  passed  along  by  at¬ 
torneys. 

Wise,  representing  the  Daily  News 
from  the  law  firm  of  Townley  Updike, 
had  tried  to  persuade  Kaplan  to  rescind 
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his  gag  order  on  lawyers  and  parties  in 
the  case  and  to  open  the  court  to  the 
press. 

Humperdinck  is  a  public  figure  and  a 
jury  is  not  listing  to  the  case.  In  addition. 
Wise  says  the  case  involves  “nobody  of 
tender  years”  who  might  read  press  re¬ 
ports.  The  Daily  News,  as  well  as  the 
other  newspapers  and  the  wire  services 
carried  the  report  of  Jetter  filing  the 
paternity  suit  against  Humperdinck  sev¬ 
eral  years  ago  and  so  there  would  be  a 
continuing  interest  in  the  details,  notes 
Wise. 

A  number  of  newspaper  reporters 
clamouring  for  coverage  of  the  Humper¬ 
dinck  paternity  hearing  represent  news¬ 
papers  from  England,  Australia  and 
elsewhere. 

The  judge  told  Wise,  the  attorney  said, 
there  was  a  need  for  a  “gag”  order  be¬ 
cause  both  sides  of  the  case  agreed  they 
wouldn't  talk  to  the  press. 

Until  a  few  years  ago,  all  Family  Court 
proceedings  were  closed  to  the  press,  but 
things  began  to  loosen  up  a  bit  to  the 
press.  The  reporters  trying  to  cover  the 
paternity  suit  say  they  could  understand 
the  gag  if  it  involved  a  custody  case. 

“We  at  the  News  don't  think  Kaplan 
has  acted  properly.  It's  all  going  on  in  a 
vacuum,”  said  Ain,  who  said  the  attor¬ 
neys  for  Jetter  were  very  protective  of 
their  witnesses,  clustering  them  all  in  a 
tight-knit  group  last  February  23. 

Humperdinck,  who  has  sold  around 
150  million  records,  making  about 
$200,000  a  week  in  Las  Vegas  night¬ 
clubs,  has  not  been  present.  He  has  been 
married  16  years  and  has  four  children. 

In  the  celebrity  case  on  the  West  Coast 
involving  the  payment  of  support  from 
Lee  Marvin  to  his  former  live-in  mistress 
Michelle  Triola  Marvin,  there  are  no 
holds  on  the  press. 

Magazine  to  run 
as  an  ad  insert 

The  Madison  Square  Garden  Com¬ 
pany,  which  is  owned  by  the  Gulf  & 
Western  Industries  Inc.,  will  celebrate 
the  lOOth  birthday  of  the  four  New  York 
City  locations  of  Madison  Square  Gar¬ 
den  with  a  40  to  60-page  magazine  to  run 
in  the  New  York  Times  on  September  9. 

Ad  space  for  the  magazine,  which  will 
be  produced  and  written  by  Sports  Illus¬ 
trated,  is  being  handled  by  MSG  Co. 

Gulf  &  Western  recently  staked  claim 
to  an  ad  record  when  it  disclosed  it 
would  run  its  1979  64-page  report  to 
stockholders  as  a  pull  out  ad  section  in 
Time  (E&P,  January  20.  page  15). 

Sonny  Werblin,  president  of  the  Madi¬ 
son  Square  Garden  Co.  had  the  idea  for 
the  ad. 


Ads  for  Aspen 

Dodge  and  participating  dealers  will 
break  a  six-week  advertising  campaign 
March  1 ,  for  a  free  automatic  transmis¬ 
sion  offer  on  Aspen  cars  equipped  with  a 
special  value  option  package. 

Regional  and  local  newspaper,  radio 
and  tv  campaigns  by  dealer  advertising 
associations  and  individual  dealers  will 
be  backed  by  a  heavy  factory  spot  tv 
schedule. 

BB DO- Detroit  is  the  agency  for  Dodge 
cars. 

Airline  ads  set 

Alitalia  Airlines  will  spend  nearly  a 
half  million  dollars  on  newspaper  and 
spot  radio  ads  to  introduce  its  new  re¬ 
duced  fare  structure  for  midweek  flights 
to  Italy.  The  campaign,  created  by  DKG 
Advertising,  Inc.,  will  be  run  in  a  number 
of  major  cities  including  New  York, 
Philadelphia  and  Boston. 


Data  bank 

(Continued  from  page  9) 


on  newspapers'  reluctance  to  turn  over 
standardized  demographic  data  that 
could  make  them  look  bad  in  a  particular 
market  if  a  sales  rep  were  not  there  to 
explain  the  figures  to  a  potential  adver¬ 
tiser. 

He  also  said  many  papers  are  not 
overly  enthusiastic  about  “bringing  ABC 
disciplines  near  their  research  efforts 
which  are  usually  carried  out  by  their 
own  advertising  or  promotion  depart¬ 
ments.” 

The  ABC  executive  emphasized,  how¬ 
ever,  that  advertisers  are  still  clamoring 
for  standardized  newspaper  research, 
the  impetus  behind  the  Data  Bank's  crea¬ 
tion. 

Meanwhile,  the  proposed  rule 
amendment,  which  had  received  pre¬ 
liminary  approval  earlier,  would  have  al¬ 
lowed  evening  papers  to  promote  a 
morning  edition  without  showing  sepa¬ 
rate  figures  in  ABC  reports.  Morning 
newspapers  publishing  evening  editions 
would  have  had  an  option. 

In  denying  the  rule  change,  the  board 
left  the  door  open  to  other  modifications 
that  might  help  similar  dailies  in  their 
marketing.  An  ad  hoc  committee  was 
appointed  to  study  the  situation.  One 
suggestion  under  consideration  would 
allow  such  papers  to  show  a  combined 
average  total  figure  for  all  editions  on  the 
first  page  of  an  ABC  report,  with  an  edi¬ 
tion  breakdown  shown  someplace  inside. 

Under  present  ABC  rules,  if  an  eve¬ 
ning  paper  publicizes  an  early  edition  as  a 
“morning”  edition,  the  average  paid  cir¬ 
culation  of  this  edition  must  be  reported 
separately.  The  same  is  true  for  a  morn¬ 
ing  paper  which  publicizes  a  late  edition 
as  an  “evening”  edition. 
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FMm  Chicago  warehouse 
to  Oregon  pressreom 
ininiilor24houre. 


At  5:30  on  a  recent  afternoon  in 
Salem,  Oregon,  Mr,  Mike  Gehring, 
General  Manager  of  B.M.E,  Web 
Press,  placed  a  call  for  parts  to 
our  Chicago  warehouse.  His 
Rockwell- Goss  Community  press, 
he  said,  would  be  out  of  action  until 
he  got  them. 

The  parts  landed  in  Portland  the 
following  morning  and  were  deliv¬ 
ered  in  Salem  at  4:00  p.m. 

Not  all  parts  orders  reach  our 
customers  in  22-1/2  hours,  but  about 
85%  of  them  are  delivered  within  48 
hours.  That’s  because  we  stock 
45,000  different  parts  and  ship  about 


We  read  yeu. 
we're  Recfcwell-goss. 


25%  of  the  orders  by  air.  And,  as 
mentioned  above,  we  try  extra  hard 
when  a  press  is  down. 

That  kind  of  responsiveness  is 
par  for  our  parts  operation  as  well 
as  for  our  service.  After  you  buy  a 
Rockwell- Goss  press,  we  stand  by 
to  offer  anything  you  need  —  from 
help  at  installation  to  pressman 
training  to  prompt  parts  delivery. 
And  if  you  want  a  total  turnkey 


installation,  we  can  handle  that  for 
you,  too. 

For  full  details  of  our  press 
products,  contact  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue, 
Chicago,  IL  60650. 

Phone:  312/656-8600. 


^1^  Rockwell 

International 


where  science  gets  down  to  business 


310  firms  offer  100% 
paid  co-op  ad  pians 


The  Newspaper  Adverising  Bureau 
has  compiled  a  list  of  310  manufacturers 
who  have  published  100%-paid  co-op 
agreements. 

Frank  W.  Hennessey,  vicepresident, 
cooperative  ad  sales,  said  “the  list  is  by 
no  means  the  total  list,  but  it  has  been 
derived  from  an  exhaustive  search  of  our 
master  files.” 

Hennessey  cautions  that  manufactur¬ 
ers  reserve  the  right  to  change  a  co-op 
program  with  30  days’  notice  and  pro¬ 
grams  can  vary  either  seasonally  or  by 
geographical'area.  Also,  most  100%-paid 
ads  are  based  on  an  actual  percent  of  net 
purchases. 

For  convenience,  the  list  is  presented 
alphabetically  by  product  classification, 
using  NAB’s  new  “co-op  category  struc¬ 
ture”. 

AGRICULTURAI.  PRODUCTS 
Agrico  Chemical  Co. 

American  Cyanamid  Co. 

Ferry  Morse  Seed  Co. 

Starcraft  Co. 

MEN’S  APPAREL 
Botany  “500" 

Burlington  Socks 
Cravettes  By  Cappucino 
Creighton  Shirtmakers 
Farah  Manufacturing  Co..  Inc. 

Gordon  of  Philadelphia 
Mann  Manufacturing.  Inc. 

Prince  Consort  &  Golden  Clasp  Tie  Co. 

WOMEN'S  APPAREL 
Annshire  Garment  Co. 

Edgar  C.  Hyman  Co. 

Miss  Elaine  Lingerie 
Modern  Globe  ^les.  Inc. 

Serbin  Fashions,  Inc. 

TowncliflFe.  Inc. 

CHILDREN'S  APPAREL 
Modern  Globe  Sales.  Inc. 

Spun-Lo  Eiderlon.  Inc. 

APPLIANCES 
Cornwall  Corp. 

Dazey  PrtKJucts  Co. 

Dominion  Electric  Corp. 

Hamilton  Beach 
Hardwick  Stove  Co. 

Hoover  Co. 
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Litton  Industries 
Osier  Corp. 

Proctor  Silex,  Inc. 

Reco  International  Corp. 

Regina  Corp. 

Sunbeam  Appliance  Co. 

Tappan  Co. 

Toastmaster 
Walton  Products,  Inc. 

AUTOMOTIVE  AFTERMARKET  PRODUCTS 
Armor  All 
Bardahl  Products 
Burgess  Vibrocraflers 
Dayco  Corp. 

Dow  Chemical 

Du  Pont  Automotive  Products  Division 
Dupree  Products 
Dynatron/Bondo  Corp. 

Fram  Corp. 

Gumout  Division,  Pennzoil  Corp. 

Hub  States  Corp. 

Northern  Petrochemical  Co. 

Permalex  Co.,  Inc. 

Quaker  State  Oil  Refining  Corp. 

Sta-Lube.  Inc. 

Stewart-Warner  Corp. 

STP  Corp. 

Turtle  Wax,  Inc. 

Union  Carbide  Corp. 

WD-40  Co. 

Wynn's  Friction  Proofing  Supply,  Inc. 

BUILDING  MATERIAUS 
Meakins  McKinnon.  Inc. 

Wrap-On  Co..  Inc. 

CAMERAS  &  ACCESSORIES 
Amcam  International,  Inc. 

Bell  &  Howell/Mamiva  Co. 

Berkey  Marketing  Companies 
Bushnell  Optical  Co. 

Canon  USA.  Inc. 

Ehrenreich  Photo  Optical  Industries,  Inc. 
Fuji  Photo  Film  USA.  Inc. 

GAF  Corp. 

The  Holson  Co. 

ITT  Phololamp  Products 
Keystone  Camera 
Minolta  Corp. 

Nikon.  Inc. 

Penlax  Corp. 

Ponder  &  Best 
Rollei  of  America.  Inc. 

Unilron/PPD 
Yashica.  Inc. 

CHINA,  CLASS  &  SILVER 
Fisher  Bruce  &  Co. 

Interpace  Corp. 

Maddux  of  California 
Reed  &  Barton 
Revere  Copper  &  Brass 
Robeson  Cutlery  Co..  Inc. 

Taylor  Smith  Co. 

ELECTRONICS 
Atari,  Inc. 

Avanti  Research  &  Development.  Inc. 
Bowmar  Consumer  Products 
Casio.  Inc. 

Cobra  Communications 
ComRadar  Corp. 

Gamber-Johnson.  Inc. 

Gemtronics 
General  Electric  Corp. 

Hewlett-Packard 
Hy-Gain  Electronics  Corp. 

Lilronix.  Inc. 

Mr.  CB  Division  of  Jasco  Products  Co. 
National  Semiconductor  Corp. 

Novus 

Palhcom.  Inc. 

President  Electronics 
Prime  Electronics,  Inc. 

Radalron  Division  of  Glar-Ban  Corp. 
Regency  Electronics 
RMS  Electronics.  Inc. 

Rockwell  International 
Royal  Typewriter  Co. 

SBE.  Inc. 

Siltronix  Division 
Tensor  Corp. 

Test,  Inc. 

Texas  Instruments.  Inc. 


FIBER  MANUFACTURERS 
Monsanto  Textiles  Co. 

Wool  Bureau,  Inc. 

FLOOR,  WALL  &  WINDOW  COVERINGS 
Mohawk  Carpet 
Monsanto  Textiles  Co. 

FOOD  &  BEVERAGES 
Allen  Products  Co.,  Inc. 

Bird  Provision  Company 
Brooke  Bond  Foods,  Inc. 

Fine  Products  Co. 

Nabisco.  Inc. 

Oscar  Mayer  Co. 

FURNITURE  &  MATTRESSES 
Belter  Sleep,  Inc. 

Kroehler  Manufacturing  Co. 

National  Furniture  Manufacturing  Co. 

Samsonite  Corp. 

Tensor  Corp. 

Thomasville  Furniture  Industries.  Inc. 

HARDWARE 
Hager  Hinge  Co. 

McGraw-Edison  Co. 

Republic  Steel 
Wolff  Products  Co. 

Eaton  Corp.-Yale  Locks 
HEATING  &  AIR  CONDITIONING 
Arvin  Industries.  Inc. 

Climatrol  Sales  Corp. 

Hupp.  Inc. 

Kaz,  Inc. 

McGraw-Edison  Co. 

John  E.  Mitchell  Co. 

Mobil  Oil  Corp. 

National  Presto  Industries,  Inc. 

HOUSEHOLD  PRODUCTS 
Bissell,  Inc. 

Boyle-Midway 
Bruce  Rooring 
Classic  Chemical 
Clover  Products 
H.A.  Cole  Products  Co. 

Cosco  Chemicals,  Inc. 

Dow  Corning 

I'X  Lab  Company,  Inc. 

General  Electric  Corp. 

W.J.  Hagerty  &  Sons 
Linco  Distributing  Co. 

Lustro-Ware  Products 
Luther  Ford  &  Co. 

Pearl-Wick  Corp. 

Premier  Electric  Co. 

Sherwood  Medical  Industries 
Shetland/ Lewyl 
STP  Corp. 

3M  Building  Service  &  Cleaning  Products 
JEWELRY  &  WATCHES 
Fairchild  Corp. 

Microma 

Reed  &  Barton 

Texas  Instruments.  Inc. 

Swank,  Inc. 

Wesiclox  Division  of  General  Time 
LAWN  &  GARDEN  PRODUCTS 
Agrico  Chemical  Company 
The  Bishop  Co. 

Burgess  Vibrocraflers 
Ferry  Morse  Seed  Co. 

Lawn-Boy 

Charles  H.  Lilly  Co. 

Pax  Company 

Rain  Bird  Sprinkler  Manufacturing  Corp. 

Swift  Chemical  Co. 

Whitney  Dickinson  Seeds 
LINENS 

Dorothy  Dean  Division  of  Jack  Winter,  Inc. 

Fieldcrest  Mills 

LUGGAGE  &  LEATHER  GOODS 
Atlantic  Products  Corp. 

Buxton.  Inc. 

Enger-Kress  Co. 

Leeds  Travelwear.  Inc. 

Prince  Gardner  Co. 

Samsonite  Corp. 

Swank,  Inc. 

OIL  COMPANIES 
Bardahl  Products 
Marvel  Oil  Co.,  Inc. 

Phillips  Petroleum  Co. 

Quaker  State  Oil  Refining  Corp. 

Shell  Oil  Co. 

STP  Corp. 

Valvoline  Oil  Co. 

OUTING  &  RECREATIONAL  EQUIPMENT 
Sunshine  Cover  &  Tarp.  Inc. 

PAINT  &  VARNISH  MANUFACTURERS 
Du  Pont  Consumer  Paint  Division 
Stanley  Chemical 

(Continued  on  page  24) 
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AMCniCA 
HAS  A  New 
CX3AUC  STRIP 
HCRO 


Starting  March  5,  1979  * ‘Drabble”  makes 
its  debut  in  more  than  100  newspapers 
including  The  Washington  Post ...  Chicago  Sun- 
Times...  Toronto  Globe  and  Mail...  Philadelphia 
BuUetin  ...  Detroit  News  ...  St.  Petersburg 
Independent ...  Boston  Herald-American  ... 
Dallas ,Times-Herald  ...  Pittsburgh  Press  ...  and 
Seattle  Times. 

The  enthusiasm  generated  by  this  new  strip 
about  the  misadventures  of  a  20-year-old  stu¬ 
dent  named  Norman  Drabble  is  unprecedented. 
Says  Nick  Nagumy  of  the  Philadelphia  Bulle¬ 
tin,  ‘‘I’ll  be  stunned  if  ‘Drabble’  is  not  a  long, 
smashing  success.” 


DRADDie 


Created  by  22-year-old  Kevin  Fagan  (the 
youngest  syndicated  cartoonist  in  America), 
‘‘Drabble,”  according  to  Kim  Kimmy  of  the 
Pittsburgh  Press,  is  ‘‘the  funniest  comic  we’ve 
seen  in  a  long  time.” 

Start  reaching  that  elusive  18-30  market  now 
...  with  ‘‘Drabble.” 

For  rates  and  availability  in  your  area  just  call 
Don  LaSpaluto  at  (212)  557-2330. 

“Drabble”  is  available  dally  and  Sunday. 


UNIT€D  FCATURC  SYNDICAT€ 


200  Park  Avenue,  New  York,N.Y.  10017 


David  Hoffman — ^joined  Knight- 
Ridder’s  Washington,  D.C.  bureau  as 
Northern  California  correspondent. 
Susan  Cohen,  staffer  at  the  Mercury 
News — assigned  to  the  paper’s  new  San 
Francisco  bureau. 

iie  ife  * 

Carl  A.  Jones,  publisher  of  Johnson 
City  (Tenn.)  Press-Chronicle — 
reappointed  to  the  State  Alcoholic  Bev¬ 
erage  Commision. 

♦  *  * 

John  Epperheimer,  editor  of  Ames  (la.) 
Tribune — to  Des  Moines  (la.)  Sunday 
Register  as  swing  editor.  Bill  W ickersham 
succeeds  Epperheimer  as  editor.  H.  James 
Potter — named  news  editor. 

*  *  * 

Thomas  J.  Wafer,  circulation  director 
of  South  Bay  (Calif.)  Breeze  and  San 
Pedro  (Calif.)  News-Pilot — named  direc¬ 
tor  of  circulation  and  promotion  for  the 
two  papers.  David  Thorne,  controller  at 
the  Breeze — named  business  manager, 
succeeding  Denny  Hough — named  pub¬ 
lisher  of  Aurora  (111.)  Beacon-News. 

*  ♦  ♦ 

David  Trewin — joined  staff  of  Ham¬ 
mond  (Ind.)  Times  as  retail  advertising 
manager. 

*  ^  )ic 

June  Sheppard,  columnist  sX  Edmonton 
(Alta.)  Journal — named  as  the  first  hon¬ 
orary  member  of  the  Alberta  Status  of 
Women  Action  Committee. 


iig 

W  BIG  BUFFALO  8  COUNir  MARKET 

•  With  $10,035,000,000  Effective  Buying 
Income  The  Buffalo  Market  Is  Bigger  Than 
1 7  Individual  States! 


REACH  THE  BIG  MARKET  WITH  THE  COUR¬ 
IER-EXPRESS!  EVERY  SUNDAY  WE  REACH 
THE  BIGGEST  READER  AUDIENCE  IN  NEW 
YORK  STATE  (OUTSIDE  OF  METROPOLITAN 
NEW  YORK  CITY)  622,000! 

For  more  BIG  details  call 
Bruce  F.  Kloc 

Marketing  Research  Manager 
(716)  847-5348 

arcmricr-ExPRESS 

795  MAIN  ST.,  BUFFALO,  N.Y. 

Represented  NotionoHy  by  Cresmer,  Woodward,  O'Moro 
and  Ormsbee,  Inc. 

SewrcM:  SAMM  Survoy  of  Buying  Bowor,  197B. 
Notionol  Morkotlng  Astoclofos. 


Wayne  Ashby,  former  staffer  on  De¬ 
catur  (Ala.)  Daily — named  circulation 
manager  of  Lebanon  (Tenn.)  Democrat. 

9fc  >(c 

Gregg  Kilday,  movie  writer  for  Los 
Angeles  Times — to  the  staff  of  Los 
Angeles  Herald  Examiner  style  section. 
He  will  continue  to  cover  the  motion  pic¬ 
ture  industry. 

♦  ♦  * 

Ken  Miller,  a  news  desk  staffer  at 
San  Francisco  Examiner — named  sports 
editor  of  Peninsula  Newspapers,  Inc., 
publisher  of  Palo  Alto  (Calif.)  Times  and 
Redwood  City  (Calif.)  Tribune  and  the 
weekly  Valley  Journal. 

♦  *  ♦ 

Appointments  at  Lenoir  City  (Tenn.) 
News  include: 

Maxine  McKinney — named  advertis¬ 
ing  manager,  succeeding  DeJean  Melan- 
coN.  Pam  Breazeale — named  advertising 
salesperson,  succeeding  Terri  Campbell. 
Henry  Molter — named  production  man¬ 
ager.  Pat  Boatner — named  Today’s  Liv¬ 
ing  editor. 

*  *  ♦ 

Mark  Rosner,  sports  writer  of  Conroe 
(Tex.)  Courier — named  sports  editor. 
George  Maselli — will  succeed  Rosner 
in  his  former  post. 

♦  ♦  ♦ 

Richard  C.  Sanderson,  circulation 
manager  of  Fullerton  (Calif.)  News 
Tribune — named  assistant  business  man¬ 
ager.  Charles  L.  Colasont,  assistant  cir¬ 
culation  manager — named  as  acting  circu¬ 
lation  manager. 

♦  *  ♦ 

Kenneth  Brusic,  assistant  city  editor  of 
Wichita  (Kan.)  Eagle  and  Beacon — 
named  city  editor.  Ray  Wilkerson, 
assistant  news  editor  of  morning  Eagle — 
named  news  editor  of  afternoon  Beacon, 
succeeding  Bruce  Opheim — appointed 
assistant  sports  editor  of  both  papers. 

*  ♦  * 

Appointments  at  Cincinnati  Enquirer 
include: 

Terry  Armor,  staff  artist — named  as¬ 
sistant  graphics  editor. 

James  W.  Joseph,  copy  editor — to  Ken¬ 
tucky  news  editor. 

Gary  Sullivan,  reporter — appointed 
assistant  city  editor. 

David  Reid,  reporter — named  assistant 
suburban/bureau  editor. 

iy  iy  ly 

Frank  Gwynn.  circulation  marketing 
director  of  Pasadena  (Calif.)  Star- 
News — retired. 

*  *  * 

Mary  Maynard,  district  sales 
manager — promoted  to  assistant  circula¬ 
tion  manager  of  Olympia  (Wash.)  Olym¬ 
pian.  Joan  D.  Valles,  previously  Sunday 
editor — moved  up  to  city  editor.  E. 
Christopher  Fruitrich,  regional/copy/ 
photo  editor — appoined  Sunday  editor. 


Newspeople 

Norman  F.  Hirsch — named  vicepresi¬ 
dent  and  general  manager  of  Des  Plaines 
Publishing  Co.,  publisher  of  Des  Plaines 
(Ill.)  Suburban  Times,  Park  Ridge 
Herald  and  Chicago  Review.  Hirsch 
succeeds  Michael  E.  Traynot — named 
vicepresident  and  director  of  advertising 
for  Decatur  News-Sun  Publishing  Co.  in 
Decatur,  Ga. 

*  «  * 

Mathew  F.  Carney,  Jr.,  business  man¬ 
ager  of  Post  Publishing  Co.  in 
Bridgeport,  Conn. — elected  executive 
vicepresident  and  chief  operating  officer 
of  Register  Publishing  Co.  in  Danville, 
Va. 

Hfi  ift  JjfL 

Steven  R.  Reed — named  Houston 
bureau  manager  for  United  Press  Inter¬ 
national.  He  succeeds  James  L. 
Overton — transferred  to  UPI  Washing¬ 
ton  bureau. 

3^  sK  % 

Quentin  A.  Whittier,  general  manager 
of  Lewiston  (Me.)  Sun-Journal — retired 
after  50  years  with  the  firm.  He  has  been 
elected  a  director  of  the  corporation  and 
will  serve  as  a  counselor. 

♦  «  « 

John  Schaffner,  executive  news  editor 
of  Atlanta  Constitution — named  assis¬ 
tant  managing  editor. 

t 

Appointments  at  the  Tacoma  (Wash.) 
News-Tribune  include: 

Rodney  O.  Cardwell,  city  editor — 
named  managing  editor.  He  succeeds 
Donald  K.  Duncan. 

Charles  Doud— named  to  succeed 
Cardwell  as  city  editor. 

Charles  A.  Rice — named  Sunday 
editor  and  chief  of  newsroom  computer 
services.  Richard  Stansfield — named 
editorial  writer. 

9|C  ifC 

Appointments  at  the  Bryan-College 
Station  (Tex.)  Eagle  include: 

Doug  Venuti — named  business  man¬ 
ager.  Greg  Shrader — named  retail,  ad¬ 
vertising  manager.  Bob  Garrison — to  as¬ 
sistant  circulation  director.  Carol 
Avery — photo  composition  manager. 
Kathleen  Ann  Ricketts — named  editor 
of  Panorama,  the  lifestyle  section. 

*  ♦  ♦ 

Beth  Slocum,  a  reporter  for  Milwaukee 
Journal — elected  president  of  the  Mil¬ 
waukee  Press  Club.  She  is  the  first 
woman  to  be  elected  to  the  post  in  the 
club’s  94-year  history.  The  club  first  ac¬ 
cepted  women  members  in  1971. 

3k  % 

John  E.  Eagle — named  city  home  de¬ 
livery  manager  of  Seattle  (Wash.)  Post- 
Intelligencer.  David  W.  Perona — named 
suburban  circulation  manager. 
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in  the  news 


LESLIE  E.  CANSLER,  JR.  has  been 
named  editor  of  Wilmington  (Del.)  Sun¬ 
day  News  Journal,  succeeding  THOMAS 
M  RETTEW  III,  deceased.  Cansler,  an 
employee  of  the  News  Journal  papers 
for  31  years,  formerly  was  assistant 
Sunday  editor. 

Executive  appointments  at  the  Adver¬ 
tiser  Co.,  Montgomery,  Ala.,  include: 

Guyton  Parks,  general  manager — 
named  executive  vicepresident, 
secretary-treasurer  and  assistant  to  the 
publisher. 

Don  H.  Sease,  circulation  director — 
appointed  vicepresident  and  general 
manager  in  charge  of  the  production,  cir¬ 
culation,  data  processing  and  research 
departments. 

Bill  Backvold,  classified  advertising 
manager — vicepresident  for  advertising. 
*  *  * 

Jerry  Smith — named  to  be  the  first  di¬ 
rector  of  affiliate  relations  for  the  As¬ 
sociated  Press  Radio  Network. 

iHi  i/i  i/L 

The  Gary  (Ind.)  Post-Tribune  has  an¬ 
nounced  appointments: 

Robert  Chaddock,  production 
director — named  director  of  labor 
relations/special  projects. 

George  VanDenburgh,  mechanical 
superintendent — to  production  director. 

Richard  Caldwell,  business  manager 
— appointed  director  of  business  promo¬ 
tion  and  marketing  research. 

Thomas  Dingle,  west  suburban  circula¬ 
tion  manager — named  circulation  sales 
and  field  training  manager. 

David  Munch,  manager  of  promotion 
and  market  research  department — to 
west  suburban  circulation  manager. 

Roger  Rettig,  assistant  circulation 
manager/office  manager — to  circulation 
data  systems  manager. 
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Terry  DiCkcio,  former  real  estate 
supervisor  Philadelphia  Bulletin  Co. — to 
classified  advertising  manager  of  Dela¬ 
ware  County  (Pa.)  Times. 

*  *  i, 

Richard  Coe,  drama  critic  of  the  Wash¬ 
ington  Post  for  40  years — retired.  He  will 
continue  to  write  on  the  theatre  for  the 
Post. 

*  *  * 

Gordon  Pates,  executive  editor  of  San 
Francisco  Chronicle — retired  February 
1.  He  joined  the  Chronicle  in  1939  as  a 
copyboy  and  progressed  through  various 
editorial  spots  until  becoming  managing 
editor  in  1945,  and  executive  editor  in 
1977.  He  was  the  winner  of  the  1948  Na¬ 
tional  Headliners  Club  award  for  distin¬ 
guished  news  reporting. 

JK  ♦  9|C 

Edward  E.  Beeler,  editor  of  El  Cajon 
(Calif.)  Californian — named  publisher/ 
vicepresident  of  Westminister  (Md.) 
Carroll  County  Times. 

*  *  * 

H.  Stuart  Reasoner,  former  news 
editor  of  Hendersonville  (N.C.)  Times- 
News — named  managing  editor.  Mar- 
LiciA  Gaut — named  to  succeed  Reasoner 
as  news  editor. 

4c  itt  3fe 

David  Lipman,  assistant  managing 
editor  of  the  St.  Louis  Post-Dispatch — 
appointed  managing  editor.  He  succeeds 
Evarts  a.  Graham — named  contributing 
editor. 

4c  4t  4c 

Paul  C.  Merz,  managing  editor  of 
Oregon  City  (Ore.)  Enterprise- 
Courier — named  managing  editor  of 
Rhinelander  (Wis.)  News.  He  succeeds 
Larry  A.  Desch — to  the  copy  desk  of 
Green  Bay  (Wis.)  Press-Gazette.  Leslie 
A.  Satran,  former  general  assignment 
reporter — named  news  editor  of  the 
News. 

m  if  * 

Ronald  Alcott,  assistant  retail  man¬ 
ager  at  Phoenix  (Ariz.)  Republic  and 
Gazette — named  assistant  advertising 
manager.  He  is  succeeded  by  Richard 
Roels  in  his  former  position. 

if  if  if 

Ray  B.  Crow — appointed  employe  re¬ 
lations  director  of  the  Southern  Newspa¬ 
per  Publishers  Association.  He  returns 
to  the  SNPA  staff  after  spending  23  years 
in  personnel  and  labor  relations  work  for 
Atlanta  Newspapers,  Inc.  and  Memphis 
Publishing  Co.  Crow  was  assistant  to  the 
SNPA  labor  commissioner  in  Chat¬ 
tanooga  between  1947  and  1955. 

*  *  * 

Hazel  H.  Reinhardt,  demographer  for 
the  state  of  Minnesota — named  director 
of  research  and  personnel  for  the  Minne¬ 
apolis  Star  and  Tribune  Co. 


Ed  Scheider,  president  and  creative  di¬ 
rector  of  Centrum  Corporation,  a  graphic 
design  firm— joined  the  Washington  Post 
magazine  as  design  director. 

*  if  if 

G.  Woodson  Howe,  vicepresident  and 
execuitive  assistant  to  the  president  of  the 
Omaha  World-Herald — vicepresident  and 
executive  editor,  succeeding  Louis  G. 
Gerdes,  who  was  named  editor  of  the 
editorial  pages.  James  Clemon,  editor 
of  the  editorial  pages — to  senior  editor. 

*  *  * 

George  Payer,  former  circulation 
manager  of  the  Lebanon  (Tenn.)  Demo¬ 
crat,  publishers  of  a  daily,  a  weekly  and 
a  shopper  re-named  to  that  position.  In 
the  interim,  he  had  held  various  manager¬ 
ial  and  supervisory  positions  with  news¬ 
papers  in  New  York,  and  Ohio,  most 
recently  with  the  Columbus  (Ohio)  Citizen 
Journal. 

4c  «  4t 

Bruce  Fenner,  former  circulation 
manager  of  Temple  (Tex.)  Telegram  and 
Bryan  (Tex.)  Eagle — named  circulation 
manager  of  Palestine  (Tex.)  Herald- 
Press. 

*  if  if 

Russ  Moore,  former  circulation  direc¬ 
tor  of  Broward  (Fla.)  Times — named  cir¬ 
culation  marketing  manager  in  the  mar¬ 
keting  division  of  Miami  (Fla.)  News. 

4t  4c  4c 

David  L.  Swank,  director  of  circulation 
for  Peoria  (III.)  Journal-Star — named  di¬ 
rector  of  circulation  at  Seattle  (Wash.) 
Post-Intelligencer. 

4c  4c 

Mary  E.  McDaniel,  advertising  sales 
representative  for  Grundy  County 
(Tenn.)  Herald — named  advertising 
manager. 

if  if  if 

Mark  Popovich,  associate  professor  of 
journalism  at  Ball  State  University — to 
become  chairman  of  Department  of  Jour¬ 
nalism,  September  1.  He  succeeds  Louis 
E.  Ingelhart — who  will  devote  his  time 
to  teaching  journalism  classes. 

*  *  # 

J.  Ralph  Cooper,  Sunday  editor  of 
Chattanooga  (Tenn.)  News-Free 
Press — retired. 

4c  4c  4c 

Lyle  D.  Andrews,  single  copy  sales 
manager  of  Peoria  (Ill.)  Journal  Star — 
named  circulation  manager. 
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140  exhibitors  to  display 
wares  at  America*East 


The  biggest  trade  show  in  the  East  will 
open  March  21,  offering  a  chance  to  see 
virtually  every  type  of  newspaper  pro¬ 
duction  and  printing  equipment,  supplies 
and  services. 


America*East  ’79  Newspaper  Produc¬ 
tion  Conference,  which  will  be  held  at 
the  Hershey  (Pa.)  Convention  Center 
March  21-23,  promises  to  be  even  bigger 
this  year.  All  140  exhibit  booths  have 
been  sold  out  to  exhibitors  from  across 
the  nation. 


Printing  presses,  copying  machines, 
pasteup  tables,  cameras  and  color  sep¬ 
aration  equipment  will  be  among  the 
many  types  of  products  exhibited.  Also 
on  display  will  be  the  latest  in  electronic 
editing  hardware,  such  as  video  display 
terminals,  various-sized  computers  and 
data  banks. 


Other  exhibitors  will  display  such 
products  as  ink,  modular  furniture  and 
newspaper  artwork  and  design  services. 

Several  publications,  associations  and 
general  office  equipment  manufacturers 
will  also  be  on  hand. 

Exhibit  areas  on  both  the  upper  and 
lower  lobby  levels  of  the  Convention 
Center  will  be  open  from  12:30  p.m.  to 
5:00  p.m.  on  Thursday,  March  22,  and 
again  from  12:15  p.m.  to  4:30  p.m.  on 
Friday,  March  23. 

In  alphabetical  order,  exhibitors  and 
their  respective  booth  areas  are  as  fol¬ 
lows: 


AM  International  Varityper  Division, 
105-106;  Applied  Learning  Corporation, 
L-7;  Bell  Telephone  of  Pennsylvania, 
L-9,  L-10;  Compugraphic  Corporation, 
Area  J-L;  Craig  Cold  Type  Supply  In¬ 
corporated,  111;  DEV  Industries  Incor¬ 
porated,  36. 

Dynalith  &.  Iconics,  69-70,  74-75; 
Dynamic  Graphics  Incorporated,  L-4; 
Digital  Equipment  Corporation,  Area  1; 
DuPont  Company,  112;  Dymo  Graphic 


Systems,  107-108,  113-114;  ECRM  In¬ 
corporated,  Area  N;  EDS-IDAB  Incor¬ 
porated,  8-9. 

Editor  &  Publisher,  L-1 1;  W.R.  Grace 
&  Company,  103-104;  Graphic  Products 
Corporation,  17;  Hall  Systems  Incor¬ 
porated,  Area  G;  Harris  Corporation, 
Composition  Systems  Division,  Area 
E,  F. 

Hendrix  Electronics  Incorporated, 
Area  A,  B;  Ideal  Equipment  (Tompany 
Limited,  TIO;  Ilford  Incorporated,  3;  K. 
&.  F  Manufacturing,  109;  Kansa  Corpo¬ 
ration,  71;  McCain  Manufacturing  Com¬ 
pany,  12-13;  3  M  Company,  Printing 
Production  Division,  27-28;  The  Master 
Group,  10-11;  Mergenthaler  Linotype 
Company,  Area  M. 

Microcomputer  Systems  Incorpo¬ 
rated,  72;  Mycro-Tek  Incorporated,  6-7; 
Midwest  Publishers  Supply  Company, 
Area  K;  Mita  Copystar  America  Incor¬ 
porated,  22-23-24;  New  England  News¬ 
paper  Supply  Company,  18-19-20; 
Newspaper  Electronics  Corporation, 
L-5,  L-6;  Nolan-Jampol  Incorporated, 
Area  H;  On-Line  Systems,  L-2. 

One  Systems  Incorporated,  Area  D; 
Pa.  Manufacturers  Association  Insur¬ 
ance  Company,  L-1;  Phillips  &  Jacobs 
Incorporated,  76-77-78;  Polychrome 
Corporation,  32-33-34-35;  Publishers’ 
Auxiliary,  L-8;  Raytheon  Graphic  Sys¬ 
tems,  21;  Semler  Industries  Incorpo¬ 
rated,  4. 

Bernard  Soep  Associates,  5;  Stepper 
Associates  Incorporated,  Area  C;  Sys¬ 
tem  Integrators  Incorporated,  14-15-16; 
Tal-Star  Computer  Systems  Incorpo¬ 
rated,  25-26;  Teleram  Communications 
Corporation,  29-30;  Yarn  Products 
Company,  Incorporated,  73. 

Visual  Graphics  Corporation,  1-2; 
V.W.R.  Scientific  Graphics  Department, 
L-12;  Warner  Color  Service,  L-3;  Wha¬ 
len  Computer  Services  Incorporated,  31 . 

Registration  forms  or  additional  in- 
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formation  about  America* East’s  exhibi¬ 
tions,  workshops  and  special  events,  can 
be  obtained  by  writing:  America*East, 
Dick  Dew,  2717  N.  Front  St.,  Harris¬ 
burg,  Pa.  171 10. 

Task  force  formed 
by  paper  company 

A  team  of  marketing  and  transporta¬ 
tion  specialists  has  been  formed  by 
MacMillan  Bloedel  to  develop  long-term 
programs  to  serve  western  United  States 
newsprint  customers. 

Roger  Wiewel,  pulp  and  paper  market¬ 
ing  vicepresident  of  the  Vancouver- 
based  company,  said  the  move  is  to  meet 
changing  customer  needs  and  also  an¬ 
ticipates  expanding  newsprint  produc¬ 
tion  at  MB  mills. 

Leading  the  planning  and  business  de¬ 
velopment  task  force  is  Anson  Brooks  of 
Seattle,  chairman  of  Powell  River- 
Alberni  Sales  Corporation,  a  subsidiary 
which  markets  newsprint  in  the  western 
states.  Also  on  the  team  are  T.  L.  Hollem 
and  D.K.  Moore  who,  respectively,  have 
held  senior  executive  positions  for  more 
than  30  years  with  PRAS  and  Star  Ter¬ 
minal  Company  Inc.,  MB’s  California 
distribution  subsidiary. 

Wiewel  pointed  out  that  MacMillan 
Bloedel — Canada’s  largest  forest  prod¬ 
ucts  company — has  recently  launched  a 
number  of  projects  at  its  mills  at  Powell 
River  and  Port  Albemi  in  British  Colum¬ 
bia  and  Saint  John,  New  Brunswick, 
which  will  increase  production  volumes 
and  improve  newsprint  quality. 

“We  have  just  started  work  on  a  new 
$  163-million  paper  machine  at  Powell 
River  which  will  begin  producing  news¬ 
print  in  mid-1981.  By  that  time  MB  will 
have  invested  close  to  $285  million  since 
1975  on  improvements  in  both  volume 
and  quality  of  newsprint  at  all  three 
newsprint  complexes.’’ 

When  the  new  Powell  River  machine  is 
in  full  opertion,  the  company’s  newsprint 
and  groundwood  specialties  production 
capacity  will  be  about  1 .4  million  metric 
tons  a  year,  compared  with  the  present 
1.2  million. 

“Much  of  the  additional  tonnage  will 
go  to  our  key  western  U.S.  market 
area,’’  Wiewel  said.  “It  is  therefore  of 
vital  importance  that  we  have  well- 
developed  programs  ready  to  market  and 
distribute  the  additional  newsprint  and  to 
provide  excellent  service  to  new  and 
existing  customers.” 

D.  E.  Stryker,  former  PRAS  manager 
at  Seattle,  has  been  appointed  president 
of  PRAS,  succeeding  Brooks,  and  will 
have  responsibility  for  Star  Terminal’s 
operations. 

R.  B.  Hansen  succeeds  Stryker  as 
PRAS  Seattle  manager.  He  is  succeeded 
as  Seattle  sales  representative  by  R.  B. 
Barker,  formerly  sales  representative  in 
MB’s  Canadian  sales  operation  based  in 
Vancouver. 
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AN  PA  reports  trend 
to  200  and  250  dailies 


Overseas  Press  Club 
finds  new  quarters 

The  Overseas  Press  Club  of  America, 
Inc.  will  have  new  headquarters  effective 
March  1. 

OPC  president  Henry  Gellermann  said 
that  a  lease  has  been  signed  with  the 
Chemists’  Club  to  share  the  latter’s  quar¬ 
ters  at  52  East  41st  Street  in  New  York. 
The  club  has  been  housed  at  the  Biltmore 
Hotel. 

In  a  letter  to  the  club’s  1 ,332  members, 
Gellermann  said,  “After  eight  years  in 
mothballs,  the  flag  of  the  Overseas  Press 
Club  will  fly  once  again  in  front  of  our 
home.  It  is  a  historic  development.’’ 

The  Chemists’  Club,  which  was  or¬ 
ganized  in  1898,  owns  its  41st  Street  ten 
story  building.  Officially  opened  in 
March,  191 1 ,  it  was  recently  redecorated 
from  cellar  to  roof.  The  entire  premises 
will  be  available  to  all  OPC  members 
whose  1979  dues  are  fully  paid  up. 

Members  will  have  the  use  of  three 
formal  dining  rooms,  six  meeting  rooms 
that  can  accommodate  up  to  100  persons 
(with  audio/visual  facilities  on  the  prem¬ 
ises)  and  accommodations  for  40  over¬ 
night  guests  at  modest  rates.  There  is  a 
house  barber,  and  shower  and  dressing 
room  facilities  are  available.  The  main 
lounge  and  bar  are  open  from  12  noon 
until  8:15  p.m.  Monday  through  Friday. 


Two  out  of  three  daily  newspapers  still 
sell  for  150  or  less,  but  the  trend  toward 
the  200  newspaper  is  growing,  according 
to  an  annual  survey  by  the  American 
Newspaper  Publishers  Association. 

A  total  of  1,245  of  the  1,876  daily 
newspapers  surveyed  were  selling  in  the 
3-  to  150  range  in  1978. 

The  majority — 1,096 — were  at  150  per 
street-sale  copy,  city  zone.  In  1977,  the 
number  of  150  newspapers  had  stood  at 
1,229. 

The  number  of  200  newspapers  grew 
from  395  in  1977  to  566  last  year.  Of  all 
the  newspapers  surveyed,  29.6%  now 
sell  for  200  a  copy,  compared  to  2 1 . 1%  in 
1977. 

There  was  also  an  increase  in  the 
number  of  250  newspapers — from  36  in 
1977  to  75  last  year. 

While  the  price  of  weekday  editions 
ranged  from  3  to  250,  Sunday  newspa¬ 
pers  cost  from  10  to  750.  The  largest 
number  of  the  687  Sunday  newspapers 
surveyed — 202,  or  29.4%  of  the  total — 
sell  for  350  a  copy.  This  percentage  was 
virtually  unchanged  from  1977. 

ANPA’s  survey  embraced  newspapers 


published  in  the  United  States,  Canada, 
Bahamas,  Bermuda,  Guam,  Puerto  Rico 
and  the  Virgin  Islands.  Data  were  ob¬ 
tained  from  publishers’  statements  filed 
with  the  Audit  Bureau  of  Circulations 
prior  to  September  30,  1978,  and  from 
other  sources. 

Fight  with  reporter 
may  cost  Martin 

If  Billy  Martin  is  found  guilty  of  as¬ 
saulting  a  sportswriter  for  the  Reno 
(Nev.)  Evening  Gazette  and  Nevada 
State  Journal  (E&P,  Dec.  2,  1978),  he 
will  not  be  permitted  to  return  as  man¬ 
ager  of  the  New  York  Yankees  in  1980. 

Yankee  owner  George  Steinbrenner 
said  this  week,  “It’s  cut  and  dried.  If 
he’s  innocent,  he’ll  be  back.  If  he  makes 
a  settlement,  that’s  no  good.  If  he  settles 
it  out  of  court,  that’s  the  same  as  being 
guilty.’’ 

Martin  resigned  as  Yankee  manager 
last  summer,  citing  health  reasons. 
Shortly  after,  Steinbrenner  announced 
that  Martin  would  return  as  manager  for 
the  1980  season. 


A  SITTING 
HEN? 

Of  course  not. 


Not  when  you're  describing  a  hen  hatching 
eggs.  She's  a  setting  hen.  You  know  that. 
And  if  you  don't,  you  check  it  out.  You're  a 
professional  writer  and  to  you  the  correct 
word  is  important. 

And  it's  important  to  us,  too.  We  manufac¬ 
ture  products  used  by  builders  and  in¬ 
dustry.  They  include  diesel  engines,  wheel 
and  track-type  tractors,  pipelayers,  ex¬ 
cavators,  wheel  tractor-scrapers,  wheel 
loaders,  motor  graders  and  off-highway 
trucks.  We  also  build  track-type  loaders, 
compactors,  log  skidders,  and  lift  trucks. 
However,  other  companies  make  products 
similar  to  ours  and  often  paint  theirs  yellow, 
too.  But  they  don't  carry  the  CATERPILLAR 


name.  CATERPILLAR  and  CAT  are  registered 
trademarks  of  Caterpillar  Tractor  Co. 

We  work  to  put  special  value  in  the  ma¬ 
chines  carrying  our  trademark.  You  can 
help  sustain  the  meaning  of  our  name  by 
making  sure  you  use  our  trademark  only 
when  you  write  about  products  we  make. 

Thank  you. 

m  CATERPILLAR 

Caterpillar.  Cat  and  Q  are  Tradenrarks  of  Calerpiliar  Tractor  Co. 


EDITOR  &  PUBLISHER  for  March  3,  1979 


23 


N,H  &  S  to  create 
nutrition  ads  for 
USDA  campaign 

Secretary  of  Agriculture  Bob  Bergland 
said  a  $510,000  contract  has  been 
awarded  to  a  Massachusetts  firm  to  de¬ 
velop  a  pilot,  multi-media  information 
campaign  to  encourage  children  to  de¬ 
velop  better  eating  practices. 

Bergland  said  the  American  Institutes 
for  Research  in  the  Behavioral  Sciences 
of  Cambridge,  Massachusetts  will  try  to 
determine  what  motivates  children  to 
select  the  foods  they  eat  and  where  they 
get  information  about  these  foods. 
Based  on  the  findings,  the  institute,  in 
cooperation  with  an  advertising  agency, 
will  develop  nutritional  messages  de¬ 
signed  to  help  children  improve  their 
dietary  practices. 

The  institute  has  subcontracted  with 
Needham,  Harper  and  Steers  Advertis¬ 
ing,  Inc.  to  develop  the  media  materials 
to  be  used  in  the  campaign. 

Together,  the  two  groups  will  develop 
television  and  radio  spots,  newspaper 
ads  and  written  information  that  could  be 
made  available  through  grocery  stores 
and  other  community  outlets  in  an  effort 
to  encourage  children,  5-12,  to  eat  break¬ 
fast,  nutritious  snacks  and  more  fruits 
and  vegetables.  The  contracting  firms 
will  only  produce  prototypes  for  the  in¬ 
formation  campaign.  They  will  not  mass 
produce  messages. 

“This  will  be  the  first  comprehensive 
effort  by  the  federal  government  to 
explore  ways  to  use  nutritional  messages 
in  various  media  to  help  children  im¬ 
prove  their  diets,”  Bergland  said. 

“We’ve  done  studies  on  the  foods 
people  eat  and  the  nutritional  values  of 
certain  foods,  but  we’ve  never  done  a 
study  of  why  people  eat  certain  foods,” 
he  said. 

The  institute  was  selected  by  the  De¬ 
partment  of  Agriculture’s  Food  and  Nu¬ 
trition  Service  to  conduct  the  project.  The 
agency  last  October  solicited  proposals 
from  advertising  agencies,  universities, 
research  firms  and  others  to  do  research 
and  develop  nutrition  messages, 
strategies  and  materials. 

Working  with  the  contracting  firms 
will  be  a  national  advisory  panel  that  in- 


. -  ■ 

ir  n 

For  Powerful  Year  Round  Promotions 

AMERICAN  FLAG  KITS 

3'  K  5'  Double  Stitched  Flag 

W  6  Ft  Jointed  Metal  Pole  A  Accessories 
Made  m  USA. 
Immediate  Delivery 

HEADQUARTERS 

for  Newspapers 

"  Write  Of  call  Today 

y  for  Catalog  Sheet 

ATLAS  FLAG  CORPORATION  OF  AMERICA  . 

'W  Eldorado.  III.  62930  •  618  273  3376  F 

r 

24 


eludes  Johanna  T.  Dwyer,  nutritionist; 
Gerald  S.  Lesser,  chairman  of  the  Chil¬ 
dren’s  Television  Workshop  Board  of 
Advisors;  Samuel  Y.  Gibbon,  producer 
of  Sesame  Street  and  executive  producer 
of  the  Electric  Company;  Karen  Brown, 
vice  president  of  Consumer  Affairs, 
Food  Marketing  Institute;  Peggy  Char- 
ren,  founder  and  president  of  Action  for 
Children’s  Television;  William  H.  Deitz, 
head  of  Boston  Children’s  Hospital 
Weight  Control  Program;  James  Fish, 
senior  vicepresident.  General  Mills; 
Carol  Goldberg,  president  of  Stop  and 
Shop  Manufacturing  Co.;  Joan  Gussow, 
Columbia  Teacher’s  College;  Norge 
Jerome,  nutritional  anthropologist  and 
professor  in  the  Department  of  Commun¬ 
ity  Health,  University  of  Kansas  College 
Medical  Center;  Odonna  Mathews,  con¬ 
sumer  advisor  to  Giant  Foods,  Inc.;  and 
Alfred  McAlister,  formerly  with  the 
Stanford  Heart  Disease  Prevention  Pro¬ 
gram. 

Co-op  list 

(Continued  from  page  18) 


Star  Bronze  Co. 

Vita-Var  Co. 

PERSONAL  CARE  APPLIANCES 
Clairol,  Inc.  Appliance  Division 
Dazey  Products  Co. 

Schick  Safety,  Inc. 

Sperry  Rand  Corp. 

Sunbeam  Appliance  Co. 

Teledyne  Water  Pik 

PHARMACEUTICAL  &  RELATED  SUPPLIES 
Abbott  Laboratories 
Allergan  Pharmaceuticals 
Amar-Stone  Laboratories,  Inc. 

Barnes-Hind  Pharmaceuticals.  Inc. 
Becton-Dickinson  &  Co. 

Blistex,  Inc. 

Breon  Laboratories 

Dentur-Eze  Division  of  Blistex.  Inc. 

Dolcin  Corp. 

Dorsey  Laboratories 
Drexel  Laboratories 
Eaton  Laboratories 
Fisons  Corp. 

C.B.  Fleet  Co..  Inc. 

Hook  Drugs.  Inc. 

Lavoptik  Co.,  Inc. 

Lederle  Laboratories 
Menley  &  James  Laboratories 
Parke-Davis  &  Co. 

Pharmacraft 

Pharmavite  Pharmaceutical  Corp. 

Plough.  Inc. 

Reily  Chemical  Co. 

A.H.  Robins  Co.,  Inc. 

Roerig  Division  of  Pfizer,  Inc. 

William  H.  Rorer.  Inc. 

Schering  Corp. 

Searle  Consumer  Products 
Smith  Kline  &  French  Laboratories 
E.R.  Squibb  &  Sons  Corp. 

Stuart  Pharmaceuticals 
.JM  Company 
Winthrop  Laboratories 
PUBLISHERS 
Broadman  Press 
Chilton  Books 
Lane  Publishing  Co. 

Saalfield  Publishing  Co. 

Van  Winkle  Publishing  Co. 

Western  Publishing  Co. 

RECORDING  COMPANIES 
Warner-Eleklra  Atlantic  Distributing 
RECREATIONAL  VEHICLES 
Airstream  &  Argosy  Travel  Trailers 
Starcraft  Co. 

Town  &  Country  Mobile  Homes 
SECURITY-LOCKS  &  ALARMS 
Honeywell,  Inc. 

Loxem  Manufacturing  Corp. 

Teledyne  Water  Pik 


Chaplin  to  chair 
editors  conference 

George  Chaplin,  editor  of  the  Honolulu 
Advertiser,  will  be  chairman  of  a  delega¬ 
tion  of  American  newsmen  taking  part  in 
the  sixth  Japan-U.S.  Editors  Conference 
at  the  Imperial  Hotel  in  Tokyo  March 
12-14. 

The  conference  is  being  sponsored  by 
the  American  and  Japanese  Committees 
of  the  International  Ptess  Institute. 

Others  taking  part  are  Bill  Hosokawa, 
editorial  page  editor;  Keith  Fuller,  presi¬ 
dent,  Associated  Press;  Albert  E.  Kaff, 
vice  president.  United  Press  Interna¬ 
tional;  David  Laventhol,  publisher, 
Newsday;  Robert  Wills,  editor,  Mil¬ 
waukee  Sentinel;  James  Vesely,  feature 
editor,  Detroit  News,  and  George 
Gruner,  managing  editor,  Fresno  Bee. 


Eaton  Corp.-Yale  Locks 
SPORTING  GOODS  &  APPAREL 
Converse  Rubber  Co. 

Hirsch  Weis  Division  of  Wamaco,  Inc. 

Marcy  Gymnasium  Equipment  Co. 

Spalding  Division  of  Questor 
Tensor  Corp. 

STEREO  EQUn>MENT  &  ACCESSORIES 
BASF  Systems 
BSR  (USA)  Ltd. 

Fisher  Radio  Corp. 

Harmon/Kardon 
JMR  Systems  Corp. 

JVC  America,  Inc. 

H.H.  Scott,  Inc. 

Series  20 

Shure  Brothers,  Inc. 

Superscope.  Inc. 

Teledyne  Acoustic  Research 
Tenna  Corp. 

U.S.  Pioneer  Electronics  of  America 
Victor  Co. 

TOILETRIES 
Aquamint  Laboratories 
Jacqueline  Cochran,  Inc. 

Davol,  Inc. 

Del  Laboratories 
Drexel  Laboratories 
Gillette  Co.  Toiletries  Division 
Herbold  Laboratory,  Inc. 

Hood  Drugs,  Inc. 

Jean  D'Albret.  Inc. 

S.C.  Johnson  &  Son 
Johnson  &  Johnson 
Keystone  Laboratories 
Leeming/Pacquin  Division  of  Pfizer 
Maybelline  Co. 

Mem  Co.,  Inc. 

Menley  &  James  Laboratories 
Merrell-National  Laboratories 
Mitchum-Thayer,  Inc. 

Olay  Co. 

Pharmacraft 
Plough,  Inc. 

Sea  Breeze  Laboratories 
Swank,  Inc. 

Wella  Corp. 

Winthrop  Laboratories 
L.T.  York  Co. 

TOYS,  GAMES  &  DOLLS 
Atari.  Inc. 

Hasbro  Industries 
Ideal  Toy  Corp. 

Marx  Toys 

National  Semiconductor  Corp. 

Playskool,  Inc. 

Saalfield  Publishing  Co. 

Springbok  Division  of  Hallmark  Cards,  Inc. 

Vogue  Dolls,  Inc. 

Wham-0  Manufacturing  Co. 

WRITING  INSTRUMENTS 
Hallmark  Cards,  Inc. 

Papermate  Division  of  Gillette  Co. 

Parker  Pen  Co. 

Royal  Typewriter  Co. 

Sheaffer  Eaton  Co. 

Slencil  Co. 

Universal  Fountain  Pen  &  Pencil  Co. 
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Ad  scene 

CAM  cuts  staff  by  60%  and  sales  rise 


By  Dan  Lionel 


Fred  Rasmussen,  CAM  the  Miami 
(Fla.)  Herald  believes  that  salesmen  are 
made  not  horn. 

“With  proper  training  and  carefully 
systematized  planning  of  the  working 
day  plus  a  sales  kit  that  contains  plenty 
of  sales  ammunition,  the  outside  sales¬ 
man  who  has  a  good  education  can  be 
turned  into  a  top  producer,”  he  told  this 
reporter  during  the  recent  SCAMA  con¬ 
ference  in  Augusta,  Georgia. 

In  fact,  by  applying  his  principles  to 
the  problem  of  increasing  profitability 
and  cutting  costs  in  his  department 
which  rates  among  the  nation’s  leaders  in 
classified  volume,  he  has  been  able  to 
reduce  the  size  of  his  outside  sales  force 
from  15  people  to  6  and,  at  the  same 
time,  increase  total  sales. 

Rasmussen  combines  geographical 
coverage  of  his  sales  area  with  speciali¬ 
zation  in  specific  categories.  As  the  sales 
person  becomes  familiar  with  the  major 
classifications  he  gradually  becomes  a 
specialist  in  a  particular  category  so  that 
he  can  ‘speak  the  advertiser’s  language’. 
“This,”  he  said,  “enables  him  to  provide 
the  twofold  function  that  is  required  of  a 
sales  person — to  sell  as  well  as  service. 

Rasmussen  also  believes  strongly  that 
while  monetary  compensation  is  an  im¬ 
portant  incentive,  providing  an  atmo¬ 
sphere  for  personal  growth  is  equally  im¬ 
portant.  “There  is  a  need  for  personal 
fulfillment  that  comes  with  sound,  con¬ 
tinuing  sales  training  that  leads  to  profes¬ 
sionalism.  Fred  has  seen  a  number  of  his 
sales  people  move  on  to  managerial  jobs. 
He  happily  points  this  out  to  his  staff  and 
it  serves  as  an  example  of  what  they  can 
shoot  for. 

With  the  soaring  cost  of  gasoline 
Fred’s  sales  people  are  trained  to  make 
every  call  count.  “Who  do  you  see  and 
when  do  you  see  them?”  This  data  is 
charted  carefully  to  avoid  as  many  call 
backs  as  possible.  Another  time  and 
money  saving  philosophy  that  works  for 
the  advertiser  as  well  as  the  paper  is  the 
emphasis  on  selling  schedules  and  not 
just  an  ad. 

There  are  times,  however,  when  a 
manager’s  best  efforts  to  motivate  a  sales 
staff  fail  to  move  a  few  individuals.  In 
her  presentation  before  the  telephone 
supervisor’s  clinic  that  preceeded  the 
CAM’s  sessions,  NAB’s  V.P.  for  tele¬ 
phone  sales,  Marie  Holland,  dealt  with 
the  problem  of  discipline  in  the  phone 
room.  She  noted  that  a  manager’s  disci¬ 
plinary  measures  could  be  subject  to  ap¬ 
peal  to  an  arbitrator  at  the  National 
Labor  Relations  Board  and  in  the  case  of 
minority  employees,  to  the  EEOC  or  var¬ 
ious  civil  rights  groups. 

She  outlined  5  steps  to  progressive 
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discipline  “which  emphasizes  that  the 
true  purpose  of  discipline  is  to  bring 
about  behavior  change,  not  to  punish.” 

“Step  1 — the  pre-discipline  discus¬ 
sion — ”  Here  the  employes’  infraction, 
generally  falling  into  such  areas  as  ex¬ 
cessive  lateness,  absenteeism,  prolonged 
breaks  or  inferior  quality  of  work, 
are  discussed  and  the  importance  of 
maintaining  standards  are  carefully  ex¬ 
plained.  Also  personal  problems  which 
have  led  to  the  infractions  are  explored. 
An  effort  to  solve  these  is  made. 

Step  2 — the  oral  warning.  Here  the 
previous  discussion  is  referred  to  and  the 
employee  is  asked  what  she  intends  to  do 
about  avoiding  future  occurrences  .  .  . 
A  date  is  set  for  a  follow-up  discussion. 
Following  such  discussion  the  supervisor 
should  set  up  a  file  memo  summarizing 
the  steps  taken. 

“Step  3 — the  written  warning.  The 
procedure  here  is  the  same  as  for  the  oral 
warning  except  that  the  written  warning 
should  be  read  to  the  employee  in  front 
of  a  witness  and  should  contain: 

“ — A  review  of  the  infraction  and  any 
previous  discussions. 

“ — The  action  you  are  now  taking  and 


potential  consequences  if  the  situation 
recurs. 

“ — Specific  actions  to  be  taken  by  the 
employee  and  a  follow-up  date  for  a  re¬ 
view  of  any  progress  made. 

“ — A  copy  of  the  written  warning 
should  be  given  to  the  employee.” 

Step  4  involves  suspension  for  a  given 
period  accompanied  by  a  warning  and 
documentation  and  Step  5 — Discharge  if 
the  situation  remains  generally  un¬ 
changed.  Holland  noted  that  employees 
committing  similar  infractions  must  be 
disciplined  in  like  fashion  to  avoid 
charges  of  discrimination. 

“Careful  adherence  to  the  discussion 
steps  and  proper  documentation  will 
create  a  solid  defense  for  you  if  the  dis¬ 
charged  employee  appeals  to  an  arbit¬ 
rator.  The  worst  possible  situation  for  a 
supervior  is  to  have  a  discharged 
employee  reinstated  by  an  arbitrator’s 
decision.” 

John  Palmieri  joins 
Garden  State  Paper 

John  E.  Palmieri,  III  has  joined  Gar¬ 
den  State  Paper  Company,  Inc.  as 
vicepresident — sales/marketing.  Eastern 
Region.  Prior  to  joining  Garden  State 
Paper  Palmieri  was  sales  manager  at 
Riviere  DuLoup  Newsprint,  Ltd., 
Greenwich,  Connecticut.  Earlier,  he  was 
a  district  sales  manager  from  1970  to 
1974  with  Domtar  Pulp  &  Paper,  Ltd. 


HOTTEST  NEW  CLASSIFIED  MONEY  MAKING  IDEA 
IN  25  YEARS 


Classified  International  first  proposed  "Business  to  Business"  as  a  new 
Classified  potential  in  1971,  now  it's  happening.  Just  four  of  the  papers 
who  have  it  going  are  enjoying  combined  revenues  of  over  $2,000,000. 
Some  others  have  just  launched,  and  many  more  papers  are  preparing 
to  embark  on  this  new  potential  this  year. 

Classified  International  has  your  marketing  plan  kit  available  to  help 
you  quickly  get  under  way  with  "Business  to  Business". 

Get  your  complete  kit  with  these  four  case  histories,  management  plan, 
promotion  ads,  direct  mail  folders,  heading  suggestions,  and  much, 
much  more  for  only  $79.95. 

Mail  to:  Classified  International  Advertising  Services,  Inc. 

"Business  to  Business" 

1345  E.  Tenth  Ave.  Hialeah,  FL  33010  (305)885-4526 
Please  send  me _ I'Business  to  Business" 

marketing  plan  packages  at  $79.95  each.  o  j  •  u- 

Bill  me.  Payment  enclosed.  order,  or 

lyiame  &  faster  delivery  call 

Position _  <305)  885-4526. 


Newspaper  — 

Address  - 

City  ,State, Zip 


Unquestioned,  immed¬ 
iate  refund  if  not  satis¬ 
fied! 
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N.J.  publisher  s  dilemma: 


civic  duty  vs. 

By  John  Consoli 

Malcom  Borg,  publisher  of  The  Rec¬ 
ord  in  Hackensack,  N.J.  is  embroiled  in 
a  major  controversy  in  his  role  as  presi¬ 
dent  of  the  Board  of  Managers  of  Bergen 
Pines  Hospital  and  the  outcome  could 
have  a  serious  effect  on  the  future  credi¬ 
bility  of  his  newspaper. 

Borg  was  elected  president  of  the  hos¬ 
pital  board  last  month  and  shortly  there¬ 
after  made  public  a  charge  that  Medicaid 
fraud  involving  resident  physicians  and 
nurses  was  taking  place  at  the  hospital. 

He  said  he  obtained  the  information 
from  a  “doctor  (at  the  hospital)  in  an 
administrative  capacity”  and  that  the  in¬ 
formation  was  corroborated  by  others  at 
the  hospital. 

Borg  then  said  he  would  quit  his  post 
on  the  hospital  board  if  the  charges 
were  not  substantiated. 

He  met  with  an  assistant  State  Attor¬ 
ney  General  and  investigators  from  that 
office,  filled  them  in  on  the  alleged 
Medicaid  fraud  and  left  for  a  business 
trip  to  San  Francisco. 

While  he  was  away,  the  interim  execu¬ 
tive  director  of  the  hospital,  Richard 
Nelson,  issued  a  statement  that  “no  wit¬ 
ness  has  been  found”  to  bear  out  Borg’s 
allegations. 

Nelson  said  an  internal  “inquiry”  had 
been  conducted  and  that  “no  witness  has 
been  found  to  substantiate  the  charges 
and  without  such  a  witness  the  inquiry 
could  not  establish  any  impropriety.” 

One  of  the  members  of  the  Board  of 
Managers  sent  a  letter  to  Borg  and  The 
Record  criticizing  the  publisher  for  mak¬ 
ing  “reckless  charges.” 

Upon  his  return,  Borg  said  he  would 
not  resign  unless  the  investigation  being 
conducted  by  the  Attorney  General’s  of¬ 
fice  finds  the  allegations  unsubstan¬ 
tiated. 

The  Record  has  not  downplayed  the 
controversy.  On  the  contrary,  the  stories 
it  has  run  on  the  matter  have  appeared 
either  in  the  upfront  pages  or  on  the  front 
page  of  the  paper’s  County  Life  section. 
The  stories  and  headlines  have  been  un¬ 
biased  with  one  head  even  stating: 
“Hospital  manager  blasts  Borg.” 

In  that  regard,  the  paper  has  main¬ 
tained  its  credibility.  The  Record  has 
not,  however,  taken  an  editorial  position 
on  what  is  certainly  one  of  the  most  con¬ 
troversial  matters  in  the  county. 

Borg  told  E&P  he  was  going  to  sit 
down  with  his  editorial  page  editor  and 
find  out  why  he  was  “shying  away.” 

“The  staff  is  undoubtedly  on  pins  and 
needles  over  this,”  Borg  said.  “They 
don’t  know  whether  they  should  piss  on 
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credibility 


me  or  pat  me  on  the  head.  I  think  they 
should  do  something,”  he  said,  even  if 
the  editorial  were  to  take  a  wait-see  at¬ 
titude. 

Borg  said  while  there  has  been  some 
criticism  of  how  he  went  about  making 
the  matter  public,  he  has  also  received 
some  letters  of  praise.  One,  he  said,  was 
from  the  president  of  a  county  college 
and  another  was  from  the  editor  of  a 
Southern  New  Jersey  newspaper. 

The  real  problem  of  credibility,  how¬ 
ever,  will  not  arise  until  the  Attorney 
General’s  investigation  is  completed.  If 
the  Attorney  General’s  office  finds  no 
substantiation  to  Borg’s  allegations, 
even  Borg  admits  the  Record’s  credibil¬ 
ity  will  be  somewhat  damaged. 

Was  it  all  worth  getting  involved  in  or 
should  Borg  not  have  accepted  the  hospi¬ 
tal  board  position  in  order  to  avoid  the 
exact  type  of  situation  the  newspaper  is 
now  in? 

“It  is  not  worth  the  risk  of  Jeopardiz¬ 
ing  the  paper,”  Borg  admitted.  “Obvi¬ 
ously  if  I  resign,  it  will  hurt  the  credibil¬ 
ity  of  the  paper  somewhat.  But  it  would 
be  worse  if  1  resigned  now,  before  the 
investigation  is  completed.” 

Borg  said  he  may  resign  even  if  his 
charges  prove  to  be  correct  so  that  his 
newspaper  will  not  again  be  placed  in  the 
position  it  is  now  in. 

Borg’s  involvement  with  the  hospital 
board  was  questioned  last  month  by 
Dean  Singleton,  the  president  of  the 
competing  daily  newspaper,  the  Pater¬ 
son  News  (E&P,  January  13.) 

Singleton  said  it  was  one  of  several 
conflicts  of  interest  that  exist  at  the  Rec¬ 
ord.  Singleton’s  comments  were  made 
after  a  story  in  the  Record  revealed  that 
the  Paterson  News  president  had  con¬ 
tributed  $1,000  to  the  political  reelection 
campaign  of  the  Paterson  mayor. 

There  is  no  doubt  that  Borg,  the  indi¬ 
vidual,  is  qualified  to  sit  on  the  hospital 
board.  For  11  years  he  has  been  a 
member  or  chairman  of  various  state 
hospital  licensing  and  advisory  boards. 
He  has  served  on  the  Bergen  Pines  hos¬ 
pital  board  since  1974. 

Borg,  the  publisher  and  board  chair¬ 
man  of  the  Record,  however,  is  in  a  dif¬ 
ficult  position.  Although  he  says  he  has 
never  told  a  reporter  covering  the  hospi¬ 
tal  board  what  to  write  and  says  he  has 
never  seen  a  story  on  the  board  before  it 
appeared,  there  are  those  who  will  al¬ 
ways  think  otherwise.  Many  feel  Just  the 
appearance  of  such  a  situation  can  hurt 
the  credibility  of  a  newspaper. 

Last  month  the  Record  did  a  lengthy 
article  entitled:  “Civic  duty  vs.  credibil¬ 


ity.”  In  that  article.  Record  investigative 
new  editor  Bruce  Locklin  said,  “It’s  not 
so  much  the  appearance  of  impropriety. 
It  is  the  perceptions  of  the  publisher  by 
the  public,  the  editors  and  the  staff.” 

Locklin  said  Borg’s  position  on  the 
board  might  give  him  a  public  image  of 
power  broker,  some  editors  might  per¬ 
ceive  the  hospital  as  a  sacred  cow  and 
some  reporters  might  feel  awkward  cov¬ 
ering  Borg’s  activities  on  the  board. 

Record  executive  editor  Robert  Com¬ 
stock  also  admits  that  Borg’s  position  on 
the  hospital  board  makes  it  awkward  to 
cover  the  running  stories  that  come  out 
of  the  board,  but  he  stressed  that  Borg 
has  not  interfered  with  how  the  board  is 
covered. 

“Bill  Moyers  went  from  the  Johnson 
White  House  to  Newsday  and  then  the 
PBS  network,  and  he  wasn’t  tainted  any 
more  than  he  was  by  divinity  school,” 
said  Comstock.  “Some  reporters  who 
never  served  with  any  politicians  are  a 
disgrace  to  the  craft.” 

One  reason  Borg  is  so  concerned 
about  serving  on  the  Bergen  Pines  Hos¬ 
pital  board  is  that  his  father  was  chair¬ 
man  of  the  same  hospital  board  for  28 
years. 

Borg  admits  that  his  father  was  in  con¬ 
flict  of  interest  when  he  was  on  the  board 
because  he  would  not  allow  the  publica¬ 
tion  of  negative  stories  about  the  board 
unless  he  approved  them. 

“There  is  no  question  I  thought  my 
father  was  in  absolute  conflict  of  inter¬ 
est,”  Borg  said.  He  added  that  his 
father’s  failures  while  serving  on  the 
hospital  board,  especially  as  his  health 
deteriorated,  were  a  factor  in  preventing 
the  hospital  from  keeping  pace  with  med¬ 
ical  and  hospital  technologies  and  con¬ 
tributing  to  many  of  the  institution’s  pres¬ 
ent  problems. 

Borg  said  he  feels  a  responsibility  to 
rectify  the  situation. 

“If  I  was  fed  untruths  or  half-truths, 
obviously,  1  will  have  lost  my  credibility 
and  will  resign,”  he  said.  “But  every¬ 
body  is  Jumping  the  gun.”  He  said  Just 
because  somebody  connected  with  the 
hospital  (Nelson)  conducted  an  investi¬ 
gation  and  found  no  verification  of  the 
charges,  doesn’t  mean  they  don’t  exist. 

Borg  said  he  went  to  the  Attorney 
General’s  office  in  his  role  as  head  of  the 
hospital  board  so  he  had  no  qualms  about 
revealing  the  names  of  his  sources  to 
them. 

“I  was  acting  in  the  capacity  of  presi¬ 
dent  of  the  hospital  board,  not  in  the 
capacity  of  publisher  of  the  Record  when 
the  information  was  given  to  me,”  he 
said.  “If  our  reporters  (at  the  Record) 
want  to  investigate,  they  can.  But  they 
aren’t  going  to  get  any  confidential  in¬ 
formation  from  me.” 

Meanwhile,  Borg  said  there  is  a  ques¬ 
tion  in  his  mind  as  to  whether  or  not  the 
(Continued  on  page  27) 
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$150,000  grant  puts 
RCFP  on  firmer  base 


By  I.  WiUiam  Hill 

The  year  of  1979  is  the  first  in  the  ten 
years  of  existence  of  the  Reporters 
Committee  for  Freedom  of  the  Press  that 
it  knows  it  has  resources  enough  to  pay 
the  rent  while  it  fights  throughout  the 
country  to  protect  the  people’s  right  to 
know. 

Ever  since  1970,  the  Reporters  Com¬ 
mittee  has  struggled  to  stay  alive  finan¬ 
cially  as  a  national  research  and  defense 
support  for  reporters  and  broadcasters. 
In  as  short  a  time  as  18  months,  it  has 
participated  in  as  many  as  400  legal  ac¬ 
tions  affecting  the  press — and  without 
paying  legal  fees.  Instead,  it  relies  on 
volunteer  lawyers,  editors,  reporters  and 
law  students. 

Whenever  press  freedom  has  been  as¬ 
sailed  by  courts,  lawyers  and  law  mak¬ 
ers,  or  prosecutors,  a  newsman  on  the 
smallest  newspaper  in  the  country  has 
known  he  could  get  instant  help,  free  of 
charge,  by  contacting  the  Reporters 
Committee  headquarters  at  1750 
Pennsylvania  Avenue  N.W.,  Washing¬ 
ton,  D.C.  20006.  Telephone  (202)  347- 
6888. 

Even  so,  financial  help  from  the  indus¬ 
try  has  been  only  a  trickle  till  just  before 
the  start  of  this  year.  At  that  time,  John 


Dilemma 

(Continued  from  page  26) 

“pissing  match”  between  himself  and 
the  two  newspapers  owned  by  Joseph 
Allbritton  (the  Paterson  News  and  the 
Union  City  Dispatch)  is  over  (E&P, 
January  13.)  Singleton  is  president  of 
both  papers. 

Borg  said  he  was  contacted  by  a  friend 
of  a  Bergen  County  Freeholder  who  said 
a  reporter  for  the  Dispatch  had  contacted 
that  Freeholder  and  said  she  wanted  to 
do  a  “hatchet  job”  on  Borg. 

Borg  said  he  was  later  contacted  and 
interviewed  for  3  hours  by  a  reporter  for 
the  Dispatch,  who  later  called  him  up 
and  said  she  could  not  in  “good  consci¬ 
ence”  do  the  type  of  story  the  paper 
wanted  her  to  do  on  him. 

Executive  editor  of  the  Dispatch  John 
Buzzetta  denied  the  article  was  going  to 
be  a  “hatchet  job.” 

“1  felt  there  was  a  good  story  in 
Borg,”  said  Buzzetta,  who  made  the  as¬ 
signment.  “He  is  a  newsmaker,  a  very 
influential  figure  in  Bergen  County.  The 
time  was  right  to  do  a  story  on  him.” 

Buzzetta  said  the  reporter  is  still  work¬ 
ing  on  the  story. 
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S.  Knight,  chairman  of  the  Knight  Foun¬ 
dation,  announced  a  grant  of  $150,000. 
Knight  is  editor-emeritus  of  Knight- 
Ridder  Newspapers,  Inc.  The  foundation 
is  a  private  philanthropic  organization 
unrelated  to  the  newspaper  corporation. 

The  foundation  grant,  labeled  “unre¬ 
stricted”,  is  for  use  at  the  discretion  of 
the  Reporters  Committee,  under  the  di¬ 
rection  of  Jack  C.  Landau,  a  reporter 
with  the  Washington  Bureau  of  the 
Newhouse  Newspapers  and  a  qualified 
lawyer.  Associated  with  Landau  is  a 
steering  committee  of  24  reporters  and 
broadcasters — II  in  Washington,  six  in 
New  York,  and  one  each  in  Boston, 
Houston,  Jackson,  Miss.,  Los  Angeles, 
Miami,  Minneapolis  and  Oklahoma  City. 

In  announcing  the  grant,  Knight  said, 
“Freedom  in  America  depends  upon  a 
free  press.  Without  it,  we  could  not  sur¬ 
vive  as  a  nation  of  free  men.  I  have  al¬ 
ways  believed  that.  I  believe  it  more  than 
ever  today.” 

Walter  Cronkite,  one  of  the  founders 
of  the  Reporters  Committee,  said  of  the 
grant,  “This  gift,  the  largest  that  the  Re¬ 


porters  Committee  has  ever  received, 
will  help  us  to  continue  the  fight  on  be¬ 
half  of  reporters,  editors,  publishers  and 
broadcasters  everywhere  for  the 
people's  right  to  know.  It  could  not  have 
come  from  a  more  respected  and  hon¬ 
ored  man  in  American  journalism.” 

Landau  said:  “The  Knight  Founda¬ 
tion’s  generosity  will  insure  for  years  to 
come  that  American  newsmen  will  have 
the  financial  resources  to  combat  at¬ 
tempts  to  subvert  freedom  of  the  press.” 

The  Knight  Foundation,  established  in 
1950  and  headquartered  in  Akron,  Ohio, 
is  worth  about  $23  million.  In  1978,  it 
gave  $1,322,000  in  grants.  Knight  per¬ 
sonally  made  the  Reporters  Committee 
request  to  the  foundation  trustees.  “The 
Reporter’s  committee  is  a  vital  bastion  in 
the  defense  of  the  First  Amendment,”  he 
said. 

Currently,  in  but  one  instance,  the  Re¬ 
porters  Committee  is  fighting  a  First 
Amendment  battle  for  legislation  to 
offset  the  Supreme  Court  decision  of 
May  31,  1978  in  which  a  surprise  search 
of  the  Stanford  Daily  offices  was  ap¬ 
proved.  In  the  most  recent  issue  of  “The 
News  Media  and  the  Law”,  a  six- 
times-a-year  magazine  like  compendium 
of  pending  freedom  of  the  press  cases 
that  is  published  by  the  Reporters  Com¬ 
mittee,  13  pieces  of  legislation  restricting 
search  warrants  are  reviewed. 


Plants  in  Pa.  and  Ohio 
to  print  Wall  St.  Journal 


Dow  Jones  &  Co.  will  build  two  new 
Wall  Street  Journal  printing  plants  at 
Sharon,  Pa.,  and  Bowling  Green,  Ohio. 

Both  plants  are  expected  to  open  in 
late  1980  and  will  replace  a  plant  in 
downtown  Cleveland  that  was  built  in 
1960.  The  two  replacement  plants,  ac¬ 
cording  to  a  company  spokesman,  are 
needed  to  handle  the  Journal’s  circula¬ 
tion  growth  in  the  upper  Midwest  and 
adjoining  states. 

Printing  plates  in  the  new  plants  will  be 
made  from  images  of  Journal  pages 
transmitted  by  communications  satellite 
from  other  Journal  printing  plants. 

Plans  are  to  print  the  Sharon  (Pa.) 
Herald,  an  Ottaway  newspaper,  on  an 
offset  press  at  the  new  plant. 

When  the  new  plants  are  completed 
the  number  of  Journal  printing  plants  will 
total  13  with  II  either  transmitting  or 
receiving  satellite  signals  for  printing  of 
the  papers.  The  construction  program 
will  bring  to  four  the  number  of  plants 
printing  the  Journal’s  Midwest  edition, 
all  connected  by  satellite  link.  The  Sha¬ 
ron  plant  may  also  print  a  portion  of  the 
Journal’s  Eastern  edition. 

It  is  contemplated  that  WSJ  news, 
sales  and  communications  employes  cur¬ 


rently  based  in  Cleveland  will  remain 
there  after  the  new  plants  open. 


COMPETITION  LIVES!  In  the  lively 
battle  for  readers  in  the  Boston  area, 
the  Boston  Globe  takes  the  fight  to  the 
very  doorstep  of  the  Patriot  Ledger  in 
neighboring  Quincy.  The  Ledger  is  an 
evening  paper  serving  29  communities 
south  of  Boston.  The  Globe  dropped  its 
separate  evening  paper  recently  and 
switched  to  all  day  publication. 
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A  small  syndicate 
goes  electronic 


By  L.M.  Boyd 

President, 

Crown  Syndicate,  Inc. 

Can  the  little  syndicates  survive  the 
high  costs  of  electronic  delivery  of  their 
features  to  the  growing  number  of  news¬ 
papers  wanting  such  delivery? 

I  think  so.  At  least,  some  of  us  will 
survive.  Here  at  Crown  Syndicate,  Inc., 
a  small  distributor  of  a  dozen  features, 
we’ve  researched  the  hardware  and 
software  for  about  three  years.  And 
we’ve  come  up  with  a  relatively  inexpen¬ 
sive  system  that  not  only  works,  but 
does  it  all,  and  with  only  one  keyboard¬ 
ing,  only  one  editing,  only  one  proofread¬ 
ing.  It: 

•  Sends  text  via  high-speed  wire  ser¬ 
vices  to  newspapers. 

•  Receives  contributor  copy  via  tele¬ 
phone. 

•  Sets  type,  including  boldface,  for 
offset  repro  proofs. 

•  Types  scannable  copy.  Courier  12 
or  any  other. 

•  Stores  copy  yearound  for  immediate 
access. 

•  Keeps  journal,  general  ledger. 

•  Computes  accounts  payable,  ac¬ 
counts  receivable. 

•  Prints  billings. 

•  Writes  checks,  updates  checkbooks. 

•Furnishes  accounting  printouts  for 

contributors. 

•Combines  stored  graphs  to  print  vari¬ 
able  contracts. 

•  Automates  rejections. 

•  Systematizes  sales  paperwork. 

•  Computerizes  call  report  data. 

It’s  an  intelligent  terminal — another 
name  for  a  micro-computer — customized 
with  special  programs  to  deal  with  the 
particular  syndicate  chores,  backed  up 
by  floppy  disk  memory  in  a  duel  drive, 
plus  a  selected  printer,  the  proper  tele¬ 
phone  modems,  and  a  portable  field  ter¬ 
minal  for  my  own  use. 

Altogether,  it  cost  about  as  much  as 
my  car,  maybe  a  little  more.  That’s  in¬ 
tentionally  imprecise.  How  much  a  sys¬ 
tem  costs  depends  not  so  much  on  your 
choice  of  hardware  as  your  ability  to 
find,  adapt  or  write  appropriate 
software.  The  number  of  financially  solid 
syndicates  is  not  large  enough  to  encour¬ 
age  a  programmer  to  write  a  complete, 
specific,  syndicate  package.  And  no 
other  programmer  has  done  so  insofar  as 
I  know. 

It  looked  for  awhile  there  as  though 
the  little  syndicates  would  be  wiped  out 
by  the  costs  of  high-speed  electronic  de¬ 
livery.  At  the  outset,  both  the  Associated 
Press  and  United  Press  International 
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scheduled  delivery  charges  that  drasti¬ 
cally  penalized  the  minor  syndicates  but 
favored  the  major  syndicates.  Both  wire 
services  initially  chose  to  charge  each 
syndicate  a  given  sum  for  each  newspa¬ 
per  client.  A  major  syndicate,  which 
supplied  several  features  to  a  newspaper, 
could  spread  the  delivery  cost  over  those 
several  features,  and  pass  through  to  the 
paper  what  appeared  to  be  a  reasonable 
charge  for  each  feature.  But  a  minor 
syndicate,  which  delivered  only  one  or 
two  features  to  a  paper,  had  to  hang  the 
whole  wire  service  charge  on  the  one  or 
two  features  when  passing  through  the 
cost. 

Both  AP  and  UPl  have  modified  their 
high-speed  delivery  charges  somewhat, 
fortunately.  If  they  had  not  done  so,  they 
would  have  been  instrumental  in  destroy¬ 
ing  all  but  the  strongest  of  the  minor  syn¬ 
dicates,  in  my  opinion.  Certainly  the 
newspaper  publishers  would  not  have 
been  willing  to  pay  $10  or  $15  or  even  $20 
a  week  delivery  charge  for  a  small- 
syndicate  feature,  whatever  its  quality, 
when  they  could  get  a  feature  for  less 
cost  by  taking  it  from  a  big  syndicate 
already  supplying  them  with  several 
others. 

AP  now  charges  $4  per  week  per  fea¬ 
ture  per  paper.  UPl  retains  a  basic  “use 
of  computer”  charge  of  $100  a  week, 
plus  about  $2,200  for  a  “black  box”  with 
memory  to  interface  with  the  Anpa- 
Ascii-oriented  terminal,  but  it  now 
charges  $1  per  week  per  take  (about 
1,000  words)  per  paper.  To  get  on  UPl, 
the  syndicator  also  must  put  in  a  dedi¬ 
cated  phone  line  to  permit  UPl  to  “poll” 
the  syndicator’s  terminal  intermittently 
rather  than  let  the  syndicator  “dial  up” 
his  copy. 

Our  small  Crown  Syndicate  already 
delivers  via  AP's  DataFeature.  Do  we 
intend  likewise  to  go  with  UPI’s 
DataNews?  Absolutely.  A  number  of 
newspaper  clients  have  so  requested. 
The  contracts  are  signed  and  we  only 
await  installation. 

In  all  this,  we  have  learned  what  so 
many  have  learned  before  us:  That  the 
hardware  alone  won't  do  the  job  or  even 
come  close,  nor  can  the  makers  of  the 
hardware  and  their  representatives  help 
you  do  the  job  or  tell  you  how. 

What’s  required  here  is  a  combination 
of  programming  talents.  Not  ours.  We 
just  assembled  them  the  way  any  syndi¬ 
cate  assembles  a  combination  of  sales- 
worthy  contributors.  It  took  us-  three 
years. 

And  the  resulting  syndicate  system  is 
unique.  Recognizing  this,  a  terminal 
firm’s  representatives  have  invited  us  to 


apply  for  recognition  as  an  Original 
Equipment  Manufacturer  to  market  our 
particular  low-cost  system.  But  we’ve 
elected  not  to  do  so,  preferring  to  con¬ 
centrate  on  our  main  line,  the  sale  of 
features.  We’d  be  pleased  to  advise, 
however.  We’d  hate  to  see  all  the  little 
syndicates  choked  out  thus  to  leave  the 
entire  feature  business  in  the  hands  of  so 
few  majors. 

Ottaway  to  acquire 
majority  interest 
in  Kentucky  daily 

Ottaway  Newspapers,  Inc.,  a  sub¬ 
sidiary  of  Dow  Jones  &  Co.,  Inc.,  has 
agreed  to  purchase  a  majority  interest  in 
Ashland  Publishing  Co.,  publisher  of  the 
Ashland  (Ky.)  Daily  Independent . 

The  transaction  is  expected  to  be 
completed  by  April  30,  according  to 
James  H.  Ottaway,  Sr.,  chairman  of  the 
Ottaway  board,  who  led  negotiations  for 
the  buyer. 

The  price  was  not  disclosed. 

The  Ashland  Daily  Independent,  with 
Monday-through-Saturday  afternoon 
circulation  of  26,098  and  Sunday  circula¬ 
tion  of  27,418,  serves  portions  of  Ken¬ 
tucky,  Ohio  and  West  Virginia.  Ashland 
'  is  a  community  of  35,000,  located  on  the 
Ohio  River,  150  miles  southeast  of  Cin¬ 
cinnati  and  65  miles  west  of  Charleston, 
W.  Va. 

Ashland  Publishing’s  principal  owners 
include  James  T.  Norris,  board  chair¬ 
man;  James  T.  Norris,  Jr.,  president  and 
editor;  Robert  A.  McCullough,  Jr., 
secretary-treasurer  and  sales  director; 
Ben  F.  McCullough,  vicepresident  and 
production  director;  and  Ralph  P.  Mulli¬ 
gan  of  Pleasantville,  N.Y.  All  are  direc¬ 
tors  of  the  company. 

James  H.  Ottaway,  Jr.,  president,  said 
the  terms  of  the  agreement  with  Ashland 
Publishing’s  principal  owners  will  be  ex¬ 
tended  to  15  individual  minority  stock¬ 
holders,  all  of  whom  are  relatives  of  the 
directors  who  signed  the  majority  ag¬ 
reement. 

The  Ashland  Publishing  Co.  will  be¬ 
come  a  subsidiary  of  Ottaway  Newspa¬ 
pers,  according  to  James  H.  Ottaway,  Jr. 

Gray  R.  Henry  and  Maurice  K.  Henry 
of  Fort  Lauderdale,  Fla.,  were  the  news¬ 
paper  consultants  in  the  transaction. 

Robert  A.  McCullough.  Jr.,  will  be¬ 
come  president  of  Ashland  Publishing, 
publisher  of  the  Daily  Independent,  and 
continue  as  a  director.  James  T.  Norris, 
Jr.,  will  serve  as  a  consultant;  and  James 
T.  Norris  will  continue  as  board  chair¬ 
man. 

Ben  F.  McCullough,  vicepresident  and 
production  director  of  the  Independent, 
will  continue  in  those  positions. 
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Field  Newspaper  Syndicate 
is  now  located  in  Irvine, 
California. 

Our  new  address  for  sales, 
service,  editorial  and 
promotion  departments*  is: 

Field  Newspaper  Syndicate 
1703  Kaiser  Avenue 
P.O.  Box  19620 
Irvine,  California  92714 

Our  new  phone  number  is: 

(714)  549-8700 

*Invoices  will  continue  to  be  sent  from  our 
accounting  department  in  Chicago. 


1703  Kaiser  Avenue 
P.O.  Box  19620 
Irvine,  (California  92714 
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Disclosure  of  sources 

(Continued  from  page  7) 


In  fact,  research  reported  in  the  fall,  1978  issue  of  Jour¬ 
nalism  Quarterly  indicated  that  indefinite  or  veiled  attribution 
was  “common”  in  newspapers  and  occurred  in  70%  of 
Newsweek  stories  and  75%  of  Time  magazine  stories. 
Further,  neither  newspapers  nor  news  magazines  “gave 
much  information  useful  in  assessing  credibility,”  the  re¬ 
searchers  said. 

It  might  be  argued  that  precise  identification  of  sources  is 
really  not  a  significant  problem  because  names,  standing 
alone,  are  meaningless  to  most  of  the  public.  This  is  undoubt¬ 
edly  true.  However,  the  argument  is  not  an  answer  to  the  fact 
that  precise  identification  makes  possible  the  challenges  of 
those  who  do  attach  significance  to  the  names. 

Moreover,  a  writer’s  obligation,  as  suggested  by  the  re¬ 
searchers  in  the  above  Journalism  Quarterly  report,  is  to  add 
enough  identifying  information  about  the  source  to  enable 
readers  to  realize  the  connection  between  the  source  and  his 
or  her  information.  Otherwise,  the  writer  has  set  up  the  public 
for  being  misled. 

Probably  the  majority  of  newpeople  in  America  want  to  do  a 
good  job  of  giving  the  public  information  that  it  needs  to  have, 
and  this  is  why  many  journalists  so  vigorously  support  the 
absolute  confidentiality  concept.  Without  this  sort  of 
privilege,  they  feel,  many  sources  would  become  reluctant  to 
talk;  thereby,  the  supply  of  information  to  public  would  be 
reduced,  perhaps  substantially. 

Being  able  to  get  information  even  though  possibly  tainted 
by  bias,  personal  gain,  political  philosophy  or  other  motive,  is 
better,  some  journalists  contend,  than  silence.  Besides,  the 
slant  of  one  source  is  often  offset  by  the  reporting  of  informa¬ 
tion  from  other  sources  who  have  opposing  slants. 

These  arguments  have  validity,  but  they  still  set  up  a  “trust 
me”  proposition.  That  is,  the  public  has  no  right  to  check  up 
on  confidential  sources  to  verify  facts  and  ascertain  possible 
hidden  motives,  but  rather  it  must  have  faith  that  what  is  being 
reported  is  either  exactly  as  it  appears,  or,  if  not,  the  press 
itself  will  correct  the  matter. 

Because  judges  have  presented  some  strong  challenges  to 
the  absolute  confidentiality  concept,  journalists  have  been 


bombarding  the  public  with  dire  predictions  of  what  will 
happen  unless  the  trend  is  reversed.  Here  is  what  Paul  L. 
Levine,  an  attorney  and  contributor  to  Editor  &  Publisher, 
had  to  say  about  the  situation: 

“Hanging  in  the  balance  is  the  public’s  interest  in  the  free 
flow  of  news  about  government  and  society,  a  stream  of 
information  that  reaches  its  destination  only  when  unencum¬ 
bered  by  damage  suits  and  jailed  reporters.”  (E&P,  Jan.  20, 
1979.) 

The  failure  of  judges  to  uphold  the  absolute  confidentiality 
concept  and  to  impose  punishment  for  contempt  when  news¬ 
people  refuse  to  furnish  information  to  the  courts  on  grounds 
of  confidentiality  inspired  this  rather  intemperate  paragraph 
in  a  recent  Indianapolis  Star  editorial: 

“The  extremely  rash,  prejudiced,  illogical,  unwise  and 
constitutionally  unjustified  court  decisions  demanding  that 
reporters  betray  their  confidences  would  seem  to  argue  most 
strongly  that  common  sense  and  sound  reasoning  have  de¬ 
serted  many  ajudicial  mind.” 

Judges,  at  least,  have  the  power  of  contempt  to  battle  the 
journalist’s  power  of  the  pen,  but  what  recourse  has  the  lowly 
Joe  Blow  Citizen  when  he  wants  to  wrest  information  from  a 
secretive  news  medium?  In  the  main,  he  has  only  the  in¬ 
dulgence  of  the  medium  which,  he  may  find  is  less  than 
generous.  In  truth,  there  is  a  good  chance  that  he  will  not  only 
be  refused,  but  disdained  in  a  manner  that  borders  on  arro¬ 
gance. 

This  writer  has  had  a  few  experiences  along  this  line.  While 
in  the  process  of  gathering  (or  attempting  to  gather)  informa¬ 
tion  for  free  lance  articles,  all  having  to  do  with  sources,  1 
have  been  totally  ignored  by  such  journalistic  giants  as  the 
Washington  Post  and  a  famous  CBS  News  correspondent, 
evaded  by  the  likes  of  the  Associated  Press,  the  New  York 
Times  and  NBC  News,  insulted  by  editors  from  the  Mil¬ 
waukee  Sentinel  and  the  Miami  Herald,  to  say  nothing  of 
snears  or  cool  treatment  from  numerous  other  news  organiza¬ 
tions  and  newspeople. 

My  purpose  in  bringing  out  this  information  is  not  to 
castigate  but  to  show  that  while  the  press  champions  the 
concept  that  it  has  a  people-given  right — through  the  U.S. 
Constitution — to  report  the  news,  some  elements  of  the  press 
recognize  no  corollary  obligation  to  tell  the  people  what  they 
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Hertz  offers  special 
car  rental  discount 

Hertz  Corp.  will  give  newspapers  that 
belong  to  American  Newspaper  Pub¬ 
lishers  Association  a  30%  car  rental  dis¬ 
count,  starting  April  I. 

The  discount,  which  is  good  in  the 
U.S.  and  Canada,  applies  to  regular 
daily,  weekly  and  monthly  rates  (gas  not 
included). 

In  Canada  the  discount  is  available  on 
regular  daily  rates  only,  with  a  10%  dis¬ 
count  on  flat  rates.  Hertz  will  deduct 
10%  on  daily  rates  in  other  countries. 

ANPA  will  issue  discount  cards. 

Expands  coverage 

PR  Newswire,  a  subsidiary  of  Western 
Union,  which  electronically  distributes 
press  releases  to  news  media  across  the 
U.S.,  is  expanding  its  coverage  through¬ 
out  New  Jersey  with  service  to  all  of  the 
state’s  major  daily  newspapers,  national 
wire  service  bureaus  and  N.J.  public 
television. 
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want  to  know  .  .  .  not  if  a  news  medium  doesn’t  want  to. 

Perhaps  it  is  time  for  all  the  press  to  realize  that  the  days  of 
caveat  emptor  (let  the  buyer  beware)  are  about  over  in  the 
new  industry,  the  same  as  it  is  dying  in  most  other  industries. 
It  is  doubtful  that  the  public,  which  has  already  been  bitten 
many  times  by  sellers,  will  much  longer  accept  the  view  that 
the  press  should  be  free  to  publish  what  it  pleases  but  be 
immune  from  accountability  to  those  who  buy  its  product. 

For  the  press  to  successfully  defend  its  self-invited  role  as 
the  medium  through  which  the  public's  right  to  know  is 
served,  the  press  had  best  recognize  that  the  right  is  rapidly 
becoming  a  two-way  street.  The  press  continues  to  dish  out 
information  to  the  public  as  it  chooses,  but  the  public  is 
beginning  to  show  an  inclination  to  come  back  at  the  press  for 
explanation  and  further  enlightenment,  including  the  demand 
to  be  told  the  names  of  sources. 

I  hasten  to  state  at  this  point  that  not  all  news  media  are  as 
closed-mouth  as  some.  Many  have  been,  in  response  to  my 
inquiries,  quite  open  and  cooperative.  Also,  I  am  not  advocat¬ 
ing  that  the  press  be  required  by  law  to  tell  all,  to  anyone,  at 
any  time.  Such  a  law  would  surely  be  unworkable  for  many 
reasons.  What  I  am  advocating  is  that  the  press  promote  a 
policy  of  disclosure  within  its  industry,  not  the  secrecy  that  it 
now  so  often  espouses  when  talking  about  sources. 

The  question  is,  would  abrogation  of  the  absolute  confiden¬ 
tiality  concept  scare  away  sources,  thus  diminish  the  flow  of 
information?  Indeed,  there  might  be  some  loss,  but  perhaps 
not  as  great  a  loss  as  some  suppose.  If  the  press  adopted  a 
hardline  policy  of  not  accepting  any  information  on  the  basis 
of  an  absolute  promise  to  keep  the  informant's  identity  secret, 
pressure  would  be  put  on  those  now  hiding  behind  the  confi¬ 
dentiality  shield  to  go  public. 

Based  on  this  writer's  experience,  the  great  majority  of 
confidential  sources  want  their  information  to  be  made  known 
because  it  serves  their  interests.  In  fact,  the  reason  most 
sources  want  their  names  left  out  is  simply  that  they  know 
public  knowledge  of  their  identities  would  weaken  what  they 
have  to  say.  Under  a  policy  of  disclosure,  sources  would  be 
faced  with  either  going  public  or  going  unpublished.  As  be¬ 
tween  the  two.  it  is  logical  that  most  would  opt  for  the  former, 
even  if  in  a  weakened  form. 

Nevertheless,  there  are  instances  when  revealing  the  iden¬ 
tity  of  a  source  could  cause  grave  injury  to  the  source  or 
perhaps  other  innocent  people.  In  these  relatively  few  cases, 
efforts  to  protect  the  source’s  identity  does  seem  justified, 
and  it  is  on  this  basis  that  journalists  often  stoutly  refuse  to 
disclose  the  names  of  informants.  However,  even  these  situa¬ 
tions  do  not  justify  a  claim  of  ironclad  immunity  from  disclos¬ 
ing  the  source. 

In  the  first  place,  a  guarantee  of  nondisclosure,  even  if  such 
were  authorized  by  law,  is  a  myth.  In  truth,  newspeople  have 
been  known  to  break  their  promises  of  confidentiality,  either 
by  inadvertence  or  by  a  change  of  heart.  Indeed,  some  news¬ 
people  may  have  found  that  their  promises  of  confidentiality 
placed  them  in  far  greater  peril  than  the  sources  they  were 
trying  to  protect. 

Secondly,  a  newsperson  who  gives  a  promise  of  confiden¬ 
tiality  may  later  find  that  the  promise  is  actually  abetting  the 
distribution  of  misinformation  by  reason  that  the  source  lied 
or  was  himself  misinformed.  Remaining  silent  under  these 
circumstances,  trusting  that  luck  will  straigthen  out  the  mat¬ 
ter,  hardly  seemsjustified,  especially  if  the  happiness,  fortune 
or  freedom  of  others  has  been  affected  and  a  correction 
cannot  be  made  without  revealing  the  source.  This  sort  of 
situation  appears  to  have  arisen  in  a  number  of  libel  and 
criminal  cases. 

These  problems  could  be  largely  avoided  by  a  policy  of 
disclosure.  Under  this  principle,  newspeople  would  consider 
it  a  violation  of  ethic  to  give  an  unconditional  promise  of 
nondisclosure.  On  the  contrary,  the  presumption  would  be 
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that  identity  of  sources  would  be  revealed  in  stories,  or,  if  a 
reporter  omits  a  source’s  identity  because  of  lack  of  impor¬ 
tance  or  relevancy,  the  identity  would  be  fumishable  upon 
request,  except  in  those  cases  where  disclosure  probably 
would  result  in  serious  injury  to  someone. 

In  those  cases  where  serious  injury  would  be  the  probable 
result,  reporters  should  seek  the  aid  of  courts  to  keep  the 
identities  secret,  if  necessary. 

In  no  case  should  reporters  fail  to  identify  a  source  when 
doing  so  would  alter  the  meaning  of  a  story.  Nor  should  they 
fail  to  identify  a  source  when  they  have  doubts  about  the 
accuracy  or  reliability  of  the  source.  Finally,  when  it  is 
necessary  to  omit  the  identity  of  a  source  (or  anyone  else  in  a 
story)  because  of  probable  serious  injury,  this  shoud  be 
explained  to  the  public.  The  explanation  should  be  more  than 
a  mere  statement  that  the  individual  wanted  his  or  her  name 
withheld.  It  should  describe  the  circumstances,  without,  of 
course,  being  so  detailed  as  to  betray  the  identity. 

A  policy  of  disclosure  is  not  as  radical  as  it  may  sound  to 
some.  It  should  be  noted  that  the  Associated  Press  Managing 
Editors  Association  has  in  its  code  of  ethics  a  provision  that 
states,  “News  sources  should  be  disclosed  unless  there  is 
clear  reason  not  to  do  so.  When  it  is  necessary  to  protect  the 
confidentiality  of  a  source,  the  reason  should  be  explained.’’ 

And  it  is  also  noteworthy  that  the  Society  of  Professional 
Journalists-SDX  board  of  directors,  in  1971,  adopted  a  model 
shield  law  which  did  not  call  for  absolute  immunity  from 
revealing  sources.  However,  the  mood  of  SDX  leaders  ap¬ 
pears  to  have  changed  in  recent  years,  judging  from  its 
prominent  display  of  the  Myron  Farber  case  in  New  Jersey. 

There  is  yet  another  point,  besides  the  logic  and  the  prac¬ 
tice,  in  considering  the  advisability  of  adhering  to  the  confi¬ 
dentiality  concept.  It  is  an  extremely  helpful  tool  for  the 
unscrupulous  source,  as  well  as  for  the  unscrupulous  re¬ 
porter.  It  is  a  tool  that  can  be  used  against  the  best  interest  of 
the  public  and  against  the  interest  of  justice,  and  there  is 
ample  reason  to  believe  that  the  tool  is  often  employed  for 
these  nefarious  purposes.  The  disclosure  principle  is  on  the 
side  of  the  public  and  justice,  and,  in  the  end,  I  think,  on  the 
side  of  good  journalism. 


BBB  self-regulation  supported 

The  U.S.  Supreme  Court  refused  last  week  to  review  a 
lower  court  decision  upholding  the  right  of  the  Baton  Rouge 
Better  Business  Bureau  to  distribute  bulletins  describing  its 
investigation  of  local  advertisers. 

It  was  the  second  time  in  the  past  two  years  that  the  high 
court  has  backed  the  BBB’s  self-regulation  systems.  Last 
year  the  court  refused  to  review  a  federal  appeals  court 
decision  rejecting  a  damage  suit  against  the  Denver  Advertis¬ 
ing  Review  Board,  and  the  Denver  Better  Business  Bureau. 

In  the  Baton  Rouge  case,  the  local  BBB  distributed  a 
report  it  compiled  on  a  bait-and-switch  deal  used  by 
Economy  Carpets  Manufacturers  &  Distributors.  A  jury 
awarded  $1,000,000  to  the  company  on  the  basis  of  a  special 
bulletin  distributed  through  regular  BBB  channels.  The  ver¬ 
dict  was  completely  revised  by  the  state  court  of  appeals. 


Multi-million  dollar  expansion 

Reg  Murphy,  publisher  and  editor  of  the  San  Francisco 
Examiner,  disclosed  (February  21)  in  San  Mateo,  Calif., 
during  a  panel  discussion  on  “The  Burgeoning  Peninsula 
Newspaper  Market”,  that  the  Examiner  will  undergo  a 
multimillion-dollar  expansion.  Those  millions,  he  said,  will 
be  invested  to  enable  the  paper  maintain  its  market  position 
in  the  face  of  growing  competition,  and  the  “tremendously 
expensive”  nature  of  the  editorial  product. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  532 L7 


CARTOONS 


EDITORIAL  CARTOONS  and  comment, 
church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword  puzzle, 
humorous  cartoons,  other  quality  fea¬ 
tures  for  the  weekly  editor  (offset  only). 
Prices  for  all  (11)  features  start  at 
$10.75,  based  upon  circulation. 

MARK-MORGAN  SYNDICATED 
FEATURES 

P.O.  Box  995,  Newman,  Ga.  30263 
Ph.:  (404)  253-5355 


"ALL  THE  CARTOONS  YOU’LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York,  NY  10014. 


WEEKLY  COIN  COLUMN— Collecting, 
investment,  interviews  with  experts; 
reader  queries  answered,  too.  In  Chicago 
Tribune  since  1974.  Roger  Boye,  855 
Hinman  #210,  Evanston,  IL  60202. 


COMIC  STRIPS 


0.0— The  newest,  most  ultra-unique 
strip  in  the  business.  Free  samples:  Box 
26^8,  Editor  &  Publisher. 


HARDPAN— A  weekly  comic  strip  pre¬ 
senting  all  the  Farm  News  that’s  wit  to 
print.  J.  Griswold,  914  2nd  Ave.,  Seattle, 
Wash.  98104. 


FRIENDS  ...  we  never  met  .  .  .  The 
fastest  growing,  syndicated  dating  fea¬ 
ture  in  the  country.  Contains  respecta¬ 
ble,  personal  ads  from  your  specific 
community.  Also  has  a  SENIOR’S 
CORNER  for  people  over  60.  Designed 
for  family  publications  and  FANTASTIC 
for  TV  magazines.  Creates  more  read¬ 
ership,  circulation,  advertisement  and 
expansion.  Camera-ready,  issued  FREE 
each  week.  Send  for  details.  Dial  Syndi¬ 
cations,  Box  351,  Warwick,  Rl  02886. 


FINANCIAL 


A  NEW  INVESTMENT  COLUMN— By  a 
straightforward  capitalist,  "The  Practi¬ 
cal  Investor"  talks  stocks,  real  estate 
and  the  economy.  Weekly,  750  words, 
written  by  a  professional  investment  ad¬ 
visor.  4  weeks  free.  Low  rates.  For  sam¬ 
ples,  details  write  Eric  Schaefer,  Box 
3072,  San  Francisco,  CA94119. 


GARDENING 


"GROWING  YOUR  OWN"  means  in¬ 
creased  readership,  advertising.  Write 
Shades  of  Green,  Box  57-E,  Ipswich,  MA 


READERS  love  our  22  features:  col¬ 
umns,  puzzles,  cartoons,  humor.  Sam¬ 
ples,  info,  $1  postage.  Dickson,  17700 
Western  #69E,  Gardena,  CA  90248. 


GENEALOGY 


CROSS-COUNTRY  GENEALOGY— Week¬ 
ly  column:  latest  news  and  views  on  trac¬ 
ing  family  lines.  Features  ethnic,  racial, 
adoptive  data.  Query:  J.C.  Greguski,  PO 
Box  4M,  Oyster  Bay,  N'T  11771. 


LIVELY  NEW  COLUMN 
takes  a  humorous  look  at  current  happen¬ 
ings.  Write  for  samples.  Box  26627, 
Editor  &  Publisher. 


FOLLY’S  THINKSHOP— Weekly  humor 
strip.  Details:  Richard  Jarrett  Company, 
8056  Dobson,  Chicago.  IL  60619. 


KALEIDOSCOPE:  Satirical  look  at  tribu¬ 
lations  of  everyday  life;  children, 
spouses,  diet,  etc.  Bi-weekly.  Write  for 
samples.  Lynda  Carraher,  42  Madison, 
Umatilla,  OR  97882. 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 

DEAR  DR.  MITCHELL;  Questions  and 
Answer  medical  column.  Weekly.  Infor¬ 
mative.  Feature  Associates.  716  Fourth 
St.,  San  Rafael,  CA  94901. 


"MORE  FOR  YOUR  MONEY’’— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated) — 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready  and  AP  DataFeature.  Cineman 
Syndicate,  7  Charles  Court.  Middeltown, 
NY  10940. 


"THE  RECIPE  CLINIC”  question  and 
answer  column.  Responds  to  readers 
queries  about  problems  in  the  kitchen. 
Style  is  tight  and  straightforward.  Sam¬ 
ples  available.  The  Recipe  Clinic  Syndi¬ 
cate,  Box  4,  Manchester,  CT  06040. 


SMALL  BUSINESS 


SMALL  BUSINESS  COLUMN;  Popular 
and  practical  feature  for  your  local  busi¬ 
ness  community.  Provides  expert  advice 
for  the  self-employed.  Featured  in 
Newsday,  Miami  Herald  and  other  fine 
newspapers.  Free  samples.  M.  Stevens, 
172  Mill  River  Rd.,  (ihappaqua,  N.Y. 
10514. 


THE  "WORLD  OF  STEREO”  is  explored 
weekly  in  Tom  Krehbiel’s  high  interest 
hi-fi  column  for  consumers.  From  WCS, 
Box  1422,  Buffalo,  NY  14214. 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


VOICE  FROM  THE  WOODS— 500  word 
essays  on  rural  life  and  radical  changes 
in  American  society  made  by  liberals  and 
so-called  conservatives.  Samples.  Wal¬ 
ter  Gormly,  RR  #2.  Mt.  Vernon.  lA 
52314. 


MEMO  TO:  All  Feature  Writers  and  Artists 
FROM:  E&P  Classified  Department 

PLAN  AHEAD!  It  may  seem  early  to  think  about  our  July  28th  Syndicate  issue,  but  it 
may  save  you  money  to  do  so! 

Your  Features  Available  ad  could  help  you  to  reach  99%  of  America’s  editors  and 
publishers — in  an  issue  that  will  be  kept  and  referred  to  throughout  the  year.  That’s 
action.  And  we  want  to  cut  you  in  on  it! 

Feature  your  feature  in  features  available  available  for  12,  26  or  52  insertions  and 
benefit  from  our  low  contract  rates.  Call  now  for  a  cost  estimate  on  your  ad! 

E&P  CLASSIFIEDS  (212)  752-7050 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,"  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


HAVE  PRESS 
WILL  TRAVEL 

Taking  delivery  of  new  1979  Harris  V-15A,  5 
unit.  Consider  opportunitites  or  proposi¬ 
tions  for  development  of  plant  or  business 
in  Western  or  South  Central  U.S.  Open  for 
whatever.  Owner  presently  operating  2 
V15-A  presses  in  multi-million  dollar  plant. 
Looking  to  expand  with  reputable  as¬ 
sociates.  Box  26615,  Editor  &  Publisher. 


PUBLISHER  of  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  U.S.  cities.  Excellent  profitability 
and  training  provided.  Investment  re- 

?uired.  Contact  Roger  Thrailkill, 
RAVELHOST,  6116  N.  Central  Exp.,  Suite 
1020,  Dallas,  TX  75206.  (214)  691-1163. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission.  Kans.  66207. 


NEWSPAPER  BROKERS 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  2(X)45 
(202)  National  8-1133 


W,  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years.  . 
(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  "Norton  office," 
POBox  88.  Norton,  KS  67654.  Office  (913) 
877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice."  PO  Box  7133,  Shawnee  Mission,  KS 
66207.  Office  (913)  381-8280. 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St..  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


MEL  HODELL.  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 
_  (714)  626-6440. 
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ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


NEWSPAPER  OWNERS-SEEKERS,  We  will 
be  glad  to  go  over  your  plans  with  you.  No 
obligations.  NEWSPAPER  SERVICE  CO.. 
^NCg^PO  Drawer  12428,  Panama  City,  FL 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala,  35902 
Ph.  (205)  546-3356 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr.,  Savan¬ 
nah,  GA.  31405  (912)  925-8666  or  925- 
8662. 


NEWSPAPERS  FOR  SALE 


UNIQUE  OPPORTUNITY  for  right  person 
to  purchase  60,000  circulation  weekly 
shopper  in  one  of  America's  best  markets. 
Individual  should  have  proven  track  record 
as  a  successful  publisher.  Small  down 
payment  required,  operating  capital 
necessary.  For  further  information.  Box 
26689,  Editor  &  Publisher. 


DAILY,  4000  circulation,  in  geographic 
center  continental  USA,  $900,000.  State 
cash  available  first  letter.  No  phones  un¬ 
less  we're  acquainted.  Marion  R.  Itrehbiel, 
Box  88,  Norton,  KS  67654. 


,  WESTERN  DAILY 

Isolated  small  western  daily,  has  weekly 
competition,  3-unit  press,  good  Compu- 
Graphic.  Information  to  qualified  buyers 
only.  $60,000  down,  but  need  money  to 
compete.  If  exclusive,  field  should  gross 
$350,000. 

SNYDER  NEWSPAPER  BROKERS 

PO  Box  308,  Lindsay,  CA  93247 


DAILY  in  economic  growth  area  of  Alaska. 
Priced  near  gross.  $150,000  down.  Roy 
Holding  &  Associates,  Box  212,  Galva,  IL. 
Phone  (309)  932-2270  days,  932-2642 
evenings. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


IOWA  WEEKLY  newspaper,  official  county, 
cities,  school  district,  1700  circulation. 
Gross  $45M;  $12M  down,  balance  on  con¬ 
tract.  Great  potential,  growing  area  excel¬ 
lent  staff  available.  Write  Quick  Copy 
Center,  200  Fleming  Bldg.,  Des  Moines,  lA 
50309. 


SOUTHEAST  MOUNTAIN  AREA  small  paid 
circulation  weekly  in  high  growth  area.  Es¬ 
tablished  1978,  should  gross  $15,000  this 
year.  $10,000.  Details  promptly.  Box 
26835,  Editor  &  Publisher. 


GROWING  COUNTY  SEA1  weekly  and 
shopper  Zone  3,  gross  $825,000,  cash  flow 
$2()0,000,  good  equipment  and  building. 
Term  sale.  No  info  to  be  furnished  unless 
your  financial  statement  included  with 
first  letter.  Box  26804,  Editor  &  Publisher. 


ABEHERWAYTO 
PEDDLE  YOUR 


PAPERS! 


Here's  part  of  a  letter  we  received  re¬ 
cently  from  a  newspaper  broker  in  the 
Midwest: 

"Our  ads  are  pulling  better  than  they 
have  in  several  years  .  .  .  We've 
learned  through  the  years  that  when 
ads  start  pulling  again,  it's  only  about 
6  months  until  the  country  comes  out 
of  the  doldrums  and  the  economy 
starts  waking  up  to  a  brighter  day— 
and  E&P  will  lead  the  way! 

E&P  CLASSIFIEDS 


WHEN  IT  COMES  TO  SELLING  PAPERS. 
WE  KNOW  OUR  BUSINESS! 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  ad) 


Add  $1.75  for  box  service  and  count 
as  an  additional  line  in  copy 


OTHER  CLASSIFICATIONS 

Add  $3  00  per  insertion  for  box  service 
and  count  as  an  additional  line  in 
copy. 


1  week— $2.05  per  line 

2  weeks— $1 .90  per  line,  per  issue 

3  weeks— $1.75  per  line,  per  issue 

4  weeks— $1.55  per  line,  per  issue 


1  week— $2.75  per  line 

2  weeks— $2.65  per  line,  per  issue 

3  weeks— $2.45  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


PREPAYMENT  REQUIRED  in  the  following  categories;  Features  Available.  News¬ 
papers  tor  Sale.  Positions  Wanted 


DISPLAY  CLASSIFIED  The  use  of  borders,  boldface  type,  cuts  or  other 
decorations,  changes  your  classified  ad  to  display  The  rale  for  display-classified 
IS  $68  per  column  inch  minimum  space 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


WEEKLY  CLASSIFIED  DEADLINE 
Tuesday,  4  pm,  New  York  Time 
Editor  &  Publisher 
575  Lexington  Ave. 

NY,  NY  10022  (212)  752-7050 


Assign  a  box  number  and  mai'  my  replies  daily 
To  Run: _ Weeks  Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  fOnOR  4  PUBIISHLR  •  575  lenmlon  »«e  •  Ne«  Yotli  NY  10022 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


COUNTY  SEAT  weekly  newspaper,  Zone  3, 
gross  $150,000,  price  $165,000,  30% 
down.  Ideal  husband/wife  operation.  Box 
26803,  Editor  &  Publisher. 


WEEKLY  TRADE  TABLOID— 500  subscrib¬ 
ers  at  $50  yearly.  Great  advertising  mar¬ 
ket.  Wonderful  opportunity  for  someone  to 
take  the  ball  and  run  with  it.  Zone  4  coastal 
area.  Will  sell  at  gross,  $75,000.  Publisher 
has  other  interests.  Box  26787,  Editor  & 
Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4000  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


WANTED;  WEEKLY  NEWSPAPER 
Foreign  investor  wants  to  purchase  profit¬ 
able  weekly  paper.  $2,000,000  to 
$4,000,000  purchase  price.  Box  26726, 
Editor  &  Publisher. 


TWO  JOURNALISTS  now  working  at  large 
daily,  seek  to  buy  modestly  priced  weekly  in 
Texas.  Must  be  a  money-maker.  Box 
2M70,  Editor  &  Publisher. 


GROSSING  $200,000  up,  in  Pacific 
Northwest.  Have  adequate  cash,  top 
credit,  experienced  people,  want  to  ex¬ 
pand.  Know  weeklies,  small  dailies.  Prefer 
isolation.  Write  confidentially.  Box  26850, 
Editor  &  Publisher. 


PRINTING  PLANTS  FOR  SALE 


FOR  SALE;  Commercial  newspaper  insert 
printing  plant.  Complete  typesetting, 
cameras  and  two  presses.  Capable  of  over 
4  million  impressions  of  4  color  per  week. 
Zone  9.  Write  Box  26834,  Editor  & 
Publisher. 

PROFESSIONAL 

ORGANIZATIONS 


SIGN  UP! 

AMERICA'EAST  '79  Newspaper  Produc¬ 
tion  Conference,  featuring  largest  trade 
show  exhibition  in  the  East!  Opens  March 
21-23  at  Hershey  convention  Center,  Her- 
shey,  PA.  Offers  newspaper  executives  in¬ 
formative  workshops  on  input  systems, 
distribution,  energy  conservation,  mainte¬ 
nance/backup,  color  separations,  etc. 
Details  and  registration  forms;  Dick 
Dew,  2717  N.  Front  St.,  Harrisburg, 
PA  17110.  (717)  234-4067. 


PUBLICATIONS  FOR  SALE 


ADVERTISING  SHOPPER  (28,000  circula¬ 
tion),  established  for  20  years  in  thriving 
Fox  Valley  area  of  Kane  (jounty,  40  miles 
west  of  Chicago.  Independently  owned  cir¬ 
culation  system  that  delivered  1,5(X),000 
inserts  with  the  shopper  in  1978.  Annual 
sales  of  650,000  (includes  circulation 
sales).  Total  net  annual  income  $225,000 
(includes  officers'  wages).  All  modern 
typesetting  and  graphics  equipment  and 
prime  property  included.  2,000,(X)0.  Write 
Box  28,  (kneva,  IL  60134  or  call  collect 
(305)  737-1836.  No  brokers.  Please. 


BI-WEEKLY  Real  Estate  publication.  High 
growth  market,  Connecticut.  Consistent 
volume,  signature,  20,000  circulation. 
Five  years  old,  excellent  track  record. 
$92.(>00  equipment  included.  Reply  Box 
26784,  Editor  &  Publisher. 


MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold— published  from  anywhere.  $30,000. 
Terms.  Box  85486-NB,  Los  Angeles,  Calif. 
90072. 


TRAVEL 


TRAVEL  STUDY  FOR  JOURNALISTS 
London,  Paris,  ^rlin.  July  1979 
Continuing  Education 
San  Jose  State  University 
San  Jose,  CA  95192 


INDUSTRY  SERVICES 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR’S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clip  art 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns,  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526,  Mobile,  AL  36606,  (205)  476-6600. 


CIRCULATION  SERVICES 


FREE 

from  a  top  producer  to  publishers  and  cir¬ 
culation  executives,  as  a  service  to  the 
profession,  an  attractive  8  page  guide  for 
success  in  sales.  Comes  in  a  plastic  binder 
and  may  be  duplicated  for  distribution  in¬ 
serting  your  paper's  name.  Mailed  in  24 
hours.  Limit  2  per  paper.  NEWSPAPER 
AGENCY,  INC.  346  Captains  Dr.,  West 
Babylon.  NY  11704.  (516)  422-6175. 


CREATIVE  CIRCULATION 
PROFESSIONAL 

with  impeccable  credentials  and  experi¬ 
ence,  has  formed  his  own  firm,  offering 
both  short  and  long  term  assistance  in; 
circulation  problem  solving,  growth  plan¬ 
ning,  distribution  planning  and  circulation 
executive  recruitment.  For  information 
and  references,  call  (206)  736-4052  or 
write  James  E.  Bonneau,  Newspaper  Ser¬ 
vice  Co.,  1003  S.  Pearl  St.,  Centralia,  WA 
98531. 


WEEKLY  NEWSPAPERS 
AND  SMALL  DAILIES 
If  you  have  a  small  weekly  newspaper  2000 
to  12,000  circulation  or  a  small  daily  (up  to 
20,000)  and  would  like  to  increase  circula¬ 
tion  dramatically  through  a  telephone 
sales  program,  Franmark  Development 
Company  can  help  you.  Contact  Franmark 
Development  (Jo.,  (ilark  F.  Hanssel,  Presi¬ 
dent,  (716)  631-8540.  All  Zones,  refer¬ 
ences  upon  request. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2.  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


JOB  LEADS 


PR/EDITORIAL  Jobs  nationally.  200  +  list¬ 
ings  weekly.  $3.50.  M.  Sternman,  68-38 
Ywlowstone  Blvd.,  Forest  Hills,  NY  11375. 


PROBLEMSOLVING 


FREE  LABOR!  Graduate  student  needs 
real-life,  small-scale  management  problem 
for  thesis.  Zone  3.  Box  26863,  Editor  & 
Publisher. 


RESUME  SERVICES 


RESUMES — Develop  an  effective  resume. 
Complete  instructions  and  examples;  $4. 
Consultants.  Box  567-1,  Bergenfield,  NJ 
07621.  _  _ 


TAXES 


INCOME  TAX  SPECIALIST 

to 

Editors 
Journalists 
Free  Lancers 
Media  Executives 

PAUL  MILLER 

26  Court  St.,  Brooklyn,  NY  11201 
By  mail  or  appointment 
(212)  339-0447 
(800)  327-0173  ext  2255 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry  .  .  . 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World's  Largest 
Newspaper  Audience. 

Call  (212)  752-7050 
for  Classified  Ad  Rates 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


.DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


DARKROOM 


CLOSE  OUT  on  Ilford  glossy  projection  pa¬ 
pers,  all  sizes  and  contrasts.  Up  to  4(5% 
discount.  Can  be  processed  tray  or  2  bath 
stabilization.  Recognition  Systems,  25  Wil- 
lowdale  Ave.,  Port  Washington,  NY.  (516) 
944-9800. 


HOT  TYPE 


COMPLETE  TYPESETTING  EQUIPMENT 
Linotypes  (7),  Ludlows  (2),  fonts  type, 
magazines,  cabinets,  etc.  Complete  info 
on  request.  Contact;  Mr.  W.  Hunton,  Na¬ 
tional  Enquirer,  600  S.  East  Coast  Ave., 
Lantana,  FL  33464.  (305)  586-1111. 


MAILROOM 


MAGNACRAFTS 

(1)  650,  with  zip  coder; 

(2)  65rs  zip  coders,  conveyors,  diverters. 
A.S.  Curtis,  816  National  Press  Bldg,, 
Washington,  DC  20045.  (202)  628-5696. 


ONE  MODEL  545  Cheshire  Label  Machine 
(for  newspapers  or  magazines)  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  75222. 
(214)  357-0196. 


SHERIDAN  48P  and  24P  Inserters,  excel¬ 
lent  condition.  New  folded  edge  first  deliv¬ 
ery  conveyor  for  Sheridan  inserter. 
Graphic  Management  Associates,  Circula¬ 
tion  and  Mailroom  System  Division,  11 
Main  St.,  Southboro,  MA  01772.  (617) 
481-8562. 


MULLER  227  Inserter  and  231  Counter- 
Stacker,  available  immediately.  Graphic 
Management  Associates,  Circulation  and 
Mailroom  System  Division,  11  Main  St., 
Southboro,  MA  01772.  (617)  481-8562. 


INSERTER,  Sheridan  24P,  serial  No.  152, 
complete,  5  hoppers,  single  delivery,  fly 
table.  3  Syntron  joggers,  now  in  operation, 
available  Fall  of  year  $18,000.  Decatur, 
Ala.,  Daily,  (205)  353-4612,  ask  for  Don 
Kincaid. 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS — All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen.  MD  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner,  Santa 
Ana,  CA  92704,  (714)  556-7130. 


AVAILABLE  MONTHLY— 70,000#  6”  rolls, 
30#  white  newsprint.  Below  market  prices. 
Call  Phil  Weinstein,  PMW  Papers  (215) 
657-3101. 


PHOTOTYPESETTING 


FOR  SALE;  Good  condition  CompuWriter  I 
and  II.  Make  offer. 

Mark  (516)  484-4477. 


COMPUWRITER  I,  complete  with 
filmstrips  and  width  plugs.  $3250  plus 
shipping.  (215)  868-1620. 


ACM  9000  filmstrips  and  width  tapes.  Over 
300  to  choose  from,  Vi  price.  Send  for  free 
listing.  Graph-X-Change,  17  Bucknell,  Ct., 
RD  #7,  Bethlehem,  PA  18015. 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel.  N.J,  (609)  235-7614. 


COMPUGRAPHIC  (2)  2414  Videosetter  2V2 
years  old,  complete,  $20,(X)0  each.  Aslo 
Unified  Composer  with  on-line  interface, 
$13,000  each.  Box  25598,  Editor  & 
Publisher. 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


MERGENTHALER  V.I.P.  single  drum 
48-45,  serial  #585,  price  $12,250.  Excel¬ 
lent.  (201)  241-0520. 


DIGITAL  PD8-E  with  ARS  33;  2  A-M  elec¬ 
troset  keyboards,  #430.  Excellent  condi¬ 
tion.  (201)241-0520. 


COMPUGRAPHICS 

2  typesetters,  model  29  and  model  49  with 
spare  parts  kit. 

2  auto  tapes  AKl  automatic  keyboards,  all 
in  good  order. 

2  Star  auto  tape  punch  perforators.  1  is 
down,  good  deal  on  both. 

Make  an  offer!  (201)  838-9000,  Ed  Sling- 

land,  Suburban  Trends,  Butler,  NJ. 


COMPUGRAPHIC  9000,  574,  DEK,  4 
fonts,  excellent  condition.  Pick-up  our 
plant,  $7000;  Videosetter  Test  Font,  $400 
Call  Max  Hale,  (616)  673-2141,  Flashes, 
Allegan,  Ml. 


2  5-DISC  TXT 

with  microdata,  $15,000  each. 
(603)  893-4361 


COMPUWRITER  I,  not  running  at  100%, 
has  many  new  parts,  2  width  plugs  and  4 
sets  of  gears,  very  clean,  $1500  or  best 
offer.  Call  (617)  234-2107. 


MARK  I  PACESETTER 
$3000 

(603)  893-4361 


COMPUGRAPHIC  EDITWRITER  7500, 
10  months  old. 
(201)753-1549,  7-9  pm. 


MARK  II  MICRODATA 
PACESETTER,  $7000 
(603)  893-4361 


CG  UNISCAN  and  punch.  Serial  #18.  Ex¬ 
cellent  condition.  Available  March.  Con¬ 
tact  Bruce  Morrison,  publisher,  Selma 
Times-Journal,  (205)  875-2110,  PO  Box 
611,  Selma,  AL  36701. 


UNIFIED  COMPOSER, 
Excellent  condition,  $10,500. 
(603)  893-4361 


PLATEMAKING 


LETTERFLEX  135  tower  and  processor. 
Excellent  condition,  a  bargain.  Available 
immediately.  Call  Carl  Niedermayer, 
Courier-Post,  Camden,  NJ  (609)  663-6000. 


JOIN  OUR 
CONTRACT  CREW! 

. . .  Those  Individuals, 
companies,  syndicates 
that  know  the  value  of  an 
E&P  ad  and  run  with  us 
on  a  regular  basis. 

So,  be  it  12,  26  or  52  times 
per  year,  we  produce 
business  and  profit  for 
these  people.  We  offer 
you  freedom  to  rotate  your 
copy  within  our  regular 
deadline  times,  monthly 
billing,  and  the  best 
exposure  in  the  field: 

IN  E&P  CLASSIFIEDS 
Come  reserve  your  place 
now,  in  the  most  effective 
classified  market  in  the 
newspaper  industry. 


E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


GOSS  COMMUNITY,  2  units  and  folder. 
Excellent  condition,  available  im¬ 
mediately.  (415)495-6010. 


HARRIS  V25,  4  units,  1974.  6  units  avail¬ 
able  for  add  on.  IPEC,  Inc.,  (312)  738- 
1200. 


FOR  SALE:  4  Urbanite  presses:  1-8  units, 
2  folders;  1-3  unit-Color  deck,  2 
folders. — 1-4  unit,  1  folder;  1-5  units,  1 
folder.  Ttiese  presses  can  be  hooked  in 
tandem.  All  presses  can  be  seen  in  opera¬ 
tion.  Call  Todd  Keck,  (213)  963-7611. 


COMMUNITY,  2  unit  press,  grease,  sidelay 
register.  Available  now.  $36,(X)0.  O.N.E., 
Atlanta.  (404)  321-3992. 


SUBURBAN,  3  unit  press,  sidelay  and  cir¬ 
cumferential.  Finest  used  Suburban  we 
have  offered.  Printing  daily  in  Ohio.  Avail¬ 
able  April.  O.N.E.,  Atlanta.  (404)  321- 
3992. 


V-15A,  6  UNIT  PRESS. 

V-15A,  4  unit  press. 

V-25,  2  add-on  units. 

SUBURBAN  “1500"  units. 

NEWS  KING,  2  unit  press' 
COMMUNITY,  6  web  folder. 

O.N.E.,  Atlanta,  GA 
(404)  321-3992,  Telex  700563 


GOSS  COMMUNITY  Folders 
Goss  SU  Folder 
Goss  Metro  Folder  3-2 
Goss  Suburban  press  units,  folders. 

Gregg  flying  imprinter  2244" 

Urbanite  Vi  folder 
Color  King,  2  units  folder  1965 
Fincor  motor  and  control  40-60  HP 
2  unit  V-15  Cottrell  with  Gear  Drive 
Urbanite  folder,  1968 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


1979  HARRIS  V-15A,  5  units,  in  the  box  for 
immediate  shipment.  Will  consider  offers. 
Cash  only.  You  provide  your  own  financing. 
Box  26614,  Editor  &  Publisher. 


COLOR  KING  WEB:  KJ8  folder,  30  horse 
power  drive,  2  units,  accumeter,  Count- 
O-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co..  (404)  921-3438. 


5  UNIT  DAILY  KING  with  KJ-6  heavy  duty 
folder,  upper  balloom  former.  40  hp  drive, 
hoist,  and  air  compressor.  1975  model. 
Asking  buy-out  from  lease  (approximately 
$128K).  (Contact:  Jose  Lozano,  1436  S. 
Main  St.,  Los  Angeles,  CA  90015.  (213) 
748-1191. 


RECONDITIONED  1-6  unit  Daily  King  witf 
C.K.  folder 

News  King  add  on  units. 

Daily  King  add  on  units. 

2  Community  units  add  on.  grease. 

1  balloon  former. 

1  Color  King  folder  with  40  hsp  G.E.  drive 
Continental  Printing  Machinery 
7432  Hadley 
Overland  Pk.  KS  66204 
(913)  432-8276 


Dear  Mr  Publisher 
Is  the  cost  ot  a  new  web  offset 
press  too  high  for  your  budget’’  We 
can  help  you  to  save  40°o  to  60“o  ot 
this  cost  with  the  installation  ot  used 
Wraparound  Letterpress  equipment 
It  you  cannot  afford  a  Goss  Ur¬ 
banite  why  not  a  Goss  Universal’’ 

It  you  cannot  afford  a  Goss  Com¬ 
munity  why  not  a  Goss  Unitubular? 

Letterpress  presses  using  Wrap¬ 
around  systems  are  being  success¬ 
fully  employed  throughout  the  world 
installation  ot  this  type  will  allow 
you  to  pursue  the  cold  type  system 
ot  makeup  and  composition  and 
give  you  a  fine  quality  ot  printing 
SAM  S  PUNTOLILLO 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

1  Madison  Street 

I  East  Rutherford.  N.J.  07073  I 
\  (201)  438-3374  J 


22%"CUTOFF  GOSS  HEADLINER,  4  units  2 
half  decks,  2  to  1  folder,  available  now. 

21V2"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

2  presses.  2244"  cutoff  Goss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  Wood  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  55"  or  56"  cut  down 
kit. 

2  Goss  double  balloon  formers.  1  is  23 

2  4-unit  Goss  Community  oil  bath 

6  unit,  2  folders  Goss  Surburban 
9/16"  cutoff.  1  is  2244"  cutoff. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 

Route  2,  Box  2285,  McAllen,  TX  78501 
(512)682-7011 


COTTRELL  4  unit  V-15A/JF7  folder 
Cottrell  V-15A  Press  unit 
Goss  Community  2  unit/folder  (grease) 
News  King  2  unit/Color  King  folder 
Color  King  2  unit/folder  W/DP 
Butler  paster  model  4042 
Muller-Martini  counter  stacker  model  207 
GRAPHIC  EQUIPMENT  SALES  INC. 

1836  Woodward  St. 

Orlando,  FL  32803 
(305)  896-4330  Telex:  56-7471 


12  UNIT  GOSS  Suburban,  36  inch.  Can  be 
operated  as  2-6  units  or  12  unit  tandem. 

2  folders  with  Va  and  V4  fold. 

1  folder  double  parallel 

2  4-position  roll  stands  with  roll  hoist. 
Reasonable.  Can  be  seen  in  operation.  Call 


PRESSROOM 


2  USED  3  ARM  economy  wood  reels, 
guaranteed  up  to  1800  feet,  42"  by  42". 
Priced  for  quick  sale.  (201)  241-1556. 


WANTED  TO  BUY 


KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
26682.  Editor  &  Publisher. 


9-10-11  Units  of 

Mark  II  Goss 

2244  cutoff,  3:2  folder,  delivery  1980. 
Call  John  P.  Gabel,  (504)  388-0161. 


NOLAN  REMELTING  furnace  and  au¬ 
tomold,  oil  or  gas  fired,  large  capacity.  Box 
6290,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburgany  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fold¬ 
er  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955.  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22'25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


LOOKING  FOR  SUPPLIER  to  supply  bulk 
offset  supplies  for  resale  out  of  country. 
Contact  Continental  Printing  Machinery 
Inc.,  7432  Hadley.  Overland  Pk..  KS 
66204.  (913)  432-8276. 


URBANITE  PRESS  WANTED 
Call  (516)  487-8300 

343  Great  Neck  Rd..  Great  Neck,  NY  1 1021 


Want  to  purchase 
MARK  II  PACESETTER 
(914)  226-4711 


GOOD  USED  URBANITE  and  Community. 
We  remove.  PO  Box  588.  Pawleys  Island. 
SC  29585. 


TUBULAR  FOLDER, 
with  or  without  V4  folder 
Box  26820,  Editor  &  Publisher. 


Help  Wanted... 


_ ACADEMIC 


PRINT/PHOTOJOURNALISM  GRADUATE 
ASSISTANTS  WANTED 
Large  college  of  Journalism  needs  M.A. 
candidates  as  newspaper  practicum  and 
photojournalism  graduate  assistants.  Ap¬ 
plicants,  who  must  qualify  for  Masters 
program,  would  work  with  undergraduate 
lab  sections.  Experience  necessary.  At 
least  $2200  for  9  months  plus  waiver  of 
most  of  academic  fees.  Positions  begin 
August  15.  1979.  Respond  by  April  13  to 
Prof.  Patricia  McNeely,  College  of  Jour¬ 
nalism,  University  of  ^uth  (Carolina,  Co¬ 
lumbia,  SC  29208.  Equal  opportunity/ 
affirmative  action  employer. 


JOURNALISM-PUBLIC  RELATIONS 
Faculty  member  to  teach  courses  in  jour¬ 
nalism  and  public  relations  sequences. 
Nine  month  contract  beginning  August  15, 
1979.  M.A.  and  professional  experience 
required.  Rank-Instructor/Assistant  Pro¬ 
fessor.  Salary  range  $11, 000-$  13, 000. 
Appointment  for  maximum  of  three  years. 
Send  letter  of  application,  vita,  and  three 
letters  of  recommendation  tO:  Dr.  Don  B. 
Morlan,  Chairperson.  Department  of 
Communication  Arts.  University  of  Dayton. 
Dayton,  OH  45469. 


FACULTY  MEMBER  wanted  to  teach  vari¬ 
ety  of  advertising  courses.  Professional 
experience  with  media  required;  PhD  de¬ 
sirable;  prior  teaching  experience  helpful. 
Assistant  or  Associate  Professor,  salary 
competitive.  Apply  by  March  15,  1979,  to 
George  T.  Crutchfield,  Chairman,  Depart¬ 
ment  of  Mass  Communications,  Virginia 
Commonwealth  University,  817  West 
Franklin  Street,  Richmond,  VA  23284. 
VCU  is  an  affirmative  action/equal  oppor¬ 
tunity  institution. 


MIDDLE  TENNESSEE  STATE  UNIVER¬ 
SITY  is  seeking  a  person  to  teach  with  a 
professionally-oriented  program  with  18 
full-time  faculty  and  approximately  800 
undergraduate  majors  in  mass  communi¬ 
cations.  The  tenure-track  position  requires 
professional  and  teaching  expertise  in 
courses  for  advertising  sequence  majors, 
including  courses  in  advertising  principles, 
media  strategy  and  research,  and  allied 
courses.  Some  expertise  in  advertising  law 
and  regulation  would  be  helpful.  Profes¬ 
sional  and  appropriate  university  teaching 
experience  required;  PhD  in  journalism/ 
advertising  highly  desirable.  The  full-time 
position  begins  August  1.  1979.  Salary  and 
rank  will  be  determined  upon  the  basis  of 
qualifications  and  experience.  MTSU  is  lo¬ 
cated  35  miles  from  Nashville  and  has 
state-of-the-art  facilities  in  radio,  tv,  and 
film,  graphics,  and  journalism.  Application 
deadline  is  March  19,  1979.  Applications 
should  include  a  resume  of  educational 
experience,  references,  and  any  other  data 
the  applicant  feels  pertinent  to  the  evalua¬ 
tion  of  the  candidacy.  Send  all  materials  to 
Dr.  Edward  Kimbrell,  Chairman,  Depart¬ 
ment  of  Mass  Communications.  MTSU, 
Murfreesboro.  TN  37132.  Telephone  (615) 
898-2813.  MTSU  IS  AN  EQUAL 
OPPORTUNITY/AFFIRMATIVE  ACTION 
EMPLOYER. 


ACADEMIC 


GRADUATE  TEACHING  ASSISTANTS  in 
photo  and  editing.  Half-time  positions  for 
Ms  candidates  in  journalism  offer  $3600- 
$4300  for  9  months.  Experience  neces¬ 
sary.  Begins  fall  semester.  Write:  Head, 
Department  of  Journalism,  Kansas  State 
University,  Manhattan,  KS  66506.  Equal 
Opportunity  Employer. 


TENURE  TRACK:  POSITION  to  begin  Au¬ 
gust,  1979.  Print  media  expertise.  ABD  re¬ 
quired.  PhD  preferred.  Candidates  with  rel¬ 
evant  professional  print  media  experi¬ 
ence,  research  and  publications  record 
preferred.  Target  Level:  Instructor  or  as¬ 
sistant  professor.  Rank  and  salary  depen¬ 
dent  upon  candidate's  qualifications  and 
experience.  Send  letter  of  application,  de¬ 
tailed  current  resume  (including  trans¬ 
cripts).  and  3  letters  of  recommendation  to 
Dr.  Lamar  W.  Bridges,  Chair,  Search 
Committee,  Department  of  Journalism, 
Central  Michigan  University,  Mt.  Pleasant, 
Ml  48859.  Application  deadline:  April  2, 
1979.  All  persons,  including  women, 
members  of  minority  groups,  and  the  han¬ 
dicapped,  are  encouraged  to  apply.  CMU  is 
an  affirmative  action/equal  opportunity 
employer. 


JOURNALISM/MASS  COMMUNICATION: 
Four  assistant  professorships,  tenure- 
track,  starting  September,  1979,  open  in 
one  or  a  combination  of  these  areas: 
advertising,  agricultural  journalism,  broad¬ 
cast  news,  high  school  journalism,  literary 
aspects  of  journalism,  news-editorial,  photo¬ 
journalism,  public  relations/information. 
Send  full  resume,  including  present  salary, 
and  three  letters  of  reference  to;  Prof. 
Jack  Shelley,  Chairperson,  Faculty  Re¬ 
cruitment  Committee,  Department  of  Jour¬ 
nalism  and  Mass  Communication,  Iowa 
State  University,  Ames,  Iowa  50011.  April 
1  application  deadline.  An  Affirmative 
Action,  Equal  Opportunity  Employer. 


GRADUATE  PROGRAMS  leading  to  the  MA 
in  Journalism  and  the  PhD  in  Mass  Media, 
geared  for  professionals.  Financial  assist¬ 
ance  available.  Write-.  Director,  Graduate 
Affairs  Committee,  School  of  Journalism, 
Michigan  State  University,  East  Lansing, 
Ml  48te4. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Ave¬ 
nue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the 
number  of  clips  submitted  in 
response  to  an  ad.  Include 
only  material  which  can  be 
forwarded  in  a  large  manila 
envelope. 


JOURNALISM  CHAIRMAN 
Long  Island  University/Brooklyn  Center 

Applications  are  invited  for  the  position  of  chairman  of  moderate-sized, 
well  established  Journalism  Department.  Position  available  September 
1. 

Responsibilities:  To  teach  and  administer  in  undergraduate  depart¬ 
ment  offering  print  and  media  sequences:  one  full-time  and  four 
part-time  faculty:  about  90  majors.  To  expand  current  capabilities  in 
print  journalism  and  to  develop  cooperative  relationship  with  new 
media  arts  program. 

Qualifications:  Experience  in  print  or  print  and  broadcast  journalism, 
classroom  teaching,  and  administration.  Terminal  degree  preferred. 
Salary  commensurate  with  qualifications. 

Send  letter  of  application,  resume,  and  list  of  references  to:  Robert  D. 
Spector.  Director  of  Humanities  and  Communication  Arts,  Long  Island 
University /The  Brooklyn  Center,  University  Plaza,  Brooklyn,  NY  11201 . 
An  Equal  Opportunity  Affirmative  Action  Employer. 
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HELP  WANTED 


ACADEMIC 


OHIO  WESLEYAN  UNIVERSITY  seeks  an 
instructor  or  assistant  professor  capable 
of  teaching  basic  journalism  courses  start¬ 
ing  September,  1979.  Seven  10-week 
courses  may  include  two  in  broadcast 
journalism,  so  training  and/or  experience 
should  include  print  and  broadcast  news 
work.  Salary  range:  about  $13,500- 
$17,000  for  9  months.  PhD  helpful  but 
less  important  than  practical  experience 
plus  ability  and  interest  in  teaching.  One  of 
few  small  liberal  arts  colleges  offering 
journalism  major,  Ohio  Wesleyan  is  strong 
on  talented  students.  Self-supporting  stu¬ 
dent  newspaper  provides  realistic  labora¬ 
tory  experience.  Send  full  resume  and  ar¬ 
range  to  have  3  letters  of  recommendation 
sent  by  March  31.  Equal  Opportunity,  Af¬ 
firmative  Action  employer.  Write:  Prof. 
Verne  Edwards,  Journalism  Department, 
Ohio  Wesleyan  University,  Delaware,  OH 
43015. 


THE  UNIVERSITY  OF  WYOMING  seeks  two 
assistant  professors.  Teach  newswriting, 
reporting  and  some  combination  of  mass 
media  and  society,  law,  history,  advertis¬ 
ing,  or  public  relations.  PhD  preferred  with 
significant  media  experience.  Deadline: 
April  15.  Write:  James  Welke,  Journalism 
and  Telecommunication, University  of 
Wyoming,  Box  3904,  Laramie,  WY  82071. 
Equal  Opportunity  Employer. 


JOURNALISM  AND  PUBLIC  RELATIONS 
INSTRUCTOR — Masters  degree  in  jour¬ 
nalism  or  public  relations  required,  PhD 
preferred.  Practical  experience  and  teach¬ 
ing  experience  desired.  Rank:  Assistant  or 
Associate  level.  Salary  negotiable,  with 
good  frinM  benefits.  Position  open  Sep¬ 
tember,  1979.  Please  send  letter  of  appli¬ 
cation  and  resume  to  the  Personnel  Office, 
Weber  State  College,  3750  Harrisun  Blvd., 
Ogden,  UT  84408.  Equal  OpportunFty/Af- 
firmative  Action  Employer,  M/F. 


JOURNALISM — full  time  instructor  (7 
courses  over  3  quarters).  Starting  Sep¬ 
tember,  1979.  MA  plus  some  professional 
and/or  teaching  experience.  College  offers 
journalism  minor  within  English  depart¬ 
ment  and  interdepartmental  Concentra¬ 
tion  in  Communications.  Teach  5  basic 
journalism  courses  and  an  introduction  to 
mass  media.  Some  advising  and  directing 
of  internships.  Application  deadline: 
March  15,  1979.  Send  application  to:  Dr. 
Kenneth  Hammond,  Chairman,  English 
Department,  Mercer  University,  Macon, 
GA  31207.  Mercer  University  is  an  equal 
opportunity,  affirmative  action  employer. 


COMMUNICATIONS 

Probable  opening:  Associate  Professor/ 
Head  of  new  liberal  arts  program  in  Com¬ 
munications,  offering  such  courses  as  the 
Psychology,  the  Philosophy,  the  Sociology 
of  Communicaitons.  Duties  include  (1)  de¬ 
veloping  and  teaching  key  course  entitled 
History  of  Communications,  (2)  teaching  2 
courses  including  integrative  Senior  Semi¬ 
nar  (Ethics  of  Communications),  (3)  par¬ 
ticipating  in  creation  of  program  to  im¬ 
prove  written  English.  Required:  PhD,  ex¬ 
perience,  creativity,  commitment  to  liberal 
arts.  Salary  $15,()00-$  17,000.  Tenure- 
track;  good  fringes.  Vita  to  Dean  Anne 
Kimball,  Randolph-Macon  Woman's  Col¬ 
lege,  Lynchburg,  VA  24503.  Equal  Oppor-. 
tunity  Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER 
New  York  State  weekly  chain  requires 
dynamic  creative  person,  strong  in  adver¬ 
tising  and  readership  development.  Box 
2^96,  Editor  &  Publisher. 


SALES  MANAGER 
EDUCATIONAL  CIRCULATION 
Large  Zone  2  daily  is  seeking  a  manager  for 
their  aggressive  educational  sales  depart¬ 
ment.  This  position  requires  an  individual 
with  previous  sales  management  experi¬ 
ence,  the  ability  to  administrate  the  sup¬ 
port  functions  related  to  the  sales  effort 
and  to  supervise  a  small  staff. 

This  is  an  outstanding  opportunity  with  def¬ 
inite  growth  potential.  A  degree  in  busi¬ 
ness  administration  or  a  related  tield  is  a 
plus  and  previous  experience  in  dealing 
with  educational  institutions  would  be 
helpful. 

The  position  provides  for  an  excellent  sal¬ 
ary  and  incentive  program,  car  allowance, 
and  generous  fringe  benefits.  Send  re¬ 
sume  with  salary  requirements  to  Box 
26801,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


PERSONNEL  MANAGER — Major  metropoli¬ 
tan  publisher  seeks  a  progressive  person¬ 
nel  professional.  Competitive  salary  and 
benefit  package.  Non-union  environment. 
Responsibilities  include  coordination  of 
employment  procedures,  some  training 
and  over-all  employee  relations  program, 
including  daily  administration  of  benefit 
plans.  Requires  sound  communication 
skills  and  leadership  ability.  Solid  man¬ 
agement  experience  preferred.  Zone  6.  An 
equal  opportunity  employer  M/F.  Submit 
confidential  resume  and  salary  require¬ 
ments  to  Box  26695,  Editor  &  Publisher. 


GENERAL  MANAGEMENT 

We  are  looking  for  an  experienced,  effec¬ 
tive.  and  marketing-oriented  manager  to. 
help  us  maintain  rapid  growth  of  our  estab¬ 
lished  metro  weekly.  Must  be  proven 
leader  who  understands  advertising,  edito¬ 
rial  and  circulation  and  who  can  produce 
and  sell  a  quality  product  at  a  good  profit. 
We  offer  generous  compensation,  progres¬ 
sive  management,  and  great  living  condi¬ 
tions  in  Sun  Belt.  Complete  earnings  his¬ 
tory  and  resume  to  Manager,  Box  26881, 
Editor  &  Publisher. 


PRESS  ASSOCIATION  MANAGER 
Build  and  serve  newspapers  in  the  Blue- 
grass  state!  KENTUCKY  PRESS  ASSOCIA- 
TON  wants  innovative,  energetic,  self¬ 
starter  to  fill  the  position  of  Secretary- 
Manager.  This  vacancy  has  been  created 
by  the  recent  death  of  our  manager.  Must 
be  interested  in  helping  newspapers  im¬ 
prove  editorially,  financially;  be  able  to 
deal  with  educators,  advertisers,  legis¬ 
lators.  young  people  coming  into  the  field. 
Plan  two  conventions  yearly,  edit  monthly 
newspaper,  information  bulletins,  operate 
advertising  service.  Competitive  starting 
salary  will  remain  so  as  new  person  de¬ 
velops  association.  Integrity,  commitment 
to  professional  journalism  essential.  Excel¬ 
lent  fringes.  Send  resumes  to  Robert  C. 
Carter,  P.O.  Box  729,  Hopkinsville,  Ken¬ 
tucky  42240,  before  April  15.  Position  will 
be  filled  by  June  1st. 


BUSINESS  MANAGER 

You've  earned  a  reputation  for  results.  You 
forecast  accurately  and  analyze  your  com¬ 
pany's  financial  reports  regularly. 

You've  managed  payroll,  payables,  receiv¬ 
ables,  purchasing  and  have  an  under¬ 
standing  of  data  processing.  You  thrive  on 
challenge. 

We'd  like  to  talk  with  you.  Our  manager  will 
supervise  a  staff  of  eight  and  be  responsi¬ 
ble  for  all  accounting.  This  person  will  also 
refine  our  computerized  management  in- 
formaton  systems  .  .  .  and  much  more. 
This  is  an  exceptional  growth  opportunity 
for  someone  who  knows  how  to  manage  for 
results.  Write:  David  Martens,  Publisher, 
York  Daily  Record,  York,  PA  17402. 


MANAGER 

EMPLOYEE 

RELATIONS 

COMPENSATION 
&  BENEFITS 

Growth  opportunity  with  Eastern 
U.S.  subsidiary  of  the  Times  Mirror 
Co.  for  personnel  professional  with 
minimum  5  years  of  generalist  ex¬ 
perience  including  labor  relations. 
Prefer  MBA  degree,  or  currently 
attending  for  same. 

Initial  assignment  to  revitalize  sal¬ 
ary  and  wage  and  employee  bene¬ 
fits  administration  prc^rams.  Op¬ 
portunity  to  participate  in  collective 
bargaining  contracts  representing 
more  than  800  employees.  Future 
development  will  involve  exposure 
to  all  phases  of  complete  employee 
relations  operations  of  this 
dynamic,  growing  subsidiary. 
Please  submit  resume  including 
present  salary  to: 

BOX#  26878, 
Editor  &  Publisher 

An  equal  opportunity  employer  (M,  F) 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHERS:  Tired  of  standing  still?  Join 
energetic,  young  newspaper  group.  Ex¬ 
perience  vital.  Track  record  important. 
Weeklies  and  dailies.  Excellent  salary  and 
bonus  plus  all  other  fringes.  SEARCH  II, 
Suite  605,  30500  Van  Dyke,  Warren,  Ml 
48093. 


ASSISTANT  PUBLISHER— for  South 
Florida  youth-oriented  entertainment 
magazine.  Heavy  retail  sales  experience. 
Resume  and  strong  letter.  $300  per  week 
draw  plus  over  ride.  Good  Times,  1619  E. 
Sunrise  Blvd.,  Ft.  Lauderdale,  FL  33304. 


CONTROLLER 

for  small,  independent  profitable  group  of 
daily  and  weekly  newspapers.  Prefer  CPA. 
Pleasant  living,  mild  climate,  excellent 
hunting,  fishing,  other  outdoor  activities 
and  good  sciiools.  Salary  open.  Mr.  Nunn, 
The  Daily  Chronicle,  Centralia,  WA  98531 
or  (206)  736-3311,  collect. 


DIRECTOR  OF 
EMPLOYEE  RELATIONS 

Major  North  Central  metropolitan  daily 
newspaper  is  seeking  an  experienced  indi¬ 
vidual  to  head  up  its  Industrial  relations 
department.  Extensive  labor  &  personnel 
background  is  necessary  with  proven  abil¬ 
ity  to  conduct  labor  negotiations  with  sev¬ 
eral  labor  unions.  Attractive  fringe  bene¬ 
fits,  salary  open  for  discussion.  Send  com¬ 
plete  resume  including  salary  require¬ 
ments  to  Box  26687,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  MANAGEMENT  opportun¬ 
ity  for  professional  with  ambition.  Small 
Middle  Atlantic  group  of  newspapers 
seeks  person  willing  to  invest  total  effort 
for  reasonable  initial  return  and  excep¬ 
tional  possibilities  for  future  growth.  Two 
years  management  experience  a  must.  Tell 
us  why  you're  the  person  we  need.  Box 
26392,  Editor  &  Publisher. 


ADVERTISING  SALES 
Excellent  opportunity  fora  recent  advertis¬ 
ing  graduate  or  experienced  advertising 
sales  person.  We're  a  6000  circulation, 
t(ve-day  daily  in  a  Zone  7  growth  area.  Sal¬ 
ary,  commission,  medical  benefits  and  po¬ 
tential  for  advancement.  Send  resume  and 
salary  requirements  to  Box  26685,  Editor 
&  Publisher. 


DISPLAY  ADVERTISING  MANAGERS  for 
newspaper  group.  Dailies  and  weeklies. 
Great  opportunity  to  vault  into  publishing 
ranks.  No  beginners,  please.  Track  record 
vital.  SEARCH  II,  Suite  605,  30500  Van 
Dyke,  Warren,  Ml  48093. 

AD  MANAGER  for  18,000  PM  daily  and 
Sunday  who  has  a  proven  record  of  ac¬ 
complishment  of  building  good  staffs  and 
sales.  Base  salary  $20,000  plus  incen¬ 
tives.  This  is  not  a  director's  sit-down  job, 
rather  it  requires  sales  ability.  No  two  year 
wonders,  please.  Full  resume.  John  Gib¬ 
son,  Delta  Democrat  Times,  Greenville, 
MS. 


EXPERIENCED  Ad  Salesman  to  help  busy 
publisher  bring  growth-area  Mississippi 
weekly  up  to  full  potential.  Box  26585. 
Editor  &  Publisher. 


ADVERTISING  SALES  for  South  Jersey's 
largest  group  of  bi-weekly  newspapers. 
Resort  area.  Send  resume,  references  and 
financial  history  to  South  Jersey  Advisor 
Newspapers,  PO  Box  804,  Cologne,  NJ 
08213. _ 


ADVERTISING  DIRECTOR 
for  aggressive  growth-oriented  daily  news¬ 
paper  in  Zone  9.  Need  person  who  is 
energetic,  willing  to  do  "a  little  more,  "  and 
relates  to  other  departments  and  staff 
well.  Minimum  5  years  experience.  Salary 
commensurate  with  experience  plus  all 
fringe  benefits.  Box  26647,  Editor  & 
Publisher. 


AD  MANAGER 
SUN  COUNTRY 

We're  looking  for  an  unusually  effective 
sales  manager— one  who  is  well  organized 
and  a  proven  leader  and  manager.  Must  be 
capable  of  setting  and  meeting  ambitious 
goals.  We're  a  large  circulation  weekly  in  a 
competitive  but  fast  growing  market.  We 
offer  generous  compensation  in  a  dynamic 
organization  in  an  unusually  attractive 
Zone  8  community.  Send  complete  earn¬ 
ings  and  employment  history  to  Box 
26869,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


SALES,  display  and  classified  openings  for 
experienced  top  producers.  Four-paper 
weekly  group.  Resume  to  Box  98,  Menlo 
Park,  CA  94025  or  phone  (415)  326-5580, 
Mr.  Mason. 


ADVERTISING  SALES  MANAGER 
for  Central  Florida  weekly.  Need  salesper¬ 
son  of  proven  ability  to  coordinate  efforts 
for  weekly,  plus  two  supplementary  publi¬ 
cations  to  be  started.  Want  someone  who 
wants  in  at  the  start  and  will  see  it  through. 
Starting  salary  of  $8000  plus  commission. 
Box  26814,  Editor  &  Publisher. 

ADVERTISING 

SALES 

The  Ft.  Lauderdale  News  and  Sun  Sentinel 
are  seeking  several  energetic  and  aggres¬ 
sive  individuals  to  join  our  advertising 
sales  team. 

This  Is  a  challenging  opportunity  in  the 
Sun  Belt's  most  exciting  market  for  an  in¬ 
dividual  possessing  a  minimum  of  6  years 
newspaper  advertising  sales  experience. 

If  you  have  the  background,  skills  and 
knowledge,  here's  your  chance  to  use 
them  and  to  be  recognized  and  rewarded 
accordingly  in  fastest  growing  market  in 
the  United  States.  Starting  salary  com¬ 
mensurate  with  experience,  excellent 
commission  and  benefit  plan. 

Send  resume  to  Jamie  Measey,  Ft. 
Lauderdale  News  and  Sun  Sentinel,  101 
N.  New  River  Dr.  East.  Ft,  Lauderdale,  FL 
33302. 


DISPLAY  ADVERTISING  SALES— News¬ 
paper  advertising.  Permanent  position 
with  weekly  TMC  publication(s)  located  on 
California's  beautiful  Monterey  Peninsula. 
Will  consider  only  highly  experienced  ap¬ 
plicants  with  proven  track  record.  Top 
salary  and  commission  structure  plus  nor¬ 
mal  benefits.  Send  resume  and  cover  letter 
to:  Advertising  Manager,  Monterey  Bay 
Publishing  Co.,  PO  Box  508,  Pacific  Grove, 
CA  93950.  All  replies  held  in  strictest 
confidence  (no  phone  calls,  please). 


ARTIST 


ARTIST 

For  Baltimore  newspaper.  Immediate 
opening,  MUST  have  experience  in 
design,  illustrating,  cartooning  and 
photo  retouching.  Ability  to  draw 
maps,  charts  and  diagrams  essential. 
Salary  open.  Hours  2  pm  to  11  pm. 
Sunday  through  Thursday.  Send  re¬ 
sume  and  photocopies  of  samples  of 
work  to  Box  26837,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGERS— for  top 
weekly,  daily  group.  Experience  Important. 
All  phases  .  .  .  voluntary  pay,  paid,  free, 
etc.  We  have  a  couple  of  very  good  posi¬ 
tions.  SEARCH  II,  Suite  605,  30500  Van 
Dyke.  Warren.  Ml  48093. 


CIRCULATION  DIRECTOR 
needed  for  growth  area  in  Northern 
California.  Need  someone  to  direct  all  cir¬ 
culation  functions.  Expeirience  in  promot¬ 
ing  and  building  circulation  a  must.  Salary 
commensurate  with  experience  plus  all 
fringe  benefits.  Box  26648,  Editor  & 
Publisher. 


DISTRICT  MANAGERS 
The  Great  Southwest  beckons!  Cold  weath¬ 
er  got  you?  Feel  stymied,  no  future?  Are 
you  working  in  a  depressed  market?  Maybe 
we  have  an  answer  for  you.  We  are  seeking 
people  who  have  been  in  the  Circulation 
Field  just  long  enough  to  realize  they  like 
it.  We  are  not  necessarily  looking  for  a 

§reat  deal  of  experience,  but  rather  an  un- 
erstandlng  of  what  it  takes  to  get  the  job 
done.  (We  won't  reject  experience  from  a 
down  to  earth,  hard  worker,  but  we  don't 
need  desk  jockeys.)  We  can  offer  you 
employment  with  one  of  the  nation's 
largest  newspapers,  a  good  salary,  with  op¬ 
portunity  of  advancement  (if  you  earn  it), 
insurance,  retirement,  holidays,  vacations, 
sun.  salt,  fresh  water  fishing  and  the  fas¬ 
test  growing  metro  area  in  the  country. 
Why  not  take  a  few  minutes  to  drop  me  a 
resume?  Be  sure  to  state  present  earnings 
and  be  assured  your  inquiry  will  be  in  con¬ 
fidence.  You  will  hear  from  me!  Equal  Op¬ 
portunity  Employer  Male/Female.  Box 
26617,  Editor  &  Publisher. 
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HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CIRCULATION  MANAGER 
For  twice-weekly  suburban  group  in  Zone 
5.  Requires  experience  in  option  pay  deliv¬ 
ery  system.  Immediate  opening.  Ideal  for 
current  district  manager  desirous  of 
operating  own  department  as  well  as  look¬ 
ing  toward  future  advancement.  Send 
complete  resume  and  salary  requirements 
to  M.  Schletz,  Circulation  Director, 
Economist  Newspapers,  5959  S  Harlem 
Av,  Chicago  IL  60638. _ 


CIRCULATION  MANAGER— Basic  knowl¬ 
edge  and  experience  in  expanding  and 
building  home  delivery  and  single  copy 
sales  necessary.  Excellent  opportunity  for 
district  manager  who  has  been  involved  in 
all  phases  of  circulation  work  and  is  ready 
to  build  and  lead  his  own  circulation  de¬ 
partment.  Advancement  opportunities. 
Send  full  resume  to  Box  26753,  Editor  & 
Publisher. 


ZONE  MANAGER 

Metro  daily  Zone  1  Peking  dynamic  indi¬ 
vidual  to  assume  an  important  supervisory 
position  in  our  circulation  department 
Ability  to  motivate  independent  dealers 
and  achieve  sales  results.  Excellent  salary 
and  fringe  benefits.  Send  resume  to  Box 
26694,  Editor  &  Publisher. 


CIRCULATION  MANAGER  with  responsi¬ 
bility  for  sales  and  distribution  of  a  40,000 
circulation  seven  days  newspaper.  Appli¬ 
cants  should  have  a  minimum  of  five  years 
circulation  background  with  heavy  em¬ 
phasis  on  managerial  experience.  Must  be 
capable  of  planning  and  implementing  ag- 
ressive  sales  campaigns.  Ability  to  com¬ 
municate  and  motivate  is  essential. 
Bachelor's  degree  preferred.  Send  com¬ 
plete  information  on  background,  qualifi¬ 
cations  and  salary  requirements  to: 
Richard  P.  Barker,  General  Manager,  117 
East  Fourth  St.,  Joplin,  Mo.  64801. 


CIRCULATION  MANAGER— for  60,000 
Zone  2  daily.  Applicants  must  have  experi¬ 
ence  in  top  level  circulation  management. 
Salary-bonus  negotiable.  Send  resume  to 
Dean  Krenz,  Publisher,  Sioux  City  Journal, 
PO  Box  1 18,  Sioux  City,  lA  51 102. 


EXPANDING  small  daily  in  growing  rural 
California  seeking  a  take  charge  Circula¬ 
tion  Manager,  strong  in  promotion.  $13M 
plus  bonus  for  growth.  Box  26791,  Editor 
&  Publisher. 


CIRCULATION  MANAGER— needed  for 
30,000  7-day  AM  paper  in  Zone  5.  Position 
reports  to  publisher  and  offers  a  great 
career  growth  opportunity  with  one  of  the 
nation’s  largest  groups.  If  you're  ready  to 
meet  this  challenge  and  aspire  to  bigger 
things  in  the  future,  send  resurfie  and  sal¬ 
ary  requirements  in  confidence  to  Box 
26781,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGERS— 
for  surging  newspaper  group,  dailies  and 
weeklies.  Experience  and  credentials  nec¬ 
essary.  SEARCH  II,  Suite  605,  30500  Van 
Dyke,  Vi/arren,  Ml  48093. _ 


CLASSIFIED  MANAGER— Zone  1,  6-days, 
circulation  in  mid-20s  plus  28,000  TMC 
publication.  6  person  staff,  report  to  mar¬ 
keting  director.  Fine  salary  plus  incentive. 
Excellent  benefits.  Reply  in  confidence. 
Box  26800,  Editor  &  Publisher. 


CLASSIFIED  LINE  MANAGER 
The  Casper  Star  Tribune,  Wyoming’s 
largest  daily  newspaper,  is  in  immediate 
need  of  a  classified  line  manager.  The  indi¬ 
vidual  we  seek  should  have  previous  man¬ 
agement  experience,  the  ability  to  estab¬ 
lish  an  active  solicitation  program  and  the 
desire  to  succeed  in  the  booming  Wyoming 
market.  We  offer  a  good  starting  salary  and 
an  excellent  incentive  program.  Standard 
company  fringe  benefits  and  the  opportun¬ 
ity  to  call  your  own  shots  are  also  part  of 
this  attractive  package.  Please  forward 
your  resume  to  Jim  Staller,  Casper  Star- 
Tribune.  Box  80,  Casper,  W  82602. 
Equal  opportunity  employer. 


CLASSIFIED  ADVERTISING  MANAGER  for 
12,000  daily  and  Sunday  in  Zone  6.  Ex¬ 
perience  preferred  but  not  necessary.  We 
are  seeking  an  aggressive,  goal-oriented 
individual  with  management  potential  to 
develop  the  classified  potential  of  our  one 
newspaper  market.  New  position.  Salary 
and  commission  to  $14,500.  Send  resume 
to  Box  26829,  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER 
Excellent  opportunity  for  individual  ready 
to  move  up.  If  you  have  an  outstanding 
sales  record,  ability  to  manage  and  inno¬ 
vate,  consider  this  position  a  showcase  for 
your  talents. 

This  60,000  Zone  2  daily  offers  right  man¬ 
ager  solid  classified  base  on  which  to  build 
strong  linage  gains.  Challenging  position 
with  growth  potential.  Send  resume  with 
salary  history  to  Editor  &  Publisher.  Box 
26748,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER  for 
14,000  Zone  4  daily.  We  are  a  young  man¬ 
agement  team  with  aggressive  goals  and 
need  your  help  to  organize  our  rapid 
growth  in  classified.  Phone  room  organiza¬ 
tion  and  automotive  sales  are  our  top 
priorities  and  the  successful  candidate  will 
exhibit  competency  in  these  areas.  Box 
26825,  Editor  &  Publisher. 


IT'S  A 

CLASSIFIED  SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  Box  Holder.  However,  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  just  seal  your 
reply  in  an  envelope  addressed  to  the 
Box  Holder.  Attach  a  note  telling  us 
what  newspapers,  groups,  or  compa¬ 
nies  you  don't  want  the  reply  to  reach. 
Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classi¬ 
fied.  If  the  Box  Number  you’re  an¬ 
swering  is  on  your  list,  we’ll  discard 
your  reply. 


DATA  PROCESSING 


COMPUTER  MANAGER— California 
Must  have  experience  as  manager  or  assis¬ 
tant  in  computerized  newspaper  sys¬ 
tems — advertising,  editorial,  circula¬ 
tion,  billing,  plus  ability  to  apply  computer 
technology  to  others.  Send  complete  re¬ 
sume  in  confidence  detailing  work  history, 
schools,  etc.  including  salary  requirements 
to  Box  26643,  Editor  &  Publisher. _ 


EDITORIAL 


CITY  EDITOR 

Aggressive,  hard-working  to  direct  staff  of 
small,  award-winning  daily.  Editing,  layout 
experience  necessary.  Start  at  $15,000 
plus  benefits  that  include  profit-sharing 
pension  plan.  Box  23648,  Editor  & 
Publisher. _ 


REPORTERS 

Large  Zone  3  metro  has  openings  for  ex¬ 
perienced  reporters.  We  re  looking  for 
self-starters  who  can  get  to  the  people  and 
the  facts  behind  the  story  and  who  can 
write  the  story  in  a  readable  column,  lively 
fashion.  Send  a  resume  and  3  or  4  of  your 
best  clips  to  Box  25878,  Editor  & 
Publisher.  _ 


NEWS  EDITOR:  Will  your  news  judgment 
and  layout  sell  a  paper  off  the  rack?  Solid, 
creative  copy  editor,  local  and  wire.  Out¬ 
standing  in  design,  packaging,  use  of 
photos,  graphics.  He/she  works  with, 
supervises  desk  of  5  on  36,000  coastal 
Carolina  AM,  member  New  York  Times  af¬ 
filiated  newspaper  group.  Resume,  tear- 
sheets,  cUps,  salary  requirements  to  Bill 
Smith,  Managing  Editor,  Star-News  News¬ 
papers,  Box  840,  Wilmington  NC  28402. 


CITY  EDITOR— To  direct  staff  of  small 
suburban  daily  in  New  York  metropolitan 
area.  Editing,  layout,  newsroom  manage¬ 
ment  a  must;  VDT  experience  will  be  help¬ 
ful.  This  is  a  key  management  position. 
Box  26737,  Editor  &  Publisher. _ 

SPORTS  EDITOR  needed  immediately  for 
5-day,  Southern  Illinois  PM  in  growing, 
sports-conscious  community.  Cover  top 
ranked  junior  college  and  high  school 
sports  programs  as  well  as  little  league  and 
non-school  sports.  Experience  with  VDT 
and  camera  helpful.  Excellent  fringes  and 
competitive  pay.  Contact  Gary  Metz, 
Editor,  Republican-Register,  Mt.  Carmel, 
IL  62863.  (618)  262-5144. _ 

UPSTATE  NEW  YORK  weekly  (7M  circula¬ 
tion)  seeks  staff  reporter.  Fast  growing 
area  with  challenge  and  responsibility. 
Write  Box  26688.  Editor  &  Publisher.  _ 
COPY  EDITOR— Zone  4  AM  daily  seeks 
bright  editor  to  join  5  person  desk,  editing 
copy  and  laying  out  pages.  Prefer  2  years 
experience.  VDT  training  helpful.  Send  re¬ 
sume  to  Box  26746.  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  March  3,  1979 


PRESS  AND 

INFORMATION  DIRECTOR 

For  1980  Winter  Olympic  Games.  News¬ 
person  with  winter  sports  background, 
familiarity  with  all  media.  Lake  Placid,  New 
York  location.  Resumes  and  complete  de¬ 
tails  in  complete  confidence  to  Ed  Lewi, 
Press  Director,  Box  1980,  Lake  Placid.  NY. 


WOMEN’S  PAGE/ 

LIFESTYLE  WRITER 

Exciting  writing  and  editing  position  for 
aggressive  beginner  on  progressive  5(XX} 
daily  which  emphasizes  modern  graphics. 
Send  resume,  clips,  references  and  salary 
requirements  to  Bill  Meyer,  editor,  Belle¬ 
vue  Gazette,  107  N.  Sandusky  St.,  Belle¬ 
vue,  OH  44811. 


REPORTER/DESK 

Photocomp  conversion  has  created  a  new 
position  for  a  reporter/desk  combination  at 
the  Edwardsville  (III.)  Intelligencer.  Sharp 
new  grad  or  a  years  experience  preferable. 
Knowledge  of  VDT  operation  a  must.  Good 
salary,  benefits,  growth  potential.  Send 
resume  to  Larry  Perryman,  Lindsay- 
Schaub  Newspapers.  PO  Box  789,  Decatur 
IL  62525.  _ 


WRITER-PHOTOGRAPHER  interested  in 
local  news,  features,  sports  for  21,000  cir¬ 
culation  weekly.  Some  experience  helpful, 
degree  not  required.  Send  resume,  clips, 
salary  needs  to  Editor,  Spirit,  PO  ^x  220, 
Watseka  IL  60970.  No  phone  calls. 


EDITOR-SOUTHWEST 

We  want  to  make  our  80,000  plus  weekly 
one  of  the  best  in  the  country.  If  you’re  an 
exceptional  editor  and  manager  who  can 
put  together  an  interesting,  well  written, 
and  well  designed  newspaper  that  will  at¬ 
tract  and  hold  a  diverse  audience  in  a 
competitive  market,  please  send  complete 
employment  &  earnings  history  along  with 
samples  to  Box  26649,  Editor  &  Publisher. 
Terrific  climate  and  community. 


CITY  EDITOR 

Capital  city  daily  in  Zone  7  seeks  aggres¬ 
sive  enterprising  city  editor  to  manage 
local  news  staff,  layout  city  news  pages 
and  work  with  other  editors  in  continuing 
development  of  one  of  the  Rocky  Mountain 
region’s  best  newspapers.  Applicants 
should  have  proven  experience  in  news¬ 
room  management,  layout  and  VDT  edit¬ 
ing.  Send  resumes,  examples  of  work  and 
references  to  Richard  Wesnick,  Managing 
Editor,  The  Independent  Record,  PO  Box 
4249,  Helena  MT  59601. 


ZONE  2,  70,000  circulation  PM  daily/ 
Sunday  seeks  experienced  copy  editor,  1 
to  2  years.  Prefer  experience  with  wires, 
interest  in  layout  and  graphics  and  ability 
to  work  independentfy.  We  want  tough 
grammarians  with  bright  headline  touch. 
Box  26605,  Editor  &  Publisher. _ 


WIRE  EDITOR  needed  soon  by  North 
Platte  (Neb.)  Telegraph.  Circulation, 
17,300.  Fully  electronic.  UPl  and  AP  wires. 
Minimum  1  year  experience  as  copy  or  wire 
editor  on  daily  newspaper  required.  Send 
resume,  tearsheets,  salary  requirements  in 
first  letter  to  Bill  Eddy,  North  Platte  Tele¬ 
graph,  Box  370,  North  Platte  NB  69101. 


GENERAL  ASSIGNMENT  reporter  for 
award-winning  twice  weekly  South  Caro- 
lian  newspaper.  Quality  paper:  good  work¬ 
ing  conditions.  Will  consider  recent 
J-school  graduate.  Send  complete  infor¬ 
mation  with  snapshot  and  starting  salary 
expected.  Equal  opportunity  employer. 
Box  26673,  Editor  &  Publisher. 


SPORTS 

REPORTER/DESK 

The  Decatur  Herald,  a  38,000  regional  AM 
daily  in  Central  Illinois  seeks  a  sports 
reporter/deskman.  Duties  include  editing 
local  and  wire  sports  copy  with  some  writ¬ 
ing  in  this  strong  prep/sports  area.  Ideal 
applicant  will  have  some  VDT  and 
sportswriting  experience.  Excellent  salary 
and  benefits.  Send  resume  with  writing 
samples  to  Keith  L.  Stewart,  Lindsay- 
Schaub  Newspapers,  PO  Box  789,  Decatur 
IL  62525. 


SPORTS  EDITOR  and/or  writer.  Experi¬ 
enced.  Good  at  layout,  directing  local 
coverage.  Immediate  opening.  Zone  2,  Box 
26601,  Editor  &  Publisher. 


NATIONAL  WEEKLY  financial  paper  in 
New  York  City  seeks  reporter/copy  editor 
with  some  experience  in  money  markets. 
State  salary  requirements.  Box  26875, 
Editor  &  Publisher. 


REPORTERS 

Two  positions  open  on  editorial  staff  of 
prominent  professional  organization  lo¬ 
cated  in  Chicago  for  bi-weekly  health- 
related  newspaper,  soon  to  be  published 
weekly. 

Associate  Editor:  upwardly  mobile  reporter 
with  successful  experience  on  a  general- 
circulation  daily  newspaper. 

Assistant  Editor:  writer/copy  editor  with 
creative  layout  skills.  Previous  science  or 
health  writing  experience  desirable. 
Substantial  company-paid  comprehensive 
benefit  program.  Please  submit  resume 
with  salary  requirements  and  writing  sam¬ 
ples  to  Box  26865,  Editor  &  Publisher. 


SPORTS — needed  immediately.  Mostly 
desk  work.  Experienced.  Rod  Odell,  The 
Daily  Advance,  Dover  NJ  07801.  (201) 
366-3000. 


SPORTS  COPY  EDITOR  for  midwest  AM 
metropolitan  daily.  Good  editing  skills  and 
page  layout  ability  essential.  Some  experi¬ 
ence  and  knowledge  of  graphics  helpful. 
Send  resume  and  recent  samples  of  heads 
and  page  layouts  to  Box  26859,  Editor  & 
Publisher. 


WE’RE  LOOKING  tor  the  best  weekly 
newspape'  editor  in  America.  Thriving 
weekly  group  in  Carmel,  California  needs 
an  editor  with  top  copy,  make-up  skills. 
Experienced  only.  Our  standards  are  high. 
Salary  to  20K  plus  profit  sharing,  plus 
fringes.  Resume,  samples  to  Box  26858, 
Editor  &  Publisher. 


LOCAL  GOVERNMENT  REPORTER  for 
top-notch  county  seat  weekly  in  western 
Michigan  resort  area.  Photo,  darkroom, 
layout,  copyediting  experience  all  plusses; 
four-year  degree  and  one  years  experience 
required.  Clips,  resume,  salary  required  to: 
Editor,  Allegan  County  News  and  Gazette, 
PO  Box  189,  Allegan  Ml  49010. 


WIRE  SERVICE  EDITOR 
We  seek  a  self  starting  editor  with  ability  to 
supervise,  guide  and  motivate  a  staff  of  20 
reporters  and  rewrite  persons  for  local 
hard  news  coverage.  Southern  California. 
Must  have  some  management  experience. 
Send  resume  and  salary  requirements  to 
Box  26852,  Editor  &  Publisher. 


SPORTS  EDITOR-PHOTOGRAPHER  for 
weekly  newspaper  in  Bowie,  Maryland. 
Must  have  layout  and  darkroom  experi¬ 
ence.  Write  John  Rouse,  Editor,  Bowie 
News,  PO  Drawer  M,  Bowie  MD  20715. 


EDITOR/REPORTER  wanted  for  growing, 
Chicago-based  weekly  magazine  covering 
advertising/marketin^media  in  the  Mid¬ 
west.  Minimum  two  years  newspaper/ 
magazine  experience  a  must,  preferably 
covering  business.  Immediate  opening. 
Send  salary  requirements,  resume,  3  sam¬ 
ples  only  to  Maury  H.  Dubin,  Editor,  SAM 
Publications,  435  N.  Michigan  Av,  Chicago 
IL  60611. 


WRITER/ 

EDITOR 

CORPORATE  COMMUNICATIONS 

The  Standard  Oil  Company  (Ohio),  needs 
a  skilled  journalist  to  join  its  ccM-porate 
public  affairs  staff.  The  position  offers 
high  visibility  and  opportunity  fur  profes¬ 
sional  growth  in  a  fast-growing  major  cor¬ 
poration.  Initial  assignments  will  involve 
employee  publications. 

Previous  corporate  editorial  experience  is 
essential,  as  is  an  innovative  approach  to 
employee  communications.  Layout/ 
production  knowledge  is  desirable. 

Please  forward  resume,  salary  require¬ 
ments  and  writing  samples  to  Susan  Kur- 
lansik.  Executive  Recruitment  Depart¬ 
ment,  The  Standard  Oil  Company  (Ohio), 
1239  Midland  Building,  Cleveland.  Ohio 
44115.  We  are  an  equal  opportunity 
employer,  m/f/h. 

SOHIO 

The  Standard  Oil  Company  (Ohio) 
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HELP  WANTED 


EDITORIAL 


ARE  YOU  BRIGHT  ENOUGH 
FOR  THE  BERMUDA  SUN? 

We  are  a  lively  weekly  newspaper  (circula¬ 
tion  13,000)  which  prides  itself  on  its  off¬ 
beat  and  investigative  stories.  We  need  a 
SENIOR  REPORTER  with  at  least  five 
years  experience  to  help  us  fill  the  bill. 
Successful  applicants  will  also  be  ex¬ 
pected  to  assume  sub-editing  duties  from 
time  to  time.  Ability  to  handle  a  camera 
also  a  plus.  Salary  $13-14,000  p.a.  (no  in¬ 
come  tax).  Isn’t  this  the  job  you've  been 
waiting  for?  Apply  in  writing  sending  re¬ 
sume  and  sample  work  to  John  Barritt, 
Editor,  The  Bermuda  Sun,  Box  902,  Hamil¬ 
ton,  Bermuda. 


REPORTER,  preferably  with  at  least  2 
years  experience,  needed  by  25,000  circu¬ 
lation  PM  daily  in  Zone  4.  Job  offers  oppor¬ 
tunity  for  digging  into  city/county  govern¬ 
ment  and  foHeature  writing.  Send  resume 
and  clips  to  Box  26730,  Editor  & 
Publisher. 


SPORTS  reporter/editor  to  produce  two 
lively  sports  pages  for  major  semi-weekly. 
Must  be  able  to  handle  camera  and  make¬ 
up  sports  pages  for  Monday  and  Wednes¬ 
day  issues.  You  will  cover  5  major  high 
schools  and  three  highly  developed  city 
recreation  programs.  Prefer  experienced 
person  .  .  .  However  we  will  consider  re¬ 
cent  J-school  graduate  with  know-how. 
Send  complete  details  to  Box  26721, 
Editor  &  Publisher.  Equal  opportunity 
employer. 


CITY  EDITOR  for  AM  daily  and  Sunday  in 
Fairmont,  West  Virginia,  home  of  Fairmont 
State  College.  Located  in  the  heart  of  coal 
country  in  beautiful  Appalachian  Moun¬ 
tains.  Experience  in  VDTs  helpful.  Send 
resume  to  Robert  Murphy,  Publisher, 
Times-West  Virginian,  Box  1472,  Fairmont 
WV  26554. 


EXPERIENCED  REPORTER  sought  by 
33,000  AM  paper.  At  least  2  years  daily 
experience  required.  Should  have  proven 
record  handling  tough  news,  feature  as¬ 
signments.  Also  seeking  experienced  copy 
editor  who  knows  grammar,  spelling,  lay¬ 
out  and  who  will  question  copy.  Good 
wages  and  benefits.  Write  Dave  Butler, 
Managing  Editor,  Messenger-Inquirer,  PO 
^x  1480,  Owensboro  KY  42301. 


NIGHT  ASSISTANT  CITY  EDITOR 
for  bright  Florida  PM.  Need  dependable 
word  specialist  with  polished  copy  editing 
skills  and  reporting  instincts.  Send  re¬ 
sume,  work  samples  and  salary  require¬ 
ments  to  Michael  Davis,  Clearwater  Sun, 
PO  Box  2078,  Clearwater  FL  33517.  No 
calls,  please. 


REPORTER— for  news  service  covering 
state  government  and  legislature  in  Bos¬ 
ton.  Salary $175-190.  Box 26779,  Editor& 
Publisher. 

FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume^  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop  ap¬ 
plicants  welcomed. 

New  England  Dally  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass.  01608 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

Expansion  of  our  universal  desk  has 
created  the  need  for  an  experienced  desk 
person  who  can  do  it  all.  Write  Jonathan 
Miller,  Copy  Desk  Chief,  The  Standard- 
Times,  555  Pleasant  St,  New  Bedford  MA 
02742.  No  phone  calls. 


EDITOR-REPORTER  wanted  immediately 
by  rapidly  growing  newspaper  company  in 
eastern  Massachusetts.  Editorial  appli¬ 
cants  should  be  aggressive,  imaginative, 
experienced  journalists.  Enthusiastic  re¬ 
cent  journalism  grad  who  eniovs  local 
news  coverage  will  be  considered  as  report¬ 
ers.  Some  experience  with  camera  preferred. 
Send  resume,  tearsheets  and  salary  re¬ 
quirements  to  Elsie  Ellis,  Executive  Editor, 
Beacon  Publishing  Co.,  Acton,  MA  01720. 


CITY  EDITOR 

Medium  Zone  3  daily  seeks  city  editor  with 
mature  judgment,  sharp  editing  skills  and 
the  demonstrated  ability  for  directing  ag- 
ressive,  imaginative  local  news  coverage, 
xcellent  salary  and  benefits.  Send  re¬ 
sume,  references  and  work  samples  to  Box 
26883,  Editor  &  Publisher. 


REPORTER/PHOTOGRAPHER— Zone  3 
weekly.  Send  resume,  clips. 

Box  26826,  Editor  &  Publisher. 


LAY  MEDICAL  EDITOR— to  produce  tape- 
recorded  summaries  of  medical  conven¬ 
tions  for  Southern  California-based  audio 
publication.  Resume  to  Editorial  Division, 
PO  Box  712,  Glendale  CA  91209. 


COPY  EDITOR/Business-General  Assign¬ 
ment  Ryx)rter  needed  on  35,000  midwest 
daily  (Zone  5).  Should  have  3  years 
writing/editing  experience  and  organiza¬ 
tional  skills.  Chance  to  grow  along  with 
progressive  paper.  Send  resume,  clips, 
and  salary  needs  to  Joseph  Ostermeier. 
The  News-Democrat,  120  S,  Illinois  St, 
Belleville,  IL  62222.  No  phone  calls,  please. 


COPY  EDITOR— Are  you  ready  to  move  up 
to  the  desk  of  a  Zone  3  AM  metro?  You 
must  be  strong  on  layout  and  have  excep¬ 
tional  editing  and  headline  writing  skills. 
You  should  have  at  least  2  years  daily  edit¬ 
ing  experience.  Excellent  salary,  benefits 
and  location.  Box  26802,  Editor  & 
Publisher. 


EDITORIAL  OPPORTUNITY 
OF  A  LIFETIME 

We  are  looking  for  an  editor  who  can  take 
charge  of  a  twice  weekly  paper  in  a  boom 
area  in  Zone  8.  To  the  right  person  we  offer 
editorial  freedom,  the  opportunity  to  hire 
new  staff  writers,  photographers,  excellent 
salary  and  benefits  and  the  opportunity  to 
grow  with  a  growing  intermountain  group. 
We  are  looking  for  a  hard  worker,  organizer 
and  leader.  Our  top  candidate  will  have 
proven  ability  in  writing,  photography  and 
page  layout  and  will  believe  in  personal, 
community  journalism. 

Please  send  resumes  only  to  Box  26882, 
Editor  &  Publisher. 


EDITOR-REPORTER  to  cover  community 
journalism.  Must  be  objective,  fair  and  ac¬ 
curate.  Growing  Zone  3  weekly.  Will  run 
newsroom,  responsible  directly  to  pub¬ 
lisher.  Box  26705,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


BUSINESS  REPORTER 

THE  CHARLOTTE  OBSERVER,  the  major 
newspaper  in  North  Carolina  and  South 
Carolina,  is  looking  for  a  hard-charging 
business  reporter  who  can  turn  out  daily 
stories  and  also  produce  in-depth, 
magazine-style  stories  for  our  well-read 
Sunday  Business  Section  and  Page  One. 
You'll  need  to  know  how  to  write  about 
return  on  equity,  graduated-payment 
mortgages  and  exports.  You'll  also  need  to 
be  able  to  interview  bank  presidents  and 
CEOs,  as  well  as  low-wage  textile  and  furni¬ 
ture  workers.  Your  beat  will  include  boom¬ 
ing  downtown  Charlotte,  especially  its  fi¬ 
nancial  and  investment  community. 

We’re  looking  for  an  aggressive,  self¬ 
starting  man  or  woman  with  at  least  three 
years  of  reporting  experience,  some  of  it  in 
business.  An  academic  background  in  Bus¬ 
iness  or  Economics  would  help.  Most  im¬ 
portant  is  your  ability  to  produce  exclusive 
stories  for  us  and  to  write  them  so  your 
spouse  will  want  to  read  your  story. 

Send  an  autobiographical  letter  that  con¬ 
vinces  us  you're  the  person  for  this  chal¬ 
lenging  assignment  and  tells  us  your  ap¬ 
proach  to  covering  business  news.  Please 
include  a  small  selection  of  clips  and  the 
names  and  telephone  numbers  of  three 
professional  references  we  can  call  im¬ 
mediately. 

Send  your  materials  to  M.S.  Van  Hecke, 
Executive  Business  Editor,  The  Charlotte 
Observer,  P.O.  Box  32188,  Charlotte, 
North  Carolina  28232.  An  Equal  Opportun¬ 
ity  Employer. 


HERE  IS  YOUR  CHANCE  to  get  away  from 
hectic,  big  city  life.  Small  Midwestern 
weekly  needs  a  "do  everything"  person. 
Would  like  abilities  in  writing,  ad  sales  and 
photography.  Good  job  for  recent  college 
graduates.  Send  resume  to:  Crofton  Jour¬ 
nal,  Box  224,  Crofton.  NB  68730. 


EXPANSION-MINDED  group  seeks  well- 
rounded  newspaperpersons  pointing  to¬ 
ward  ownership-participating  publisher 
posts.  Write  Dept.  BB.  c/o  Box  12428, 
Panama  City.  FL  32401. 


EDITOR  who  is  tight  with  words,  writes 
creative  headlines  and  has  competitive 
outlook  on  news,  needed  for  hard  news 
Michigan  weekly  newspaper  group.  Send 
work  samples  to  Box  14.  Union  Lake  Ml 
48085. 


CITY  EDITOR— Zone  2  daily  seeks  an  indi¬ 
vidual  capable  of  motivating  and  directing 
a  young  and  talented  staff.  Previous  re¬ 
porting  experience  required.  Copy  desk 
experience  helpful.  Send  resume  and  sal¬ 
ary  requirements  to  Box  26783,  Editor  & 
Publisher. 


GRAPHICS 


DIRECTOR  OF  GRAPHICS  AND  PHOTOG¬ 
RAPHY.  Group  of  four  small  papers  in 
Southwest  Virginia  seeks  talented  person 
to  shape  and  direct  total  graphics  pack¬ 
age.  Some  management  resonsibility.  New 
press  and  expanded  color  capabilities  will 
give  the  right  person  an  excellent  forum  to 
display  capabilities.  Candidate  should 
have  strong  photographic  portfolio  and 
one  or  two  years  experience  on  daily  news¬ 
paper.  Starting  pay  $165-200  per  week. 
Challenge  and  opportunity  enormous.  Box 
26631 .  Editor  &  Publisher. 


MACHINIST 


MACHINIST  WANTED — Newspaper  ex¬ 
perience  desirable  but  not  mandatory. 
Must  be  skilled  in  lathe  and  milling 
machines  and  able  to  perform  other 
machine  shop  duties.  Must  be  willing  to 
work  nights,  weekends,  and  overtime. 
Permanent  position  with  excellent  salary 
and  top  fringe  benefits.  In  Zone  6.  An 
equal  opportunity  employer  M/F.  Submit 
resume  to  Box  26414.  Editor  &  Publisher. 


MAILROOM 


MEDIUM  SIZE  DAILY  Suburban  Newspa¬ 
per  Company  has  immediate  need  for  an 
individual  to  take  charge  and  supervise  our 
second  shift  mailing  and  inserting  opera¬ 
tions.  Outstanding  career  opportunity  for 
the  right  person.  Starting  salary  commen¬ 
surate  with  experience.  We  offer  excellent 
company  benefits  and  working  conditions. 
For  further  information  and  confidential 
interview  call:  (312)  870-3728. 


HELP  WANTED 


PRESSROOM 


PRESS-PLATEMAKING 

FOREMAN 

The  Midland  (Mich.)  Daily  News,  a  17,000 
PM  daily,  has  an  immediate  opening  for  a 
press-platemaking  foreman.  We  are  a 
6-day  publication  using  a  Scott  4  unit 
press  with  portable  color  fountains,  a 
Chemco  Spartan  III  camera  and  NAPP 
platemaking. 

We  seek  an  individual  with  good  mechani¬ 
cal.  camera  and  supervisory  experience.  In 
return  we  offer  a  salary  commensurate 
with  experience  and  liberal  benefits.  If  in¬ 
terested.  send  resume  to  K.L.  Stewart, 
Lindsay-Schaub  Newspapers.  PO  Box  789, 
Decatur  IL  62525. 


PRODUCTION 


ZONE  1  DAILY  seeks  production  manager 
with  extensive  experience  offset  press  op¬ 
eration,  high  technology  production  in 
composition  and  advertising,  satellite 
plant  operations,  union  environment,  color 
reproduction  capabilities,  plant  design, 
scheduling,  all  mailroom  operations.  Must 
be  superb  administrator  of  personnel.  Sal¬ 
ary  open,  incentives,  major  company  ben¬ 
efits.  All  replies  in  strictest  confidence. 
Box  26873,  Editor  &  Publisher. 


PROMOTION 


PROMOTION  MANAGER 
Excellent  opportunity  for  person  capable 
of  establishing  a  new  department  in  one  of 
California's  leading  daily  newspapers.  Ex¬ 
perience  necessary  in  research,  public  re¬ 
lations  and  promotion  for  circulation,  ad¬ 
vertising  and  editorial.  Excellent  salary 
and  fringe  benefits.  Immediate  opening. 
Send  resume  of  experience  to  Dick  Hum¬ 
mel.  The  Bakersfield  Californian,  PO  Bin 
440,  Bakersfield,  CA  93302. 

Positions 
Wanted . . . 

ADMINISTRATIVE 


OPERATIONS  MANAGER— People  and 
systems  oriented.  Extensive  experience  in 
all  mechanical  and  non-mechanical  de¬ 
partments  with  prime  strengths  in  produc¬ 
tion  and  accounting  computer  systems,  as 
well  as  all  other  high  technology  areas. 
Superb  record  and  references.  Strictest 
confidence.  Box  26823,  Editor  & 
Publisher. 


I  HAVE  DECIDED  to  cap  a  fine  career  by 
building  some  paper  into  America's  most 
distinguished  small/medium  local  daily,  as 
publisher  or  editor.  Yours?  Reply  only  if  you 
share  an  obsession  for  excellence.  Box 
26777,  Editor  &  Publisher. 


ADVERTISING 


DISPLAY  AD  MAN  with  15  years  experi¬ 
ence  and  excellent  work  record,  desire 
change  to  Zones  7  or  9.  Box  26744.  Editor 
&  Publisher. 


LOOKING  for  experienced  manager  and 
salesman?  I  have  solid  background  in 
newspaper  advertising  all  phases,  training 
top  sales.  Box  26698.  Editor  &  Publisher. 


AD  MANAGER,  prefer  weekly  newspaper  or 
new  challenge.  Zone  1.  3.  Draw  $250  plus. 
Box  26712.  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  with  diversified 
experience  and  successful  management 
record  seeks  challenging  opportunity,  ^x 
26868.  Editor  &  Publisher. 


ZONE  MANAGER — 8  years  experience  with 
major  daily  managing  8  districts,  450  car¬ 
riers  and  44  full  and  part  time  employees. 
Proponent  of  team  effort,  strong  sales  rec¬ 
ord.  Experienced  in  total  market  coverage, 
and  carrier  and  District  Manager  sales 
training.  Desire  position  in  Zones  4,  6.  8.  or 
9.  Box  26817,  Editor  &  Publisher. 


SCIENCE 

WRITER 


Major  voluntary  health  agency  has  an  excellent 
opportunity  for  an  experienced  medical/science  writer. 
Must  have  at  least  5  years  experience  in  science  and 
medical  writing  for  a  mass  media  outlet — newspaper, 
magazine,  radio  or  television  station  or  any  com¬ 
bination.  Public  relations  and  public  information 
experience  will  be  considered.  Starting  salary  com¬ 
mensurate  with  experience  plus  excellent  benefits  at 
our  Dallas,  Texas  location. 

Qualified  candidates  should  submit  resume  and  salary 
history  in  confidence  to: 

Box  26774,  Editor  &  Publisher 
Equal  Opportunity  Employer  A4/F 


EDITOR  &  PUBLISHER  for  March  3. 1979 


38 


Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


CIRCULATION  EDITORIAL 


CIRCULATION  SALES  Director,  age  41, 
family  man,  low  key,  excellent  with  people, 
with  14  years  of  directing  objective  plan¬ 
ning,  and  execution  in  all  phases  of  circu¬ 
lation  sales  promotion.  Diversified  experi¬ 
ence  ranging  from  small  dailies,  weeklies, 
shoppers,  to  large  metro’s.  Very  much  in¬ 
terested  in  setting  up  new  circulation  sales 
department  with  growing  company  or  pick¬ 
ing  up  a  now  lethargic  team  ready  to  move 
ahead  with  the  proper  leadership.  Prefer 
Zone  2  (Delaware  Valley  Area).  However, 
family  would  consider  relocating  with  sin¬ 
cere  group,  (large  or  small).  Excellent  ref¬ 
erences  and  track  record.  Box  26447, 
Editor  &  Publisher. 


EXPERIENCED  in  home  delivery  by  both 
carriers  and  motor  routes  and  seeking  a 
circulation  position  with  either  a  daily  or 
weekly  newspaper  in  New  England.  I  cur¬ 
rently  operate  a  news  agency  north  of  Bos¬ 
ton.  Box  26641,  Editor  &  Publisher. 


CIRCULATION  Group  Vice  President.  Age 
37  with  15  years  successful  management 
experience  with  small,  medium  and  metro 
operations.  Desire  position  with  challenge 
and  opportuni^  for  future  top  manage¬ 
ment  position.  Prefer  good  family  area,  ex¬ 
cellent  references.  Box  26629,  Editor  & 
Publisher. 


MR  DIRECTOR:  Tired  of  doing  it  alone. 
Good,  dependable  assistant  available.  9 
years  experience,  good  references.  Good 
with  DM’s  in  field.  Zone  6.  Box  26725, 
Editor  &  Publisher. 


EXPERIENCED  circulation  manager  with 
10  successful  years  in  7000  to  40,000 
AM/PM  dailies  seeks  change.  Box  26710, 
Editor  &  Publisher. 


EDITORIAL 


EX-COLLEGE  PROFESSOR,  MA  in  com¬ 
munications,  with  excellent  writing  skills 
and  experience  as  a  reporter  seeks  posi¬ 
tion  on  newspaper  or  magazine.  Prefer 
Zones  2,  1,  3.  Box  26876,  Editor  & 
Publisher, 


STRAIGHT-A  American  University  grad¬ 
uate  assistant  in  master’s  degree  journ¬ 
alism  program  fed  up  with  school.  Wants 
to  work  full  or  part-time  in  Washington, 
or  full  time  anywhere.  Two  years  exper¬ 
ience  as  prize-winning  police  reporter  and 
copy,  wire  and  makeup  editor  on  80,(XK) 
circulation,  statewide  daily.  National  mag¬ 
azine  credits  in  science  and  environ¬ 
mental  writing.  George  Johnson,  2209 
40th  Street  NW,  #2,  Washington,  (3C 
20007. 


YOUNG  WRITER,  24,  seeks  entry  position, 
daily  or  weekly  paper.  1976  intern  with 
Jack  Anderson,  extensive  college  daily  ex¬ 
perience,  freelance  credits.  University  of 
California  grad  (BA,  political  science). 
Roger  Keeling,  Box  15023,  Santa  Barbara 
CA  93107.  (805)  685-1911. 


MATURE,  MULTIPLE-AWARDWINNING 
editor  of  small  daily  seeks  editorship  of 
under  30,000  circulation,  politically- 
conservative  daily.  California  or  South  pre¬ 
ferred.  Minimum  salary  $25,000.  Must 

five  one  month’s  notice.  Box  26782, 
ditor  &  Publisher. 


HARDWORKING,  proven  journalist  wants 
to  join  progressive  news  staff  on  50,000  to 
2CX),000  daily.  Big  10  May  1979  graduate: 
4  years  news,  features  on  150,0()0  daily:  4 
years  campus  daily  writing  city  govern¬ 
ment,  public  health,  crime,  features.  Copy 
editing,  VDT  experience.  Will  relocate.  Box 
26572,  Editor  &  Publisher. 


UNIQUE  HUSBANDAA/IFE  TEAM:  He,  30, 
is  reporting  pro  who  has  covered  a  state 
house,  federal  courts  and  run  a  news 
bureau  for  several  major  Northeast  met¬ 
ros.  She,  27,  is  a  former  teacher  who  is  NIE 
coordinator  and  Education  Editor  for  an 
80M  metro.  They  are  seeking  growth  op¬ 
portunities  on  quality  publications.  In¬ 
teresting  offers  tor  either  or  both  will  be 
considered.  Box  26846,  Editor  & 
Publisher. 


7  YEARS  EXPERIENCE  in  Army  informa¬ 
tion.  Have  done  layout,  editing,  sports, 
heads,  photojournalism  and  PR.  Can  do  it 
all  for  you.  Available  in  June  1979.  Box 
267^,  Editor  &  Publisher. 


SEEK  JOB  anywhere.  Have  news  and  fea- 
I  ture  writing,  VDT,  editing,  layout,  photog¬ 
raphy  experience  with  newspapers.  C^l 
(614)  942-8152. 


NEWSROOM  MANAGER — Assistant  city 
editor.  28,  on  40,000  PM  seeks  new  chal¬ 
lenge  on  any  size  daily.  Skilled  at  copy  edit¬ 
ing,  headline  writing,  layout  and  reporting. 
Strong  potential  and  abilities  as  a  news¬ 
room  manager.  Congenial.  Malleable.  Con¬ 
servative.  Capable  of  writing  editorials.  10 
years  of  experience.  $25,000  annual  salary 
range.  Box  26833,  Editor  &  Publisher. 


EXPERIENCED  NEWSMAN  seeks  Manag- 
I  ing  Editing  spot  on  small  daily  or  ?  on  big- 
:  ger  paper.  Box  26866.  Editor  &  Publisher. 


SUMMER  INTERNSHIP.  AMressive,  well- 
rounded  Missouri  J-schooTgrad  student 
seeks  position  offering  challenge  and  solid 
beat  experience.  Trained  and  eager.  Box 
26861,  Editor  &  Publisher. 


INTELLIGENT,  aggressive  person  seeking 
entry  level  employment  in  editorial,  sports 
or  news.  Professional  journalism  experi¬ 
ence  limited,  one  byline,  but  have 
thorough  knowledge  in  all  aspects  of  the 
above.  BA  History.  MA  American  Studies. 
Excellent  work  references,  will  relocate. 
Zones  1,  2.  Box  26857,  Editor  &  Publisher. 


SEEK  POSITION  as  reporter/bureau  chief 
in  Japan  for  newspapers/magazines,  full  or 
part-time.  Well  experienced  in  spot  news, 
in-depth  reporting  on  specialized  trade, 
business,  economics,  diplomacy,  politics. 
Have  supervised  Japanese  newsmen/ 
women  successfully.  Fluent  in  Japanese. 
Reply  Box  26842,  Editor  &  Publisher. 


TOP  FLIGHT,  experienced  journalist  with 
11  years  at  two  of  nation’s  largest  dailies 
seeks  return  to  news  or  magazine  writing 
after  4-year  absence.  Experience  includes 
major  beats,  general  assignment,  some 
feature  writing,  though  primarily  news.  Na¬ 
tional  fellowship  winner,  a  year  in  Wash¬ 
ington,  DC.  Prefer  Zones  5,  2,  DC  or  over¬ 
seas.  Self-starter,  aggressive,  age  36,  top 
references.  Box  26830,  Editor  & 
Publisher. 


REPORTER  4  years  of  professional  jour¬ 
nalism  experience  most  recently  with 
major  metro  daily,  seeks  spot  with  metro  or 
suburban  daily.  VDT,  desk,  feature/arts, 
police  beat  experience.  Will  consider  all 
locations.  Box  26494,  Editor  &  Publisher. 


MANAGING  EDITOR 

Of  80,CX}0  circulation  capital  ciw  dailies 
13  years.  Want  new  location.  Excellent 
record,  references.  Box  26569,  Editor  & 
Publisher. 


EDITOR/WRITER,  15  years  experience  in 
major  newspapers  and  magazines  in  To¬ 
ronto,  Canada,  immigrating  to  USA.  Busi¬ 
ness,  labor,  general-interest  features, 
educational  TV.  Interested  especially  in 
Zones  3,  4,  6  &  9.  Box  26674,  Editor  & 
Publisher. 


NEWSLETTER  MANAGER— Dynamic 
editor  will  (1)  improve  editorial  quality,  (2) 
skyrocket  direct  mail  returns,  (3)  increase 
renewals,  (4)  add  new  products,  (5)  boom 
profits.  Washington  D.(:.  only.  Box  26701, 
Editor  &  Publisher. 


STATE  AP  AWARD  WINNER.  Six  years  ex¬ 
perience,  3  as  reporter  tor  two  metro 
dailies,  3  freelancing  to  regional  and  na¬ 
tional  newspapers.  Would  like  to  re-enter 
daily  journalism  to  do  trend,  analytical  and 
probing  stories.  Box  26723,  Editor  & 
Publisher. 


AMBITIOUS  JOURNALIST,  27,  single,  4 
years  experience  and  J  degree,  seeks  posi¬ 
tion  on  daily,  weekly  or  monthly.  Experi¬ 
ence  on  all  three,  and  AP.  Responsible, 
creative,  good  writer.  Tired  of  the  good  life 
in  Seattle,  want  challense  of  bie  citv  in 
Zone  2.  Laura  Raun,  l297  Lexington  Av, 
#9,  New  York,  NY.  (212)  876-8196. 


COPY  DESK 

Heavily  skilled,  highly  experienced.  Have 
been  slot  man,  copy  desk  chief,  news 
editor,  wire  editor,  (not  to  mention  every¬ 
thing  from  reporter  to  managing  editor). 
Strong  on  layout.  VDT  experience.  Have 
been  on  papers  as  large  as  LA  Times.  Now 
in  Northwest.  Write  Box  26889,  Editor  & 
Publisher,  or  call  (509)  525-8103. 
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EDITOR— 15  years  experience:  strongest 
on  staff  motivation,  graphics,  community 
involvement.  Box  26599,  Editor  & 
Publisher. 


PROVEN  SPORTS  EDITOR,  columnist,  14 
years  experience,  seeks  position  on  mid¬ 
sized  daily.  Bright  columnist,  strong  or¬ 
ganizer  of  staff.  Write  Box  231,  Onalaska, 
Wl  54650. 


WIRE  EDITOR— digs  out  stories  for  read¬ 
ership;  likes  sharp  layouts,  strong  heads, 
knows  VDT.  Box  26477,  Editor  & 
Publisher. 


HATE  TAKING  a  lawyer’s  word  or  losing 
stories  in  the  legal  morass?  Experienced 
reporter,  28,  will  complete  law  school 
soon.  Seeks  position  on  paper  that  will 
fully  utilize  law-trained  reporter.  Box 
26660,  Editor  &  Publisher. 


INTERNATIONAL  NEWS;  If  it  is  in  your 
planning  for  the  future,  this  experienced 
editor-in-chief  can  help.  Over  5  years  in 
command  of  a  daily  newspaper  with  inter¬ 
national  contacts.  Can  help  you  create  a 
viable  publication  or  expand  your  world 
coverage.  The  title  is  not  important.  The 
challenge  and  opportunity  are.  Box  26635, 
Editor  &  Publisher. 


PULITZER-PRIZE  nominee,  9  years  ex¬ 
perience,  major  international  fellowship 
winner.  Two  other  awards.  Now  available 
because  paper  folded.  Prefer  reporting  po¬ 
sition  in  Zone  2,  will  consider  all.  Box 
26418,  Editor  &  Publisher. 


EDITORIAL  WRITER — 7  years  experience, 
plus  reporting.  Written  on  wide  range  of 
topics  and  handled  all  editorial  page 
duties.  Moderate/liberal  point  of  view.  Pre¬ 
fer  Zones  1  through  5.  Box  26792,  Editor  & 
Publisher. 


FIVE  YEAR  VETERAN  on  medium  to  large 
dailies  seeks  new  assignment,  challenge.  I 
have  a  good  job  but  looking  for  specialty 
assignment,  no  opening  here.  Awards  for 
writing.  Box  26335,  Editor  &  Publisher. 


SPORTSWRITER — 25,  top  prize  winner.  I’ll 
work  all  day  and  night  for  a  good  story. 
Adept  in  feature  writing.  Box  26810, 
Editor  &  Publisher. 


ASSOCIATE  EDITOR— Zone  6  metro, 
editorial  page,  seeks  equally  responsible 
post  on  West  Coast.  Dedicated  profes¬ 
sional  with  12  years  experience,  wants  to 
join  innovative  organization  willing  to 
shake  community  pillars  when  needed.  MA 
Journalism,  awards,  fellowship.  Prompt 
reply.  Box  26818,  Editor  &  Publisher. 


FREELANCE 


CANADIAN  independent,  fully  experi¬ 
enced  business-financial  reporter  and 
magazine  writer,  based  Toronto,  can  pro¬ 
vide  regular  coverage  or  spot  news  and 
features  U.S.  publications.  For  details  Box 
26465,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


MAJOR  DAILY  trims  staff,  including 
photographer,  26.  single,  seven  years  ex¬ 
perience  spot  news,  big  league  sports, 
fashion,  lab  processing,  who  urgently 
needs  job.  Former  boss  as  reference.  Box 
26594,  Editor  &  Publisher. 


PHOTOGRAPHER — Wish  to  relocate  in 
Florida  or  Texas.  6  years  experience  in 
news  and  portraiture.  Award  winner  in 
news  features.  Portfolio  and  resume  avail¬ 
able.  Box  26565,  Editor  &  Publisher. 


NATURAL  RESOURCES,  Environmental 
Features — Freelancer  with  credits  of 
30,000  words  and  75  photos  during  oast 
two  years.  Professional  ecologist/writer. 
Master’s  degree.  Budd  Titlow,  224  Flora 
Way,  Golden,  CO  80401.  (303)  279-8097. 


EXPERIENCED  newspaper  photographer 
with  degree.  Chief  photographer  and  dark¬ 
room  supervisor  for  IV2  years  on  daily. 
Also  1  year  on  weekly.  References  avail¬ 
able.  Box  26845,  Editor  &  Publisher. 


PRODUCTION 


SHIRT-SLEEVES  PRODUCTION  MANAGER- 
let  my  technical  experience  work  for 
you.  F’ractical  and  supervisory  experience 
in  all  phases  of  offset  operations.  Prefer 
central  printing  plant.  Box  26745,  Editor  & 
Publisher. 


SEASONED  PRODUCTION  MANAGER— 
Excellent  credentials,  record  and  refer¬ 
ences.  Two  jobs  in  20  years.  Box  26819, 
Editor  &  Publisher. 


PUBLIC  RELATIONS 


NEWS  REPORTER,  25  seeks  entry  level 
public  relations  post  in  Zone  1  or  2.  Ex¬ 
perience  includes  writing  for  New  York  City 
daily,  AP,  UPl  and  political  campaign.  Box 
266CiO,  Editor  &  Publisher. 


RECENT  GRAD  with  Public  Relations  and 
newspaper  work  experience  wants  boss 
who  can  offer  challenging  entry  level  posi¬ 
tion  in  PR.  delegates  responsibility,  and 
will  allow  me  to  gain  experience  and  ad¬ 
vancement.  Prefer  Philadelphia.  PA  area. 
Lorraine  Netzko,  5225  ETlvena,  Penn- 
sauken,  NJ,  08109. 

MDED  BONUS  FOR 
E&P  POSITIONS  WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their  mag¬ 
azines  several  days  later  than  should  be 
expected.  So,  while  you’re  awaiting  for 
just  the  right  publisher  to  see  your  POSI¬ 
TIONS  WANTED  ad— we  mail  out  tear- 
sheets  of  the  HELP  WANTED  pages  to  our 
Positions  Wanted  advertisers  who  live  out¬ 
side  the  New  York  metropolitan  area.  That 
way  everyone  has  the  Help  Wanteds  by 
Monday  morning— and  the  same  chance 
to  shoot  off  an  early  reply  to  any  Help 
Wanted  Ads  of  Interest! 


E&P  Employment  Zone  Chart 


Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


To  thanky  or  not  to  thank 

Newspaper  coverage  of  business  news 
is  a  hot  topic  these  days.  It  is  the  subject 
of  many  business-press  seminars.  Some 
journalism  schools  are,  and  have  been, 
emphasizing  training  courses  in 
economics  for  prospective  business  re¬ 
porters.  Many  large  corporations  are 
funding  those  programs,  one  way  or 
another. 

Howard  Jarvis,  “godfather  of  Califor¬ 
nia’s  Proposition  13,”  as  E&P  calls  him 
this  week,  told  the  Inland  Daily  Press 
Association  that  the  nation’s  future  de¬ 
pends  on  the  quality  of  newspaper 
coverage  of  the  tax  reform  fight. 

One  of  the  nitty  gritty  problems  that 
crops  up  in  this  area  is  the  question  of 
whether  corporate  public  relations 
executives  should  thank  media,  and  re¬ 
porters,  for  a  job  well  done,  or  whether 
they  should  forget  it. 

On  the  other  hand,  do  reporters  and 
editors  resent  being  thanked  for  doing 
their  job  well  or  do  they  appreciate  a 
kind  note  when  their  work  is  recognized? 

The  February  26  issue  of  pr  reporter, 
weekly  newsletter  of  public  relations, 
quotes  four  important  pr  executives  on 
the  subject. 

One  said  a  thank  you  letter  “can  drive 
a  deeper  wedge  in  media/pr  relationships 
if  not  handled  appropriately.”  Thanking 
reporters  for  doing  their  job  is  tricky  and 
should  be  avoided,  he  said,  but  much  of 
it  depends  on  “how  well  you  know  the 
reporter.” 

Another  said  “many  reporters  resent 
being  thanked  for  doing  what  they’re  get¬ 
ting  paid  to  do.  They  resent  the  implica¬ 
tion  that  they  are  being  thanked  for  giv¬ 
ing  you  good  publicity,  which  is  not  their 
mission.”  ...  Be  careful  not  to  make  it 
sound  like  he  did  you  a  favor,  he  added. 

A  third  said  he  found  “no  one  objects 
to  the  courtesy  of  being  thanked  for  time 
and  effort  well  spent”  and  he  always 
makes  it  a  personal  and  professional 
practice  to  follow-up  with  all  media  con¬ 
tacts  who  have  attended  a  client-related 
function  or  written  a  piece  on  my  com¬ 
pany  or  client.  “Hinge  the  note  on  addi¬ 
tional  or  follow-up  material  and  an  invi¬ 
tation  to  call  at  any  time,”  he  suggested. 

The  fourth  thought  “good  press  rela¬ 
tions  can  be  enhanced  by  sending  a  thank 
you  letter  to  the  reporter  or  the  carbon  to 
his  supervisor.  A  little  apple  polishing, 
particularly  when  you  call  it  to  the  boss’s 
attention,  never  hurts.”  Send  it  for  pub¬ 
lication  as  a  letter  to  the  editor  and  you 
may  get  a  little  extra  mileage,  he 
suggested. 

With  our  Victorian  brand  of  naivete 
we  find  it  a  little  hard  to  understand  why 
anyone  would  resent  a  compliment, 
whether  in  writing  or  not,  for  a  job  well 
done.  Why  must  some  news  people  be 
suspicious  that  everyone  hut  they  have 


an  ulterior  motive  for  everything  they 
do.  These  are  the  people  who  take  an 
adversary  approach  to  everything.  What 
makes  them  think  they  have  a  corner  on 
honesty  and  integrity? 

We  always  thought  a  thank  you  letter 
was  the  polite  and  gracious  thing  to  do  in 
most  circumstances  .  .  .  We  wonder  how 
many  reporters  or  editors  ever  thought  of 
writing  a  thank  you  letter  to  a  news 
source  for  being  helpful. 

Why  not? 

Proposed  postal  rules 
studied  by  ANPA 

The  American  Newspaper  Publishers 
Association  will  meet  in  Washington  on 
March  1  to  study  a  proposed  postal  regu¬ 
lation. 

The  U.S.  Postal  Service  has  proposed 
regulations  (Federal  Register,  December 
28,  1978)  which  could  expand  the  cover¬ 
age  of  the  so-called  “private  express  stat¬ 
utes”  that  now  give  USPS  a  monopoly 
over  the  delivery  of  “letter”  mail. 

Newspapers  are  now  exempted  from 
the  definition  of  “letter”  under  current 
USPS  regulations. 

“Although  newspapers  remain  exempt 
from  the  definition  of  letter  in  the  pro¬ 
posed  regulations,  there  are  several  am¬ 
biguous  provisions  which  would  pose 
problems  for  newspapers  with  respect  to 
certain  advertising  inserts  and  delivery 
systems,”  ANPA  said. 

The  USPS  has  extended  the  deadline 
for  filing  comments  on  the  proposal  until 
March  12  at  the  request  of  the  ANPA  and 
National  Newspaper  Association. 

N.Y.  Guild  reports 
general  fund  deficit 

The  Newspaper  Guild  of  New  York 
had  a  general  fund  operating  deficit  of 
$255,838  for  the  fiscal  year  ending  Oc¬ 
tober  3 1 ,  1978.  This  compares  with  a  def¬ 
icit  of  $38,589  for  the  year  ending  Oc¬ 
tober  31,  1977. 

Total  income  was  $1,178,787  and  total 
expenses  were  $1,334,625. 

included  in  the  expenses  was  $52,51 1 
to  put  out  the  Guild’s  monthly  newspa¬ 
per,  frontpage .  Of  that  total,  the 
frontpage  editor  received  $27,710  plus 
expenses  of  $1,040.  The  Guild  publica¬ 
tion  recovered  $12,802  through  ads  and 
subscriptions. 

As  of  October  31 ,  1978,  the  Guild  gen¬ 
eral  fund  was  $183,357  in  the  red,  how¬ 
ever  the  emergency  fund  had  $376,538  in 
it.  For  the  year  ending  October  31,  1977, 
the  emergency  fund  contained  $552,279. 
Much  of  this  was  eaten  up  during  the  88 
day  strike  last  year. 


Past  Week’s  Range 
of  Stock  Prices 

NEWSPAPERS 


One 

Year 

2/28  2/21  Ago 

Affiliated  Publications  (AMEX)  20'/8  20^8  I6V4 

Blue  Chip  Stamps  (OTC)  .  ISVz  19%  15% 

Combined  Comm.  Corp  (NYSE)  .  30%  SOVi  30 

(a)  Capital  Cities  Comm.  (NYSE)  .  ...  38  40  55% 

Cowles  Comm.  (NYSE)  .  21%  22%  18V8 

Dow  Jones  (NYSE)  .  34  32%  30y4 

Gannett  (NYSE)  .  4OV2  40%  35% 

Gray  Comm.  (OTC)  .  23V2  23V2  14 

(b)  Harte-Hanks  (NYSE)  .  21%  22V2  32V8 

Jefferson  Pilot  (NYSE)  .  30  30%  27V2 

(c)  Knight-Ridder  (NYSE)  .  23V2  22%  35% 

Lee  Enterprise  (NYSE)  .  21%  22'/4  24% 

Media  General  (AMEX)  2OV2  21V2  13% 

Media  Investment  (OTC)  .  56  56  N/A 

Multimedia  (OTC)  .  25%  26  17% 

New  York  Times  (AMEX)  26%  27  17% 

Panax  (OTC)  .  5V2  5V2  N/A 

(d)  Post  Corp.  (Wise)  (AMEX)  16%  16%  22% 

Quebecor  (AMEX)  7%  9  7V2 

Southam  Press  (CE)  .  26%  26'/4  2OV2 

Stauffer  Communications  24V4  24V4  N/A 

Thomson  Newspapers  (CE)  .  I6V4  16'%  11% 

Time  Inc.  (NYSE)  .  39  41'/2  36V2 

Times  Mirror  (NYSE)  .  30  31%  23V2 

Toronto  Sun  (CE)  .  14V2  14'%  N/A 

Torstar(CE)  .  17'%  17'%  13 

(e)  Washington  Post  (AMEX)  22%  23'%  31% 


(a)  Stock  split  2  for  1.  effective  7/3/78 

(b)  Stock  split  2  for  1.  effective  6/21/78 

(c)  Stock  split  2  for  1 .  effective  8/30/78 

(d)  Stock  split  2  for  1.  effective  11/16/78 

(e)  Stock  split  2  for  1.  effective  12/27/78 

SUPPLIERS 


Abitibi  (CE)  .  18'/:  18  10% 

AM  Inti.  (NYSE)  .  16'%  18  14% 

Altai  r  (OTC)  .  4%  4'%  2'% 

Berkey  Photo  (NYSE)  .  5%  6%  5'% 

Boise  Cascade  (NYSE)  .  30'/2  31'%  24 

Carrier  Corp.  (NYSE)  .  25%  26'%  14% 

Compugraphic  (NYSE)  .  40%  44'/2  41'% 

CompuScan  (OTC)  .  7%  7%  5% 

Crown  Zellerbach  (NYSE)  .  32%  34%  30% 

Digital  Equipment  (NYSE)  .  48%  53'%  40% 

Domtar  (AMEX)  21  21%  13'% 

Dow  Chemical  (NYSE)  .  25'%  26%  24% 

Eastman  Kodak  (NYSE)  .  59%  63  45'% 

Eltra  (NYSE)  .  28  29%  27'% 

Georgia  Pacific  (NYSE)  .  27%  28%  24% 

Grace.  W.R.  (NYSE)  .  26  26%  25'% 

Great  Lakes  Paper  (CE)  .  42'%  42'%  24 

Great  No.  Nekoosa  (NYSE)  .  31%  32'%  25'% 

(f)  Harris  Corp.  (NYSE)  .  25'%  27%  42'% 

Hunt  Chem.  (NYSE)  .  15'%  14%  11 

International  Paper  (NYSE)  .  39%  41%  39'% 

Itek  Corp.  (NYSE)  .  20  21%  25'% 

Kimberly  Clark  (NYSE)  .  45  46%  41'% 

LogEtronics  (OTC)  .  13'/2  13'%  8'% 

Logicon  (AMEX)  11%  12'%  12 

MacMillan,  Bloedel  (CE)  .  23%  22%  16% 

Minnesota  Min.  and  Mfg.  (NYSE)  . . .  56'/8  59'%  47% 

Raytheon  (NYSE)  .  44  45%  N/A 

Rockwell  Inti.  (NYSE)  .  35%  37'%  29% 

St.  Regis  (NYSE)  .  30%  30%  26'% 

Southwest  Forest  Ind.  (NYSE)  .  14%  14%  9% 

Sun  Chemical  (NYSE)  .  26'%  26%  19'% 

Visual  Graphics  Corp.  (AMEX)  5'/8  5'%  N/A 

Wood  Industries  (AMEX)  10'/4  10'/2  4% 

White  Consolidated  (NYSE)  .  19%  19%  21 


(f)  Stock  split  2  for  1 .  effective  9/22/78 


Storer  sells  radio 
stations  in  Miami 

Agreement  in  principle  to  purchase 
radio  stations  WGBS  and  WLYF(FM), 
Miami  from  Storer  Broadcasting  Com¬ 
pany  by  Jefferson-Pilot  Braodcasting 
Company.  Charlotte.  North  Carolina,  a 
wholly-owned  subsidiary  of  Jefferson- 
Pilot  Corporation,  Greensboro,  North 
Carolina  was  announced. 

The  sale  is  conditional  upon  approval 
by  the  Federal  Communications  Com¬ 
mission.  Sale  negotiations  were  handled 
by  the  Ted  Hepburn  Company. 

Sale  price  for  the  two  stations  was  an¬ 
nounced  at  $12,500,000  cash. 
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CUT 

lOUR  AD  BUDGET 
LATEIY? 


Honesty  compels  us  to  admit  that 
you’re  not  alone. 

Whenever  the  cost/price  squeeze 
gets  really  tough,  it’s  a  tempta¬ 
tion  to  regard  advertising  as  a 
cost...  and  to  cut. 

Not  at  every  company,  however. 

In  recent  years,  a  significant 
change  has  taken  place  in  the 
thinking  of  many  management 
men  about  advertising  budgets. 
No  longer  are  appropriations 
cut  automatically  when  the  pres¬ 
sure  is  on. 


For  a  number  of  reasons.  Among 
them  are: 

1 .  With  the  growth  of  the  market¬ 
ing  concept,  advertising  is  no 
longer  looked  upon  merely  as  an 
expense,  but  as  an  integral  part 
of  the  company’s  marketing  mix. 

2.  Firms  that  maintain  advertising 
during  recession  years  do  better 
in  sales— and  profits— in  those  and 
later  years.  That  was  proved  con¬ 
clusively  in  studies  of  five  sepa¬ 
rate  recessions  made  by  ABP 
and  Meldrum  and  Fewsmith. 

3.  The  cost  of  a  salesman’s  call 
today  makes  it  imperative  to  make 
maximum  use  of  advertising.  The 
average  cost  of  an  industrial  sales 
call  soared  to  a  record  $96.79 
according  to  the  latest  report  by 
McGraw-Hill’s  Research  Labo¬ 
ratory  of  Advertising  Perform¬ 
ance.  Yet  studies  show  that  a 
comp/efecf  advertising  sales  call— 
that  is,  one  ad  read  thoroughly 

by  one  buying  influence— literally 
costs  only  pennies.  Why  deny 
yourself  such  efficiency? 


4.  In  some  cases,  there  is  no  way 
to  reach  customers  except  by 
advertising.  The  "Paper  Mill 
Study”  shows  (1 )  the  number  of 
buying  influences  in  the  average 
plant  is  far  greater  than  marketers 
are  aware  of,  (2)  the  vast  majority 
of  these  influences  are  unknown 
to  salesmen,  (3)  no  salesman  has 
the  time  to  contact  all  influences 
even  if  he  knows  them. 

5.  Selling  costs  are  lower  in  com¬ 
panies  that  assign  advertising  a 
larger  role  in  marketing  products. 
So  advertising  is  an  investment 
in  profit,  just  like  a  machine  that 
cuts  production  costs. 

6.  Memories  are  short.  There  is  an 
estimated  30%  turnover  every 
year  among  buyers.  It  isn’t  sur¬ 
prising,  then,  that  lack  of  advertis¬ 
ing  contact  can  quickly  result  in 
loss  of  share  of  market. 

7.  Most  down  periods  turn  out  to 
be  shorter  than  expected.  The  his¬ 
tory  of  every  postwar  recession 

is  that  it  didn’t  last  as  long  as  pre¬ 
dicted.  Why  gamble  your  market 
position  for  short-term  gain? 

8.  Consider  lead  time.  Very  few 
products  sold  to  business  and 
industry  are  bought  on  impulse. 
The  advertising  you  are  doing— 
or  missing— right  now  will  have  its 
effect  years  from  now. 

9.  Advertising  works  cumulatively. 
It  would  be  nice  to  think  that  every 
reader  reads  all  of  your  ad.  We 
know  it  doesn’t  work  that  way. 

To  be  most  effective,  advertising 
must  have  continuity. 

1 0.  Did  your  competitor  cancel 
his  budget,  too?  If  not,  you  may  be 
taking  a  big  risk. 


1 1 .  Will  you  lose  salesmen?  They 
know  that  their  chance  of  getting 
an  order  is  better  if  they  are 
backed  up  by  advertising.  Can 
you  be  sure  of  keeping  them 
when  they  learn  that  that  support 
has gone? 

12.  You  know  better.  Survey  after 
survey  of  executives  shows  that 
they  expect  a  drop  in  sales  if 
advertising  stops. 

But  there  is  need  for  efficiency . . . 

whenever  advertising  budgets 
are  being  assembled— never 
more  than  in  these  inflationary 
times.  Significantly,  a  recent  sur¬ 
vey  shows  that  nearly  40%  of  the 
average  budget  for  advertising 
to  business  and  industry  is  in¬ 
vested  in  business  publication 
space  and  preparation.  That’s 
more  than  double  the  next  largest 
item. 

Why?  Because  specialized  busi¬ 
ness  publications  remain  the 
most  effective  and  efficient 
method  of  reaching  target  audi¬ 
ences  in  business,  industry  and 
the  professions. 

And  we  can  prove  it. 

Write  for  your  copy  of  ‘  ’The  ABP 
Library  of  Publishing,  Advertising 
&  Marketing”  to  American  Busi¬ 
ness  Press. 


^ABP 


American  Business  Press,  Inc. 
205  East  42nd  Street 
NewYork,N.Y.  10017 
212661-6360 
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